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manufacturers of women’s clothing, a speaker 

fished from a side pocket a lump of discolored 
marble about the size of a man’s fist. It was the head 
of a statuette, a small female figure, which had been 
dredged up from the bottom of the Tiber, in Rome, 
where it had been reposing for many centuries, having 
been thrown there by the old-time Huns who darkened 
the world. The head was worn and battered, the 
features almost obliterated, but enough of detail re- 
mained to show a fetching style of arranging the 
braids of hair. The head found its way to Paris and 
became the model of a new style of hair dressing 
which went all over the world. It brought about new 
fashions in head-gear also, affecting directly the pro- 
duction of many millions of dollars’ worth of goods. 

This is an example of the extent of historical re- 
search and alert study of the past which is made a 
basic part of their business by Parisian designers of 
women’s attire. It is entirely an error to speak of 
“whims of fashion,” in dealing with their work. They 
do not work haphazardly, but from deep study of 
costumes all through past history, in every part of 
the world. 

It is only within a few years that anything even 
remotely approaching this degree of care and study 
has been devoted to the designing of footwear, 
in America or elsewhere, this country having had a 
leading influence and seeming likely to retain it. 
Why this lateness? Does it not come about from the 
following facts: 

'g1. That the shoe is the latest and newest of all de- 
tails of costume to be invented by mankind. 


ae years ago, at a dinner given by leading 
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2. That the shoe therefore is less developed in the 
matter of historical background and material for 
study? 

3. That it is only within comparatively recent 


years, historically speaking, that it has been esteemed . 


as “an honourable garment,” meriting attention in 
details other than those of mere utility 

4. That the shoe, being thus a newcomer by com- 
parison, has possibilities before it of radical variation 
and innovation in basic structure. 

5. That the shoe has great possibilities in the way 
of its extension among peoples of the earth who so far 
have scarcely used it at all. 

6. That the shoe has great possibilities before it in 
the way of elaboration and ornamentation. 

7. That the conditions of modern city life, including 
very prominently the perfection of street paving and 
the maintaining of dry and clean pavements except in 
weather emergencies, favor a use of finer and more 
elaborate shoes for outdoor wear than were ever 
before thus used. 

8. That recognition of the importance of the shoe 
to the physical activities of the individual as gauged 
in city life, in army use and in sports has broadened 
the field of specialized design and materials. 

9, That modern attention to hygiene and sanitation 
are certain to lead to developments accordingly. 

Might not a more extended study of these headings 
be interesting and useful? We believe so and will 
undertake it at an early date. 

We believe that it will pay every man in the shoe 
trade to study its problems and to be as near funda- 
mentally right as he can be. 
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NATIONAL CONVENTION DATES 


January 10-13 Officially Confirmed by 
President Orr 


President James P. Orr has officially confirmed the 
dates, January 10, 11, 12, and 13, 1921, for the holding 
in Milwaukee of the next Annual Convention of the 
National Shoe Retailers’ Association. Mr. Orr has 
also announced the appointment of A. B. Caspari as 
chairman of the 1921 National Convention Com- 
mittee. 

The Milwaukee Shoe Retailers’ Association unani- 
mously recommended Mr. Caspari for the chairman- 
ship. 

The Convention Committee is being organized under 
the direction of Chairman Caspari, and as soon as pre- 
liminary plans are under way, Secretary Commissioner 
T. C. Mirkil will go to Milwaukee to confer with the 
committee on matters of policy and to place head- 
quarters assistance at their disposal. 


GEUTING IS HONORED 


Made Head of N. S. R. A. Executive Committee 
—Other Executives 


A. H. Geuting has been named by President James 
P. Orr of the N.S.R. A. as chairman of the Executive 
Committee for the current year. Other members of 
the committee are announced as follows: Frank 
Meyer, secretary-treasurer, Danville, Ill.; John 
Slater, New York City; C. K. Chisholm, Cleveland, 
Ohio; Otto Hassel, Chicago, Ill.; John O’Connor, 
Chicago, Ill.; W. W. Willson, Boston, Mass. 


BIDS RECEIVED 


By Quartermaster’s Department on Officers’ 
Russet Dress Boots 


The leather-rubber goods branch of the Army 
Quartermaster’s Department has received bids for 
officers’ russet dress boots as follows: A. E. Nettleton 
Company at $18 per pair less 5 per cent 15; Pels Com- 
pany, $32.50 less 2 per cent 15; alternate bid at $16.50 
and $22 net; Hanan & Son at $22, and James Banister 
at $22 and $17.75. 


Bids were originally asked for 
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133 pairs of the above, but awards were made on 49% 
pairs as follows: James A. Banister, 79 pairs at $22; 
A. E. Nettleton, 76 pairs at $18 and 311 pairs at $23.50. 
and Pels Company, 8 pairs at $16.50, 18 pairs at 
$22, and 5 pairs at $22 per pair. The leather-rubber 
goods division of the Army Quartermaster’s Depart- 
ment will open bids on March 10 for 300,000 pairs of 
the present Army service shoe, schedule 412-—2-9. 


ARMY CONTRACTS LET 


Tilt, Banister and Colt-Cromwell to Furnish 
Shoes 
The J. E. Tilt Company has been awarded the 


contract for furnishing 500 pairs of officers’ dress 
cordovan shoes at $11. James A. Banister Company 





ASKS PROBE OF 
SHOE PRICES 


Washington, March 2.—Senator McNary 
of Oregon today introduced a resolution in 
the Senate calling for an exhaustive investi- 
gation by the committee on manufacturers 
of the price of shoes, including an investiga- 
tion of manufacturing costs, profits, also 
retail prices of shoes and prices of shoe ma- 
chinery, leather and leather manufac- 
turing, etc. 















will furnish 396 pairs of cordovan puttees at $8.90, 
and Colt-Cromwell will furnish 128 pairs of the same 
at $10. Bids on the above were received from the 


" following firms: J. E. Tilt Company, $11 and $11.35; 


Pels Shoe Company, $12.50; A. E. Nettleton Com- 
pany, $13.95. The following bids were also received 
for 500 pairs of officers’ cordovan puttees: A. E. Nettle- 


ton Company, $13.53 less 5 per cent 10; Rock Island 


Arsenal, $13.85; Hanan & Son, $9.50 and $10; Pels 
Company, $15 and $8; James A. Banister Company, 
$8.90. 








March 6, 1920 


BOOT AND SHOE. RECORDER 4] 























































































































Good Background For Spring Display 


Color, Flowers and Equipment Needed to Give Spring Effect 


for a Spring display. The background is 

wall-board with a four inch strip of wood on 
the side, and running across the display,. following 
the curve of the design as shown. The bottom strip 
is six inches in height. The pilaster should be about 
one and a half feet in width, and made to project 
from the wall-board about four inches by means of 
strips of wood. 

Arrange sprays of apple blossoms in the positions as 
indicated on the design. Attach a reed and wicker 
wall-pocket with apple blossoms to the pilasters. In 
the center of the window, and as near to the wall- 
board as possible, place a reed vase of apple blossoms. 

Within the semi-circle a simple landscape can be 
painted suggesting Spring. The board and pilaster can 
be painted in a pale shade of green. The strips in 
pink to harmonize with the apple blossoms. 


ficx sketch would serve as a good decoration 


Hints to the Decorator 


The decorator when constructing this plan should 
lay out the actual size of the window on the floor of 
his workroom. This method will enable hins to ob- 
tain the proper proportion for his window back- 
ground. Good displays are often spoiled by the 
designer failing to take into consideration the size 


of the window in which the background is to be 
placed. 





Government Accepts Offer 
N. S. R. A. Assists Justice Through Vigilance 
Organization 

The National Shoe Retailers’ Association of the 
United States has offered the Government a complete 
Vigilance Organization, nation-wide in scope and 
with vigilance officers located in every State and 
federal district, to assist the Department of Justice 
in running down profiteers. The Department of 
Justice at Washington, through Howard Figg, special 
assistant to Attorney-General Palmer, has accepted 
the offer of the National Shoe Association and in con- 
ference with Glenn C. Mead, Philadelphia, general 
counsel for the shoe-men’s organization, a general plan 


’ was outlined whereby the attorney-general will ap- 


prove appointments of shoe vigilance officers in the 
various districts. With the authority of the Federal 


‘Government behind it, the National Shoe Association 


will undertake to efficiently police the shoe business 
and assures the public of fair dealing and protection 
from practices such as have undermined the public 
confidence. 
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\ ’ TITH a registration far greater, even on the 
‘ first day, than that of any previous meeting 

of the association, the tenth annual conven- 
tion of the Ohio Valley Retail Shoe Dealers’ Associa- 
tion opened March 1 in Columbus for a three-day 
“get-together.” 

It was obvious from the start that the members of 
the association had assembled for a very serious pur- 
pose—to get out of the convention all they could in 
the way of business “‘tips’” and a general knowledge 
of business conditions. On every hand were heard 
discussions of anticipated style changes, unsettled 
price conditions and possible curtailment of factory 
production. 

Enthusiasm ran highYduring thewhole_ three-day 
period. The year just finished has been one of honest 


prosperity, honestly achieved, and the delegates have 
highly resolved to keep up the good work in the year 
which is just beginning as far as the retail trade is 
concerned. Certain it is that association members, 


‘at the close of the final sessions, dispersed to their 


homes secure in the knowledge that real progress had 
been made. 

Manufacturers took a genuine interest in the con- 
vention and all available space was taken at the 
Southern Hotel, with still more exhibits at other 
hotels in the city. 

The delegates were welcomed by Mayor James A. 
Thomas, who spoke of the advantages of Columbus as 
a convention city. He was followed by President 
C. K. Chisholm, whose address in part was as fol- 
lows: 


Report of the Convention by Wire 


Better Merchandise than Ever 


“This largest, livest retail shoe retailers’ organiza- 
tion in the United States deserves, instead of my own 
presumptuous efforts, a guiding message from the 
greatest shoe brains in the United States. The 
coming year is going to tax the efforts of every single 
one of us in keeping our necessary increases in num- 
bers of pairs of shoes sold up and our inventories 
down. 

Predicts Business Crisis 


“Tt doesn’t take much thought nor a ouija board to 
predict that a business crisis is coming. We all know 
it is coming—when, is entirely a matter of speculation, 
and as to whether it will seriously affect business is a 
matter of doubt, too. That we shall ever encounter 
a panic in this country again is almost incon- 
ceivable because it is conceded that our federal 
reserve system makes such a thing almost 
impossible. 


“There are changes coming, however, changes that 
will require careful, constant watchfulness on the part 
of every single one of us. Fortunately, we are all of 
us better equipped today than ever before in shoe re- 
tailing history to know how and what to watch. It is 
my personal opinion, and that of many with whom I 
meet, that we have all advanced, from a merchan- 
dising standpoint, fifteen years in the past. three 
years, and one of the biggest factors to this end is not 
the slightest doubt in the world but what we all are 
much better merchants than we were three years ago. 

“It is one of the little compensations the war gave 
us all. Fifteen years of merchandising advancement 
in three years! I think all of you admit it. I also 
think all of you know how to handle the coming 
changes—my message today is designed to bring my 
following remarks right home to you and remind you 
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that you do know them, but that you must keep them 
in action. 
“Act on what? 


Inventories Very Important 


“Well, for one thing—running inventories. The 
shoe merchant who today is not keeping a daily run- 
ning inventory is like a blind man in an unfamiliar 
city traffic without a guide. 

“T don’t believe any of us here today is guilty of 
being without one, but I do want to impress upon you 
that the utmost care and watchfulness are necessary 
when you find your inventory running into too much 
money. 

“‘When you do find it so, find a way to unload your 
slow-moving stock. No merchant with judgment 
will allow dead lines to accumulate. They must be 
sold at some price. That point today is just as cer- 
tain a law in business as is the fact that there is a law 
of gravitation. The merchant who does not move 
slow stock is due for an awful bump. 

“T’m going to cite our personal experiences for a 
moment, not because we are good examples, but be- 
cause the facts are more readily accessible to me than 
to others. 

Real Preparedness 


“In 1918 I realized that if shoes kept on going up, 
it was going to take a lot more money to operate our 
business. A meeting was called, facts gone over care- 
fully, and decision made that if paper profits only 
were made that year, it would be our own fault—real 
profits were in sight if we all worked to get them, and 
what I meant by that is the kind of profits which 
meant being able to take money out of our business, 
or to reduce our indebtedness. Our first action was 
to have a thorough analysis of our entire stocks. After 
this analysis, we decided immediately on eliminating 
a certain number of lines. These, of course, were 
lines which we found did not give us a proper turn- 





over. We set up an estimated number of pairs we 
would try to have on hand July 1, and worked to that 
end. July 1 we went through the same process, esti- 
mating again the number of pairs we would have on 
hand August 1. I want to say we made a splendid 
showing in 1918 by arriving at the end of the year with 
a smaller inventory in dollars and cents than in 1917. 


Reduced His Lines 


“During 1919 the same policy was continued, and 
in spite of the great increases in price our inventory 
taken in December, 1919, showed but a very few dol- 
lars more than in the year previous. 

“We believe we can do the same thing in 1920 by 
still further reducing our lines and thereby reducing 
the number of pairs on hand. That is one way of 
putting your house in order for coming changes. 

“It seems superfluous to add that this necessitates 
the utmost care in buying. You have been specula- 
ting long enough. You must buy and sell, buy and 
sell, and then buy and sell again. If possible, don’t 
buy in excess of 9-day wants, particularly in stylish 
boots. Of course, you may lose a good bet or two, 
but what’s the difference if you keep the kitty. 


Quality Doubly Important 

“Above everything, try not to buy from too many 
concerns. Stick to your regular lines as closely as 
possible. Do not try to buy all the lines you see. 
Give your neighbor a chance to buy a few. 

“If you have yourself well in hand, any backward 
movement of the market will not cause you to sacri- 
fice past profits. 

“Here is another thought I believe it wise to bear 
with us constantly—to keep these construction days 
and not destruction days, watch the quality of your 
merchandise as never before, and don’t fail in service. 

“Sometimes the effort to keep pace with the public’s 
growing demand for lower prices is apt to blind us to 
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THOMAS SIEBERT 


Newly elected president of Ohio Valley 
Retail Shoe Dealers’ Association 





the faults of some of the low-grade merchandise we 
offer. It has always been true and always will be 
true that the man who sells the best merchandise to 
be found in its price class is the one who wins. Let’s 
not go too quickly toward the lower grades of mer- 
chandise that will not give proper satisfaction. 

“T strongly advocate selling your merchandise on 
the closest possible margin consistent with food busi- 
ness, and under the conditions upon which you 
operate. I think the shoe merchant can look toward 
the future with great confidence. We never were in 
as good condition, and I feel perfectly confident we are 
going to stay that way.” 


Shoe Styles Discussed 


Following President Chisholm’s address, the con- 
vention was converted into a shoe school under the 
leadership of Seaton Alexander of Wheeling. The 
style trend in men’s shoes was discussed by C. E. 
Petot of Cleveland, who, for the purposes of the dis- 
cussion, divided men’s sboes into four groups: 

High grade shoes, retailing at $16 and up. 

Medium high grade shoes, retailing at from $12 to 
$16. 

Medium low grade lines, retailing at $8 to $12. 

Low grade shoes, retailing at prices lower than $8. 

Participating in the discussion were: H. €. Mc- 
Laughlin of Cincinnati, John Rabb of Columbus, and 
Mr. Alexander. The consensus of opinion was that 
more style in men’s shoes is imperative and that the 
extreme, narrow English toe is doomed. In lighter 
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weight shoes, they decided, the medium narrow Eng- 
lish toe in dark and medium shades of calfskin will be 
popular, but it was felt, nevertheless, that the most 
popular of all will be cordovan and that the darker 
shades of calf will probably be the most wanted while 
cordovan is in vogue. Brogues are expected to be in 
demand in both boots and oxfords, with the percent- 
age of oxfords, even in the late Fall, running from 
twenty to forty per cent of total sales. 


Will Follow High Grades 


The discussion of the medium high grade lines dis- 
closed an almost unanimous opinion that styles will 
follow closely those featured in the top grades. The 
leader pointed out, in this connection, that cordovan 
is the scarcest leather on the market and that a prop- 
erly finished cordovan is very difficult to obtain. He 
cautioned merchants to beware of greasy appearing 
stock in which, he said, the color does not hold and 
the leather will not polish well. 

The predominant color in this grade, according to 
R. B. Nay of Wheeling, Mr. Morse of Dayton, Mr. 
Zavitz of Canton, and J. E. Wilson of Detroit, will be 
cherry red and cocoa brown. There will be limited 
calls for the lighter shades. During this discussion 
it was brought out by Mr. Peterson of Toledo that 
the percentage of oxfords to be stocked must be 
gauged by the class of trade to be served. He con- 
tended sensibly that cities and college towns will need 
a higher percentage of oxfords than will manufac- 
turing and mining communities. 
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Banquet Tendered to Women Guests At Texas-Okla-La Retail Shoe Dealers’ Convention 





Cordovan Color Popular 


Cordovan shades in calf and side leather will be the 
best “‘bets,”’ also, in the medium low grade, according 
to the merchants who took part in the discussion, but 
there will be in this class, they believed, a larger per- 
centage of black calf and vici and a lower percentage 
of oxfords. 

A still larger percentage of black leather and a 
higher percentage of high toes may be looked for in 
the low grades. 

A side discussion on rubber heels brought varying 
opinions. - Mr. Wilson said he does not consider them 
suitable on style shoes but fairly good on ordinary 
lasts in colors and on shoes of gun metal or kid. 
Several merchants expressed the opinion that the 
demand for rubber heels is growing. 


Style Show a Success 

Several hundred strong,. the delegates gathered 
Monday evening at the Hotel Southern to view the 
newest fashions in footwear displayed by living 
models, and representing seventeen well-known man- 
ufacturers. This style show was a miniature of the 
Boston Style Show of the National Convention, and 
attracted as much interest from the seven hundred 
shoe men present as did the Boston Style Show in pro- 
portion to its size. 

V. C. Wene, manager of the shoe department 
of the Home Store, assisted by Ashley Kennedy, 


Ohio representative of Johansen Bros. Shoe Company, 
St. Louis, and L. J. Bergman of the A. E. Pitts Shoe 
Store, put on the Style Show with much credit to 
themselves. 


Vigilance Committee Applauded 


Tuesday morning session convention opened at 10 
o’clock by President Chisholm, with community sing- 
ing. A telegram from J. P. Orr, president of the 
National Association, was received, saying that the 
Government at Washington has accepted the propo- 
sition made by the Resolutions Committee of the Na- 
tional Association, which provides for the appoint- 
ment of a Vigilance Committee of retail shoe mer- 
chants in each State, who will co-operate with the 
Government in investigating any charges of profiter- 
ing or unethical business conduct on the part of shoe 
merchants. Mr. Orr promises to appoint such com- 
mittee for each State at once. President Orr’s tele- 
gram was greeted with applause. 

The appointment of the Vigilance Committee in 
each state comprises only a part of the major resolu- 
tion which was left in the hands of the Resolutions 
Committee to prepare following the Boston conven- 
tion. 

More Women’s Low Cuts 
In the opinion of Harry M. Rogers, shoe de- 
partment manager, and merchandise of H. & S. 
Pogue Company of Cincinnati, there will be a far 
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larger proportion of low cuts bought by the consumer 
than in previous seasons. Certain styles can be 
safely bought at the present time. For the large city 
trade, a brogue oxford in medium light shade, boarded 
stock will prove a popular seller. A cocoa brown calf 
medium narrow toe oxford, with either a straight or 
wing tip with welt sole, with twelve-eighths Cuban 
heel, will probably prove one of the biggest sellers in 
low cuts. The same type with fourteen-eighths heel 
will also prove popular with the woman who has here- 
tofore worn Louis hetls but wishes to follow the new 
style trend. A limited quantity of gun metals in this 
type of last will prove fairly popular in some sections. 
Black and brown vici kids will also be safe bets with 
welt soles, with twelve and fourteen-eighths heel. The 
above-described types will no doubt prove the popular 
sellers in lace boots, as well as low cuts. 


Cautious Buying Urged 


It was suggested by Mr. Rogers and several other 
merchants who entered into the discussion that the 
buying of the more fancy and novelty styles should be 
cautiously entered into, and that this novelty class of 
shoes should be bought in smaller quantities, and the 
deliveries extended by month to month. Nobody 
can yet foresee what will be the popular dress-up 
Louis heel styles for the latter part of the Fall season. 

Mr. Wilson of Detroit, and national vice-president, 
in discussing this phase of styles, drew attention to 
the fact that skirts for Fall would be eight to ten 
inches from the ground and that dresses rather than 
tailored suits would probably prevail, which in his 
opinion would create a demand for a lighter type of 
footwear, and possibly for boots ten to twelve inches 
high. 

Salesmen’s Compensation 

President Chisholm explained that in the various 
stores owned by him salesmen are given a weekly 
drawing account are and given the opportunity of 
naming their own drawing account, final settlement 
being. made at the end of the three months’ period. 
The commission varies in different stores and is based 
upon the relation of selling expense to total overhead 
in each individual store. He continuously impresses 
upon his sales people, he said, that each one of them is 
in reality in business for himself and that he is work- 
ing with the management and not for it. He does 
not use a call system. He finds his men alert and, 
since adopting the commission plan, his men have 
become more expert in fitting and more careful in 

rendering service to the customer. 

D. F. Petty of Pittsburg, J. E. Wilson of Detroit and 
C. S. Frazer of Xenia, explained compensation sys- 

tems in operation in their stores. 


Chain Stores Discussed 
Next C. E. Petot of Cleveland acted as cap- 
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tain and led discussion on factory-owned chain 
stores. He differentiated between stores privately 
owned by the merchants either totally or in part, 
and those owned and operated entirely by one 
factory or combination of factories. He had in- 
formation, he said, that a movement was on foot 
among a group of manufacturers making men’s, 
women’s, children’s and boys’ shoes to open a chain 
of stores in smaller cities and towns. Secretary 
Henry Hageman was instructed to write the various 
factories in this group, asking them to declare them- 
selves in this matter. 


Siebert Named President 


Election of officers resulted as follows: 


Thomas Siebert, Columbus, president; J. J. Baird, 
Columbus, first vice-president; Seaton Alexander, 
Wheeling, second vice-president; C. B. Ktingensmith, 
third vice-president; Henry Hageman, Cincinnati, 
secretary; L. M. Wright, Springfield, treasurer. 
Directors are as follows: 

J. D. Price,Charleston; Charles E. Petot,Cleveland; 
Paul Crawford, Lima; J. B. Hunter, Jr., Zanesville, 
and C. K. Chisholm, Cleveland. 


Resolutions Adopted 


Following resolutions were adopted: First, this asso- 
ciation is fully appreciative of Former Field Secretary 
A. F. Sloane, his great worth, and tenders unbounded 
sympathy to his bereaved ones. Second, we heartily 
endorse and support the National Association in its 
endeavor to bring about change of date for issuing 
annual price list on rubbers from January first to 
March first. Third, we recommend that all members 
co-operate to encourage uniform and common sense 
legislation intended to foster legitimate retail trade 
and to oppose and arouse sentiment against legislation 
which seeks to shackle trade. ‘Fourth, we urge,mem- 
bers of this association to furnish information to 
Harvard Bureau of Research requested from time to 
time, thus assisting in making this service as complete 
as possible. Fifth, we oppose the action of certain 
manufacturers and jobbers selling direct to corpora- 
tions and companies which in turn retail direct to 
employes. Sixth, we declare against unfair practice 
of manufacturers selling ‘at retail. Seventh, we 
thank committees responsible for success of this great 
convention. Eighth, we endorse and support the 
efforts of National Association in its vigilance work 
for suppressing profiteerings, dishonest advertising 
and all questionable and illegitimate forms of mer- 
chandising. Ninth, we express approval and pleasure 
in the selection of our fellow Ohio shoe man, J. P. 
Orr, of Cincinnati, as president of the Nationa! 
Association. Tenth, we endorse Retail Shoe Sales- 
men’s Institute of Boston. 
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How I Buy and Why 


“Goods Well Bought Are Half Sold’’---Presenting Systems of Good Buyers, 
Recording Entry, Progress and Exit of Shoes from the Retail Store 


in all languages and in all ages, probably for 

the reason that men have bought and sold ever 
since they began to use their brains; and buying and 
selling will continue, communism to the contrary 
notwithstanding, that interesting cult depending 
chiefly upon a brainless proletariat. 

“Caveat emptor” is one of the old-time sayings, 
expressing both a rule of warning and a rule of law 
which applies in many cases. “‘Let the buyer beware’’; 
that is to say, let the buyer use reasonable precau- 
tions to guard himself against fraud. Perhaps the 
merchant might consider ‘Cave canem!”’ as being a 
commercial saying also, if he regards “the dog”’ of 
which he is to beware as being the wolf of deprecia- 
tion, always gnawing at net profits. 

“It is nought, it is nought, saith the buyer; but 
when he has gone his way he boasteth.”” We all 
recognize this portrait very readily as of one who 
plays a standard trick in the game.. 


Pie ates of buying and selling are numerous 


**For Every Sell There Is a Buy”’ 


“For every sell there is a buy; you have to do both 
to make a turn,” says the modern stockbroker. 
That is to say, you must buy first if you are to have 
something to sell and prices go up; you cannot make 
money by imagining that you bought, or wishing you 
had bought, when prices were low. (Incidentally, the 





It is a surprising fact demonstrated by actual con- 
tact with smaller merchants, that many of them think 
the only records necessary in connection with their 
business is a bank book, and an individual ledger 
which shows charges and credits of accounts with 
customers. 


The Value of Buying Records 


Demonstrated in the Small Town Store of Cody Bros., Antigo, Wis. 


wishing done by the public is of an opposite direction 
—watching prices go low and wishing they hadn’t 
bought when prices were high. This comes from the 
almost irresistible impulse to ‘‘follow the crowd.”’) 

“No need to cry stinking fish” is a homely old Eng- 
lish saying, coined in a day when men spoke plainly 
and bluntly. That is to say, goods which are mani- 
festly defective do not need advertising as such; 
they speak for themselves and proclaim their own 
quality. They didn’t have benzoate of soda in those 
old days! The modern buyer needs a keener nose than 
did the old-timer, if he is to dodge all the tricks of all 
the trades. 


The Right Buy Makes the Right Sell 


A saying more important to the merchant than any 
of these is this: “Goods well bought are half sold’’; 
goods that are bought with discriminating judgment 
with reference not only to price but to quality; to 
the probable needs of customers; to the probable 
future of their style value; to their quantity and 
assortment; and to the right system which records 
their entry into the store and progress through the 
store and their exit from the store. The right “buy” 
makes an easy “‘sell’’; and the methods of a good 
buyer are always worth close attention. We append 
hereto statements of their experiences and practices, 
from some of the most successful buyers in the retail 
shoe trade. 






The bank book is relied upon to show the financial 
standing or at least the condition of the actual mone) 
supply available for the payment of bills. That the 
condition of the stock on hand is just as important a 
factor in successful retail merchandising as the con- 
dition of money on hand is amply illustrated in 
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the story of the Cody Shoe Company of Antigo, 
Wis. 
A Start Without Shoe Experience 


This concern started business a few years ago with- 
out having had previous shoe experience. All shoes 
looked alike to Mr. Cody. He paid invoice price 
for the stock when, as a matter of fact, on account of 
the broken sizes and the unbusinesslike way in which 
the store had been handled, his merchandise was 
worth probably 50 to 60 per cent of what it actually 
cost him. He had plenty of pairs, but very few that 
were salable at regular prices, because the stock was 
very heavy on end 
sizes and very Jight 
on the middle 
sizes. He said that 
it seemed to him 
he had everything 
that nobody want- 
ed and nothing 
that anybody 
wanted. It didn’t 
take him long to 
see that if he were 
to continue in the 
shoe business, he 
would have to rid 
his shelves of a lot 
of undesirable 
stock and replace 
it with wanted 
styles and _ sizes. 
He had had _ busi- 
ness experience 
enough to convince him that price and advertising 
would turn the trick. 
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The Value of Nerve and a Smile 


He had nerve enough to buy advertising space, cut 
the price on a lot of old bugs, pocket his loss and 
smile. His nerve and smile won the first skirmish, 
but the young merchant realized that in order to 
avoid the pitfalls which had proved disastrous to his 
predecessors, some method was needed to check up 
on styles, sizes and widths sold as a guide for future 
buying. A simple, yet effective, stockkeeping record 
was worked out which has proven eminently satis- 
factory in his business. 
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CODY SHOE CO. 


Stock Record Card of Cody Shoe Co. 


Stock Is Divided Into Sections 


The stock is divided into sections or classifications, 
such as men’s, women’s, misses’ and children’s 
rubbers, etc. Each shoe is given a stock number, 
which is preceded by a classification letter (W for 
women’s, M for men’s, etc.). Upon receipt of a ship- 
ment a card is made out giving the stock number pre- 
ceded by the classification letter. The sizes are 
marked in their respective squares on the card, each 
pair being indicated by a cross. Small tickets are 
then made out giving the stock number, size, width 
and price and placed on each carton. When a sale is 
made the ticket 
is removed and 
placed on a spindle 
which gives an 
absolute check on 
the day’s business. 
It shows the num- 
(8; \|9| |W 7 (a; (a) ber of pairs, size 

and width, and 
price of shoes sold 
on each particular 
stock number 
throughout the en- 
tire stock. 
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Tickets Assorted 
as to Classifi- 
cation 


The tickets are 
assorted as to 
classifications, and 
wherever a_ size 
is sold it is indicated on the card by a circle 
being made around that respective size. These 
circles are made in lead pencil so that in event a pair 
is returned the circle can be erased. Sizing up is 
then an easy matter and can be done daily if necessary. 
Sizes reordered are indicated on the card by a hori- 
zontal line and when received the cross is completed. 

This system of stock-record keeping is very simple 
and yet is very effective and requires but little time. 


Spaces Allowed for Eight Pairs 


By studying the card it will be noticed that space is 
given for eight pairs of each particular size and width. 
The card is ruled on both sides, consequently it can be 
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used for an indefinite period of time on any one par- 
ticular stock number. 

| By referring to the cards it can be seen at a glance 
. whether a shoe is moving out rapidly or sticking on the 
shelf. Very little calculation will show what styles, 
sizes and widths are the best sellers and which ones 
must be pushed in order to keep the line moving 
smoothly and evenly. 
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: Cards Time-Savers in Buying 






Whether buying at home or elsewhere, the cards or 
duplicates are used as guides, and whether the same 
tr shoe is being bought or a new one purchased to re- 
place it, the needed sizes and widths are easily dis- 
cernible. 
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A very little figuring will show 
the number of oxfords, pumps or 
boots bought for the last season, 
and the number of pairs of each 
that were actually sold. In con- 
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“ sequence it is not difficult to get a 
a Ts fairly accurate estimate on the 


number of pairs of each that 
Biarpe _. Should be bought for the following 
yp nen season. Style changes must, of 
Used By Cody Course, be taken into considera- 
Bros. tion, but the pair estimate can be 
fairly well determined. 

Besides this card index, other records are, of course, 
kept of cash accounting which is accurate but simple. 
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Business Grows from $16,000 to $50,000 
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That the plan has worked well in the Cody store is 
evidenced by the fact that the business of the firm has 
grown from $16,000 a year to nearly $50,000, and last 
year the turnover in the Women’s Department was 
over four and a half times. In the Men’s Depart- 
ment about the same record would have been made, 
had it not been for the fact that large quantities of 
men’s shoes intended for Spring selling were in stock 
previous to inventory time. 
| This firm has been very prosperous and their suc- 
i cess to a great measure has been due to the fact that 
once they got their stock clean, they have kept it so 
F and have had a turnover rapid enough to provide 
‘ ample funds for discounting their bills and been en- 
abled to buy the right quantities of merchandise at 
the right time. 
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Buying Records of H. B. Scates of William 
Filene’s Sons Company 


The buying records of the Shoe Departments, 
men’s, women’s, and children’s, of William Filene’s 
Sons Company are very carefully kept. They are 
also arranged so that the clerical help will have an 
easy system with which to work, one which will en- 
tail the least possible strain on nerves and eyes. For 
instance, it was found that by the use of a certain 
shade of paper—a light buff stock, with a set of 
darker rulings, was less glaring than a deeper buff with 
black rules—much more accurate markings and much 
greater speed on the part of the workers are 
attained. 

The cards, ruled back and front, are fitted into a 
neat little frame, containing the stock number and 
description, with blanks for stating the kind, last, 
pattern, process, vamp, top, sole, tip and heel, when 
the card starts and stops, blanks for the name of the 
manufacturer, for the cost, for the price and for the per 
cent. These cards are made out seasonally—twice a 
year—on March 1 and September 1. 


Every Shoe Has Model Number 


Everything in stock at the time the card is made 
out is put down in red ink. All succeeding orders are 
entered on the back and front in pencil by a straight 
mark, as | . 

Welt orders are entered on the front of the card and 
are indicated by dots, and turns are entered in small 
figures at the bottom of the space. Model stock of 
previous six months’ selling is entered in the upper 
right-hand corner. Every shoe has a model number 
and every model has a card. 

When the new shoes come into the store, they are 
entered on front of the card and crossed off the back. 
As shoes are sold, the ticket with which the shoes are 
tagged are clipped from them by the salesperson and 
come up to the office, the record of the sales being 
indicated on the card record by crosses, as x x x x. 

Exchanges or credits are entered on pink exchange 
slips and are entered in the space at the bottom of size 
record. Each exchange ticket has the model number, 
with the size and price plainly stated. Sizes are en- 
tered in rows of tens across, which makes it easier to 
see at a glance how many pairs have been sold, each 
space containing marks for 100"pairs. 
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Daily Sales Card 


Beside the seasonal cards, there is the daily sales 
card. This card covers the different months. It is 
entitled the Monthly Estimate and Daily Sales Card. 
This card enables the store to tell daily the number of 
pieces selling on each article. It enables the de- 
partment to tell at the end of the month the 
total number of pairs on certain shoes and which 
are selling the most heavily. On this daily sales card 
are entered details for previous years’ sellings, as 
follows: “‘Average price of pieces sold this month 
last year.”’ ‘‘Average price of pieces sold this month 
this year.”” The models numbers are distinctly given. 
The kind of shoes are stated, the “number of pieces 
sold last year,”’ the “number of pieces sold this year,” 
the “‘amount this year” and the “‘amount last year.” 
The total number of pairs is obtained. The cards 
that were inspected told everything that had been 
sold from 1909 through the succeeding years. On 
each card is entered the total number of each group 
of shoes and a card kept for each group. 

With the daily sales card and monthly estimate, as 
well as with the seasonal cards, a comprehensive and 
accurate buyer’s guide is formed. 















Statement from a Western Merchant 





For Fall, 1920, we shall buy as follows, as nearly as 
it is possible: In our women’s shoes we shall buy be- 
tween now and March 15 about 50 per cent of our 
wants. This 50 per cent will be taken up almost en- 
tirely with our staple shoes. Between March 15 and 
May 1 we shall buy 25 per cent so-called style shoes, 
leaving 25 per cent to be bought on and after July 1. 








From the Middle States 


In reference to Fall buying, we are at present con- 
sidering the lines we hope to use, getting basic prices 
from various concerns. It is our intention to buy 
what we call our staple shoes, or numbers that we will 
carry from this season into the Fall and Winter of 
1920. 

We feel that we can save many dollars by buying 
only such sizes as we are sure we will need, possibly 
eliminating in a way some of the smaller sizes in 
women’s particularly. 

“In the near future we hope to be able to buy not 
more than 50 per cent of our men’s and children’s 
shoes for Fall—women’s shoes from 25 to 35 per cent— 



















which will allow the departments to use the balance 
of their allotment for the size-up orders and the new 
styles which we expect will be created. In our 
women’s department we will at this time only place 
orders for boots in the tan Russia calf, brown and 
black kidskin leathers, with the military heel or low 
heel, brogue effects. These numbers we feel reason- 
ably sure will be in great demand for Fall trade. 
The dress boots, with leather or wood Louis XV heels, 
will not be bought at this time, as we expect only a 
small percentage of this type will be needed. 

We also expect for Fall that Russia calf oxfords with 
woolen stockings will be worn, and the Louis heel 
pump effects will be worn with spats, but will defer 
buying the above until later in the Spring. 











Bronze Kid Slipper for Fall, with Beaded Shield 
at Throat, 34-inch Vamp, One Piece Quarter, 
Louis Heel—Presented by Saks & Co., New York 











We use no special forms when buying; we depend 
entirely upon our previous records and the sizes of 
shoes on hand. 


Message from the South 


The time has arrived when every retail shoe 
merchant should start to get his house in order. 

Since 1916, and up until the coming Fall season, it 
was an easy matter for anyone who is a student in 
market conditions to see that prices were advancing 
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and would advance more. 
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Fall Styles 


O clarify the style situation in preparation for 
Fall buying is perhaps the most important 
immediate factor in business today. Mer- 
chants who recall their impressions gained at the 
Boston Convention of the National Shoe Retailers’ 
Association, and their experiences in other markets 
during their January visits, and who have seriously 
studied the trend revealed in their trade journals are 
acquainted with the fundamentals of the new situa- 
tion, albeit these fundamentals may appear entangled 
in the wreckage of style experimentation. 


Style Diversity the Keynote 


At the outset, it is clear that styles for Fall will 
reflect notable modifications in lasts, patterns and 
materials, and this condition is taken by many com- 
petent observers as indicating a turn in the tide which 
may continue for one or more seasons in the direction 
established for Fall, 1920. 

It is not to be assumed that Fall, 1920, will show 
concentration on the new idea; on the contrary, 
diversity of style will be the feature in shoe stores 
with the modified lasts established as the new note 
of the season’s fashion. The advance introduction 
by exclusive metropolitan shops of the extreme 
short vamp, so-called “‘French styles,’ has paved the 
way, yet to the trade in general these styles have 
been largely an experiment which has already waned 
in favor of sound American adaptations of French 
style features in lasts and patterns. 


Boots or Low Cuts—Which? 


A consensus of style opinion to be of greatest value 
must embrace all interests affected, and the views of 
retail stylists are no less important than opinions 
gleaned in factory centers. A review of both fields 
tends to show that low shoes will be bought heavily 
for Fall, 1920; so prevalent is this view, indeed, that 
there is some apprehension among conservative 
trade leaders that the buying of low cuts to the extent 
of 60 per cent to 80 per cent of the total orders, as 
indicated by estimates, may prove a real embarrass- 
ment to merchants when the Fall selling season gets 
under way. It seems well, therefore, to consider the 
boot situation with the utmost care, never overlook- 





for Women 


ing the seasonableness of this type of footwear and 
the inevitable demand created by local climatic and 
other conditions, as well as the seasonable preference 
of the women themselves. While today’s trend in 
retail selling indicates that a certain amount of boots 
will be carried over for early Fall trade, wisdom points 
to the advantage of selling as many as possible in the 
season for which they are made, and the most careful 
study is advisable in deciding what boot styles, if 
any, are to be carried over for Fall demand. 


814-Inch to 9-Inch Tops Lead 

Illustrative of the diversity of style in the new Fall 
lines is the range in the height of boots, varying in 
one Brooklyn line from a model carrying a 61%-inch 
top with brass eyelets, over a brogue vamp, on very 
“doggy” lines, with English walking heel, to a 14-inch 
boot style to be shown by at least one of New York's 
Fifth Avenue shops; and with the majority of opinion 
centering on 8)% inches to 9 inches as the popular 
height in boots. One prominent manufacturer of ladies’ 
fine shoes expects to make 95 per cent of his boot 
styles with 9-inch tops. 


New Attraction in Boot Models 

With the possibility that the run in past seasons in 
favor of low effects will develop a keener apprecia- 
tion of seasonable boot styles, indications now are 
that the early buying for Fall will average 60 per 
cent oxfords, plain pumps, and waistline straps. 

Buyers realize, however, that a smart built boot 
with a short forepart is a mighty trim and youthful- 
looking creation, and are giving increasing thought 
to this important feature in balancing their lines for 
Fall delivery. 


**New Styles Are Youthful”’ 


Some years ago when the ‘“‘Recorder’”’ started the 
slogan “Short Skirts Are Youthful,” it little realized 
that year after year would show still shorter skirts. 
New York has short skirts in great profusion; the 
shorter vamp is to be expected in logical sequence, 
and in dozens of samples actually the smartest ap- 
pearing shoes are those not on a French stub toe, 
but on a short, shapely toe, the American fashion idea. 









































Continued on page 65 
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Cross strap Opera turn pump of black 
suede, ornament attached at crossing of strap, 
3 5-8 inch vamp, Louis heel—By Wichert & 
Gardiner, Brooklyn. 


Patent leather cross strap pump, Brown suede, one-eyelet pump, rib- 
20-8 Louis heel, light edge, flexible bon tie, Louis heel — By Brown 
sole — By Bresnahan-McLoughlin ; Shoe Company, St. Louis. 

Co., Lynn. , 





























Spat button boot, Chippendale spat cloth top, 
Chippendale calf vamp and foxing, 18-8 
leather heel, welt—By Thomas G. Plant Com- 
pany, Boston. 


Chocolate calf, welt, sport boot, with Turn boot with 8% inch top, 


tobacco brown buck quarter, wing tip, 3 inch vamp, 18-8 heel, with patent 
perforated vamp. Foxing and front stay, leather vamp and gray buck top 
10-8 long flat forepart — By Watson —By Hanan & Son, Brooklyn. 

Shoe Company, Lynn. 


























Black suede calf vamp, mat Brazil top, 
McKay sole, full Louis heel—By Johansen 
Bros. Shoe Co., St. Louis. 


Bronze kid 9 inck boot, 24% inch Black suede calf, 9 inch lace boot, 
Louis heel, beaded toe on a little overlap quarter, patent lace stay, 
heavier lines than formerly, 31% inch 3 3-8 inch vamp, imitation turn edge, 
vamp—-By Geo. W. Baker Shoe sie a: 18-8 full Louis heel, McKay—By 
Co., Brooklyn. 9 } John Fenton Shoe Mfg. Co. Co- 
lumbus. 























BOOT» SHOE 
RECORDER 


Brown Kid Boot, Combination last, No. 532. 
Ball two widths wider than heel and instep 
measurement. Cuban heel—By J.J. Grover’s 
Sons Company, Lynn. 


Black Kid Boot, Cuban heel Welt _§ Chocolate Calf 9-inch brogue boot, 

—By The Cahill Shoe Company, Cin- Be 15-8 military heel. Medium round toe 

cinnati. ; and forepart—By Harney, Tracy & 
Crehan, Lynn. 
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Welt boot 81% inches, Havana brown kid 


vamp, Havana whipcord cloth top. Leather 
Cuban heel, 134 inch, perforated 334 inch 
vamp, imitation tip—By John J. Latteman 
Shoe Mfg. Co., Brooklyn 


Black vici, 84% inch boot, 3 5-8 
inch vamp, Cuban heel—By S. 
Weil & Co., Brooklyn. 


English 7 inch walking boot of 
dark coco Russia calf, a novelty, 
brass eyelets, perforated wing tip, 
31% inch vamp, ribbon stitched, wide 
extension sole—By I. Miller & 
Sons, Inc., Brooklyn. 
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Black glazed kid, 84% inch top, 17-8 inch 
heel, wing tip —By J. & T. Cousins Co., 
Brooklyn. 
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White buck sport welt boot, tan Tan lace walking boot, imitation 
calf wing tip, front stay foxing, 14- > wing tip, perforated vamp and front 
8 heel—By P. J. Harney Shoe Co., _ stay, 14-8 heel, McKay — By 


Lynn. Gregory & Read Co., Lynn. 





























Black kid, 9 inch boot, narrow toe. medium 
forepart, 18-8 leather Louis heel—By Rialto 
Shoe Co., Lynn, 


All black ooze, gaiter lace Fall boot, 


Cherry calf sport welt boot, plain 
toe, perforated ball strap, vamp and 
front stay, 14-8 heel — By Williams Dorothy Dodd Shoe Co., Boston. 
Clark & Company, Lynn. 


19-8 wood heel, stage last — By 


























Juvenile “Sport Tog” Oxford for young women 
and women who want to stay young. Made 
in mahogany calf, white pearl and tan sport 
leather—By Juvenile Shoe Corp. of America, 
St. Louis. 








Black ooze, one-eyelet ribbon turn 
18-8 heel, tie, round toe, 334-inch vamp, Louis 
heel—By Morse & Burt Co., Brook- 


W. Strohbeck, Brooklyn. lyn. 


Brown suede, one-eyelet pump, 
circular 34-inch vamp, 
grosgrain ribbon bow—By Charles 

















Black Kid, Nunn-Bush Racer last, silk stitched, 
solid leather throughout—By Nunn, Bush & 
Weldon Shoe Company, Milwaukee. 


Cocoa Russia Calf button, gray / Red Shell Cordovan bal, long me- 
Nubuck top, Broadway last—By y . dium wide forepart, low heel, modi- 
R. & P. Hezzard Company.Gardiner, =, F 5) fied swing last—By Excelsior Shoe 
Maine. ; Company, Portsmouth, Ohio. 














Men’s Mahogany Side Leather welt, brogan pattern 
—By Thompson-Smith Shoe Co., St. Paul. 


Tan Calf semi-brogue bal, wing tip, 
low beel, English back stay. Last 
shows modified swing — By Edwin 
Clapp & Son, Inc., East Weymouth. 


Cherry calf bal, long flat forepart, 
low, semi-flange heel, blind eyelets 
—By W. H. McElwain Company, 
Boston. 

















Black glazed colt bal, straight last combi- 
nation, round toe, medium heel—By Lund- 
Mauldin Co., St. Louis. 


Edmonds Foot-Fitter, Mahogany 


Ir~™ 
vin ale Pe { Tan blucher boot, short, broad 
leather—By Edmonds Shoe Co., Mil- Dd KS ego Pesce Se eiieaien 
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Shoe and Leather Co., Huntington, 
Ind. 
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Patent Leather six-eyelet dress oxford, low 
heel, long forepart effect, semi-swing last— 
By Knox_.Shoe Company, Milford, Mass. 


Tan Norwegian calf foxed oxford, 
liberal perforations, broad, round toe, 
welted heel—By J. P. Smith Shoe 
Co., Chicago. 
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Tan calf, brogue effect bal, broad 
forepart, considerable swing, medium 
heel—By Stetson Shoe Co., Inc., 
South Weymouth, Mass. 




















(Concluded from page 52) 
Favorite Vamp 314 Inches to 334 Inches 

Vamps for Fall will range from 314 inches to, and 
including, 334 inches, with the majority opinion 
apparently centering on a 314-inch vamp. This vamp 
applies to all types of shoes, whether it be on boots or 
low cuts. 

Toes of lasts will have three ranges in 1920, ac- 
cording to Lynn last makers. There will be the pencil- 
point toe, the dime toe, and the 25-cent toe. The 
dime toe is round and the 25-cent toe is rounder. 
Vamps will be about 31% inches long. Some heels 
will be lower, perhaps 1-8. 

The outstanding feature is the shortening up of the 
vamp for Fall, 1920. This is going to be a gradual 
proposition, however, with indications that 70 per 
cent of the lines offered for Fall will be on vamps ap- 
proximating 31% inches in length. In this connection 
it is noted that the slipper last will be seen in some 
Fall lines with a broader toe, and in strap effects for 
early Fall medium-toe lasts will be good. 


Height of Heels for Fall 

On dress shoes the full Louis heel holds sway in a 
height of 214 inches to 214 inches, but a tendency 
is noted to make this heel a little heavier than in 
past seasons. While the Baby Louis heel was but 
little in evidence at the factories, one prominent 
Fifth Avenue merchant says that this style will 
achieve as much popularity this Fall among his trade 
as it is enjoying this Spring. The claim made for the 
Baby Louis is that it is youthful and that it is worn 
by the younger element, so that when an older woman 
wears the Baby Louis, she makes her foot look 
younger. The spike heel is a model which has been 
attached to the typically French shoes, but is neither 
good nor practical according to some of the manu- 
facturers who have used it. 

For Autumn Low Cuts 

The English walking heel is a favorite on the brogue 
oxford, and Cuban and military heels will be favorites 
on boots and walking oxfords. On walking shoes 
generally heels will run from 11% inches to 134 inches. 
There is noted among some high-grade manufac- 
turers a tendency to show more medium and low- 
heel shoes than ordinarily, and more shoes with a 
medium forepart. 


The Lows Are Coming Strong 


Many manufacturers continue to report increases 
in the demand for low heel styles in footwear. The 
high heels are as much in demand as ever in thé ‘fine 
style lines. But it looks as if a good many women 
were going to buy hiking shoes, with low heels. Then 
there are the compromise styles, calling for 14-8 heels. 

Low-cut styles for Fall generally include the dress, 
variety of pumps, oxfords, and heavy brogue effects, 
both for men and women. Spats are expected to be 
very popular for Fall asa dress proposition, and cross- 
strap slippers in satins, brocades, tinsel cloths, etc., 


A cross strap turn slipper, in white kid, Louis 
heel, for Fall—By T. R. Emerson Shoe Company, 
Inc., Brooklyn. 


will be largely shown for party purposes. For women’s 
brogues, the woolen stocking is the correct style, and 
it is expected that women’s shoes will be sold heavily 
for Fall and Norwegian brown calf with wing tip. 

The brogue styles, so popular this season, are being 
developed in the Summer lines. There is shown brogue 
shoes of white buck Jeather, with the customary 
brogue trimmings of white buck leather, and white 
brogue shoes with black and brown trimmings of the 
brogue styles. 


The Future of Buttons 


There is a growing interest in button styles which 
many merchants are watching carefully, and the out- 
look for an increased proportion of these styles in 























ec 














Fall orders seems promising. 
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HILE some slight changes in men’s shoe 

WW styles are visible, the buyer of men’s shoes 

is not confronted with the many brain-rack- 
ing problems that face the buyer of women’s shoes. 

The extreme long-drawn-out English last will be 
shown in most lines, as it has been heretofore, but 
many manufacturers are expecting the business will 
be more centered on a shorter type of last, but which 
still carries the same general lines that have proven 
popular during the past few seasons. 

The newer lasts are broad across the ball, fairly 
well walled up on the sides, usually with a slight 
recede toe, and in most instances a little narrower in 
the shank in order to produce a closely fitting effect 
in the instep and the heel. 

This type of last is used, of course, largely in the 
regular weights of Russia calf and gun metal in the 
lighter type of shoes. 


English Lasts and Brogue Styles 


The brogue with its fuller toe, winged tip, with all 
the punching that the law allows on tip, vamp and 
quarter, will be a prominent feature in practically 
every medium and high-grade line of men’s shoes. 

The brogue will be featured prominently in both 
boots and oxfords and will usually be made of a dark 
shade of Norwegian calf or similar boarded effect 
and also in brown cordovan. Many of these will be 
made with stitched heel seat, and in some instances a 
very pronounced flange heel. 

When it comes to volume, however, the English 
last with the wing tips is expected to outsell the 
strictly brogue lasts. The extremes in men’s lasts are 
being closed out very rapidly, in fact as quickly as are 
women’s in the extreme lines. 


Lighter Tan Shade Shown 


Another type of exclusive Fall and Winter footwear 
which is being featured prominently is a lighter shade 
boot, in fact, a regular tan Norwegian grain on a 
modified English, with rather a full toe in a regular bal 
with heavily pinked tip and vamp. Some factories 
are adding “dog” to this shoe by using a medium- 
sized brass eyelet. These, as well as the brogue men- 
tioned above, carry 16 iron soles with rubber slip, and 
are intended, of course, for heavy Winter weather. 


Fall Styles for Men 








It is noted here that while the darker tans or 
browns are still popular in many good and well-known 
lines, the new lighter shade seen considerably in cer- 
tain shoes of the highest grade is also sampled in these 
popular lines, indicating, possibly, a new color note 
in men’s styles of the future. 

In the regular and more dressy types of men’s 
footwear,{ whole quarters with circular vamp extend- 
ing well back toward the,heel are being featured. 

Plain toes, which were brought into prominence 
during the war as a feature of officers’ shoes, are being 
shown to a very limited extent. 


As to Colors for Fall 


The dark brown, sometimes with a slight tinge of 
red, remains the popular color, a few medium tans 
and occasionally a lighter tan being shown, but the 
indications are that the larger part of the business 
in men’s colored shoes will be on the darker shade of 
brown. A lighter brown, shown particularly in some 
high-grade lines, is seen as affording merchants the 
opportunity for moving extra pairs. In theory, at 
least, if a man buys a light tan shoe, he will have to 
have a shoe for dress besides the light tan. If he gets a 
dark leather, he will make it good for dress and busi- 
ness. As a whole, it is expected that 75 per cent of 
men’s business will, call for tan leathers on a medium 
English last in the better lines. 


The Outlook for Black 


Black shoes, except in vici kids made on the more 
conservative lasts, will apparently cut very small 
figure in making up the bulk of Fall orders. 

There is, of course, always a place for some black 
shoes in every stock. Black kid in the higher grade 
lines will comprise probably 75 per cent of all the 
black shoe business, while in the medium-grade lines, 
where side leathers are used to a great extent, black 
shoes will cut a bigger figure in volume because the 
black finish covers up surface blemishes, veins, etc., 
that cannot be provided for in colors owing to the 
transparent nature of the colored dyes. 

Most manufacturers are showing a few two-tone 
effects, and yet no one apparently expects any con- 
siderable business in this class of shoes, excepting for 
sizing-in purposes, or in a community which is oc- 
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IMPORTATION OF ENGLISH BROGUES ANALYZED FOR 
The distinctive features of these styles, from McAfee, London, are brought out in these thumbnail sketches for 
comparison with American brogue offerings for Fall and Winter wear. 


RECORDER READERS. 








casionally found where these effects are always more 
or less popular. 


Boots .vs. Oxfords 


It is expected that the Fall run in men’s factories 
will show a larger proportion of oxfords than usual, 
and in the retail field this is reflected by the statement 
of one buyer who feels that the percentage for Fall will 
be about 40 per cent oxfords, with 60 per cent on 
boots, whereas the former percentage was about 90 
per cent on boots and 10 per cent low shoes. 

In some quarters it is said that brogues will have 
“seen their best days’ as a men’s style feature 
when the Fall season opens, but others point to the 
popularity of brogues in women’s lines, and look for 


their popularity with men as well, although to a 
lesser degree. 
Vogue of Custom Effects 

While an increased sale of men’s oxfords is expected 
for Fall, it is not thought that this increase will 
parallel the increase in women’s. That there will be 
an increased sale for Fall of men’s heavy-soled ox- 
fords with low heels, and brogue patterns with 
pinkings and perforations, seems assured. 

Custom effects are widely regarded as a feature of 
men’s Fall styles. Custom lasts require pretty good 
length of vamp and a little wider toe. In important 
quarters also there is a tendency to shorten vamps 
and broaden toes somewhat, giving a flat and medium 
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Survey of Styles 








Western Lines in Women’s Footwear—Trend in New Lasts 


OST progressive manufacturers of women’s 
M shoes have made it a rule to add at least one 
new last each season. These lasts generally 
have followed the trend of those in vogue the pre- 
ceding season and usually have not departed mate- 
rially from the general lines of their immediate 
predecessors. 
The coming Fall season is apparently to be an 
exception to this general rule in style trend. 
Last makers, style designers in factories and style 


















































One of the most advanced models in men’s shoes 
for Fall as to shade of light tan and custom effect. 
The leather is Russia calf, the toe a little wider 
than formerly, but designated as a medium 
width toe, vamp 4% inches, size 7-B last, 8-8 
heel—By John Pell Last Company, Newark. 


men in the exclusive retail stores have been working 
over time in order to bring out something new that 
would have all the elements of style and symmetry 
that have characterized the longer-drawn-out lasts 
which have been in vogue and would, at the same 
time, have the dominant characteristic which has 
attracted so much attention in the short-vamp stage 
or modified French vamp. 

The personality of many manufacturers and last 
makers is reflected in the new lasts and patterns which 





will be placed before the merchants for their in- 
spection in the Fall sample lines to be shown for the 
coming season. 

There seems to be a well-defined opinion among 
leading manufacturers of women’s high-grade shoes 
that the happy medium between the two extremes 
will center around 35 inch vamps. 

The toes must necessarily be a little wider than on 
the extreme long-drawn-out lasts, and yet are much 
narrower, more shapely and attractive than the old 
knob-toed stage last. 

The new lasts are generally of wide tread on the 
bottom, walled up fairly well on the sides, and with 
apparently plenty of room provided for each of the 
five toes of the human foot. 

Toes generally have a tendency toward a receding 
effect rather than a knob or stubby effect. In the 
majority of the new models, wood has been pretty 
well worked out through instep and heel so as to 
give a close, glove-fitting effect to the instep and the 
rear part of the foot. 


A BOSTON VIEW OF MEN’S STYLES 


By J. A. Holmes, Merchandise Manager Regal 
Shoe Company 


The continued high prices will have a tendency to 
keep men’s styles stabilized and the changes will be 
refinements and adaptations of present styles rather 
than anything radically new. 


Lasts 


There is a growing tendency toward wider toes in 
men’s lasts. The extreme narrow toe is on the wane 
and should be bought carefully. 

Wider toes on English lasts and brogue lasts will be 
much in favor. 

There has been some effort to introduce higher heel 
lasts in the men’s trade. They cannot be successful, 
as they are not in keeping with the present styles in 
men’s clothes. 

Stick to the lasts that have proven fitters and vary 
your styles by the use of leathers and patterns. 
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Leathers 


Russias will predominate in all grades of footwear. 
In the medium and lower grades the ‘‘Cordo” or 
‘‘Koko” shades will continue to be as popular as ever. 
In the higher grades the lighter shades will be shown 
and sold in connection with the dark shades. Boarded 
leathers in Russia and black will be good in brogue 
patterns or heavy Winter weather shoes. 

Cordovan in tan bids fair to continue in great de- 
mand. The war has caused a revival of this leather 
that has yet to show any abatement. Black cordovan 
and black wax calf will be good in limited quantities in 
the higher grades. 

Gun metal will not be in favor as long as the dark 
shades of Russia are popular. 

On account of the further advanced prices on kid 
and kangaroo in both black and tan, sales will be 
somewhat more limited. 

There is no indication that patent leather will be 
used except in dress shoes. There will be a limited 
amount of enamel shown for tbe first time in a number 
of years. 

Patterns 


Heavy-weight oxfords for Winter wear will be the 
outstanding style feature. These will be sold in both 
brogue and regular patterns in black and tan leathers, 
and worn with either spats or woolen hose. 

The brogue patterns in both high and low shoes will 
be good. This means that wing tips, perforations 
and pinking will be good on shoes that can carry them. 
Punching on tips, especially on regular tips, will be 
shown more freely. 

A new feature that looks well is a brogue with soft 
toe, no box. This is finding considerable favor with 
former Army officers who enjoyed the comforts of the 
soft toe shoe while in the service. 

But any style feature in the final analysis is but a 
small percentage of the total business, and the bulk of 
the sales will be on English and medium toe bals. 

Bluchers in medium and wide toes will-continue to 
occupy their same position. 

Button shoes except for dress will not be sold in any 
amount. 

Combinations with buck and colored, kid tops will 
be sold only in limited quantities. 

For dress, the patent button cloth top boot is cor- 
rect, but is losing favor to the plain toe patent leather 
oxford in 4 or 6 eyelet patterns. 





In a few words, the trend is toward conservative, 
comfortable, substantial and refined shoes, and away 
from radical and extreme styles. 


BROOKLYN STYLES 


What the Best Designers Are Showing 
in Footwear 


Brooklyn, creator of beautiful fashions in women’s 
footwear, is co-operating with the best designers in 





Black kid boot, 9 inch top, military heel, 31% 
incb vamp, whole quarter—Presented by Oppen- 
heim & Collins, New York. 


making beautiful footwear to match beautiful gowns 
from Paris. Brooklyn is designing sterling American 
styles, the simple, beautiful American shoes, in 
which many women delight. 

Brooklyn is better equipped than ever for the de- 
signing of fine styles and for the making of shoes that 
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will, set newer and higher standards in the art of foot- 
wear. It has excellently equipped factories, plenty of 
skilled workers, and a well-organized staff of experts, 
who direct the making of the shoe from the raw 
material to the finished product. 


At I. Miller & Sons, Ine. 


At I. Miller’s some very beautiful creations for 
Fall are being made. This firm believes in “Style 





New full Louis heel, built on slightly heavier 
lines than in past seasons. An approved style 
in high heels for Fall—By Geo. W. Baker Shoe 
Company, Brooklyn. 











All the While.” It is the opinion of this house that 
low shoes will occupy almost all of the real Fall style 
arena. Vamp will run from 31% to 334. 


At S. Weil & Co., E. Weil Interviewed 


“The firm of S. Weil & Co. believes in simple ele- 
gance of line in women’s shoes. It is more difficult to 
make a beautiful shoe than a novelty style—the lasts, 
patterns, material and workmanship of the really 
artistic shoe must be par excellence, and when the 
finished product is presented, there is a refinement of 
style and elegant simplicity that distinguishes the 
footwear of the well-dressed woman. 





Style and Service 
“Style and service are the chief buying points, A 
good slogan for the well-shod woman is ‘sanity, not 
vanity.’ Many low shoes will be sold this Fall fon 


account of the high price of boots. I believe in 
prices being lowered and production increased. 


“Our shoes for Fall will run with a vamp from 314 





inches to 334 inches. There is a tendency this year to 
go back four or five years to the medium toes and 
lasts which were then in vogue.” 


At Hanan & Son 

Ir regard to women’s styles for Fall, it is believed 
that the extremely long pointed toe shoes will not be 
worn to any extent. The moderately pointed toes, 
such as were in style some two or three years ago, will 
still be popular. The so-called French styles, with their 
extremely high beel and short vamp, will be worn by 
those women who are seeking extreme novelty, but 
these will not be sold to any large extent. A style 
which will be most popular with women for tke 
coming Fall will be the low-heel brogue oxford with a 
moderately round toe. 


From Geo. W. Baker Shoe Company 

The George W. Baker Shoe Company says: 
“‘New lasts will carry heels of 2 1-8 inches to 214 
inches, whereas, before they ran 1 7-8 to 2 inches. 









The Spike heel, typically French and not particu- 

larly good. Loaned for comparison with graceful 

American Louis—By Geo. W. Baker Shoe Com- 
pany, Brooklyn. 











“On walking shoes for Fall, heels will be 11% inches 
to 134 inches. 

“For early Fall, strap effects on medium toe lasts 
will be good. 

“Slipper lasts will come in with broader toes. 

“The firm believes that buyers should place orders 
early on account of deliveries. 

“Shoes will not be any cheaper. The merchant 
must place orders in March for delivery in July or 
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in each branch of the in- 
dustry—from the raw mate- 
rial to the fitting stool. 

The leather course is from the 
school work given employes of 
the Howes Bros. Company of 
Boston. 





\ SERIES of practical lessons 





Review of Second Lesson 


Q. What is an Iron? 

A. An Tron is an in- 
strument graduated into forty-eighths of an inch, 
used to measure the thickness of leather. The 
unit of measure is also called “iron”; thus, 8 iron 
equals 8-48 of an inch, 

Q. How is the measure obtained? 

A. By placing the iron upon the side on the back- 
bone, about 18 inches from root of tail, with moderate 
pressure. It is obvious that “forcing” the gauge will 
show improper measurement, indicating a smaller iron 
than the actual. 













necessary to ob- 
tain the measure 
of thickness? 

A. Toascertain 
the substance, as 
most specifications 
of shoe manufac- 
turing call for sub- 
stance rather than 
weight., The suc- 
cess of the shoe 
factory’ processes 
depefids to a 
greater degree up- 
on the uniform 
thickness of sole leather in its forms of cut soles 
and insoles. 

Q. In the selection of leather, what constitutes a 
No. 1 Packer? 

A. A No. 1 selection is.a clear side, or one that 
contains one small brand in a part of the side which 
would not materially affect the cutting value. 

Q. What constitutes a No. 2 Packer? 

A. A No. 2 selection is a side with one large brand 
or with two small brands. 

Q. What constitutes a No. 3 Packer? 

A. A No. 3 selection contains any number of 
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The Retail Shoe Salesman 


What He Should Know to Be Able to Sell Better 
Footwear Best 


Q. Why is it’ 









brands in excess of No. 2 or other 
defects which decrease the cutting 
value of the leather. 

Q. What constitutes a Packer 
Side from Country? 

A. (1) Smooth grain. 

(2) Skilful fleshing. 

(3) No cuts; or minimum 
amount of small cuts not 
materially affecting cutting 
value. 


Q. Name the defects of 
bad ‘‘flaying” (take-off). 

A. (1) Cutting holes in the hides. 

(2) “Scoring” or “siding”’ (i. e., cutting into 
the hide without 
going completely 
through). 

(3) Mis- 
shaping the hide. 
Errors which do 
not produce a 
square shape, or 
damages to essen- 


tial portions of 
_ the hide. 


Q. What parts 
of the hide are 
apt to show bad 
“flaying’’? 

A. Those parts 
which are most difficult to remove from the 
body: 

(1) Flanks, 
(2) Butts. 

Q. What is a 
“grubbed”’ Hide? 

A. A Hide af- 
fected by “‘grubs,”’ 
which develop 


from the Bg of WARBLE FLY 
an insect (in many 1£@6; 2LARVA; 3¢4 CHRYSALIDES 


ona to Warble 3S NATURAL FORM OF FLY; GMAENIFIE D FLY. 
Fly). When these 

grubs hatch, they burrow into the hide from 
the exterior, often penetrating to the flesh before 
they fall out to the ground and change into the 
fly. 





COUNTRY //f HIDE TRIM 
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Collecting from the Railroads 
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The Preparation of Claim Papers Is of Vital Importance When 


Theft Has Occurred 
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himself to a certain extent at least by filing his claim 
in proper shape after the theft has been discovered. 


The preparation of claim records and papers is of 


vital importance. . Probably every retail merchant at 
some time or another has had the experience of having 
the railroad notify him, months after the claim has 
been filed, that, bécause of certain flaws in the papers, 
the railroad must refuse to entertain the claim. 

The burden of proof rests on the merchant. The 
shipper will do what he can to help the merchant prove 
his case, but the transportation company is ever alert 
to pick technicalities and flaws to discredit claims. 
It is exasperating finally to receive a long delayed 
shipment of shoes, and then find that an entire case is 
lost, or that several pairs of the best selling sizes have 
been systematically removed from several cases. 


Collection of Freight Claims 


A discussion of the collection of freight claims at the 
conference of the Allied Shoe and Leather Trades 
resulted in the adoption of the following form to be 
imprinted on each invoice accompanying the ship- 
ment: 

“The merchandise covered by enclosed bill is 
shipped at your risk and expense. 

“Our responsibility ceases upon delivery of 
goods to transportation company. 

“This order has been packed carefully. Please 
examine cases immediately upon receipt. If any 
shortage has occurred, notify your agent at once, 
and have him examine the shipment. 

“We will furnish you with all necessary papers 
to prove your claim, but claim must be entered by 
you at your end of the line, in accordance with the 
Interstate Commerce Laws.” 


A few good rules for the merchant to observe are to 
have all talks with the local agent confirmed in writ- 
ing, and keep a copy of every one of them. Instruct 
the truckman that before he signs for goods, he must 
examine them carefully, and note any evidence of a 
tampered shipment. If shipment is signed for in 
good condition, and by chance the truckman keeps 
them in his possession all night, as sometimes happens 
in the large cities, that further jeopardizes the mer- 
chant’s claim. 


chant to guard against loss by theft while 
shoes are en route to him, he can safeguard 


. LTHOUGH it is impossible for the retail mer- 


A Check on the Teamster 


Put the factory case numbers on the paid freight 
bill. This will be of great assistance in tracing claims. 
Where one or more cases are lost from a shipment, 
this will aid you in fixing the responsibility. —Team- 
sters have been known to steal and to deliver else- 
where a portion of a shipment. With a record of the 
case numbers received, you have something definite 
to work on. 

Let us suppose a case where you have received a 
shipment, and some goods have been stolen. Follow 
these suggestions: 





Notify your local agent in writing of the 
shortage. Have your paid freight bill with 
your case numbers on it. Write a concise 
account of the entire case, giving all the de- 
tails, such as when the goods were received, 
from whom, the condition they were re- 
ceived in, whether concealed loss or evident 
loss, how they were signed for, by what 
transportation company or companies, 
name of your trucking company, date you 
notified your local agent, who checked the 
shipment in your store, what was missing 
and its value. Keep a copy of this. Attach 
the original statement, together with your 
paid freight bill, your bill of the shortage, 
made out to the transportation company, 
to your properly made-out affidavit. Now 
your affidavit is ready to file with the rail- 
road company, in company with many 
others. 











To be sure, it takes time and trouble to collect all 
this evidence, and make out all these records, but it 
will surely pay you in the end. 

Keep all the records of this case in a separate 
envelope, where you can put your hand on it at a 
moment’s notice. 

The claim department of the company is bound 
to go over those papers of yours at their own good 
leisure, and unless you have everything down in black 
and white, you stand a good chance of losing. 
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Rast Tops Popular 


The Correct Method of Fitting Them to the Shoe and Proper 
Methods of Selling 


covering to keep the ankles from becoming 

damp and chilled,” says the head of one 
of Chicago’s most exclusive stores. Spats, or 
gaiters as they were formerly generally called, are 
not a new article of wearing apparel. For several 
generations they have been used to greater or less 
extent among well-dressed people. 


Be tops are style apparel. Not simply a 


Demand Accentuated by Low Shoes 


Back through the years when shoe styles especially 
those for women centered on low shoes, spat business 
flourished. Then when women generally would 
swing around to boot styles, for both hot and cold 
weather, spat business would slump. 

Within the past few years the sale of women’s low 
shoes has been so enormous that boot-top makers have 
flourished to a greater extent than ever before in their 
history. 

Along with this increase in the business has come 
the development of better fitting patterns and the in- 
novation of a number of new and attractive styles. 


A Steady Seller 


The original spat or what is generally known as the 
English Pattern was cut straight across the bottom 
with a buckle at the lower edge of the outside to ad- 
just the strap under the instep. For years this par- 
ticular style has remained with slight modifications. 
In many select stores it still remains the popular 
seller, and is sold by some merchants to the exclusion 
of all other types. 


The ‘*U”? Shape Very Popular 


With the advent of pumps for street wear, another 
type was developed now generally known as the “U” 
shape. This type buttons straight up and down on 
the outside, the same as the original English type, but 
comes down farther over the vamp in front and also 
lower in the back. The strap underneath the irstep 
is a continuation of the cloth of the spat and is ad- 
justed by a buckle underneath the shank of the shoe. 

This particular type has proven itself exceedingly 
popular and is to be found on the shelves of practi- 
cally every retail shoe store and shoe department in 
the country. 


The “Boot Top” Readily Adjusted 


An innovation of recent years is the “boot 
top.” This particular style fits the shoe in very much 





the same way as the ““U” shape, but has many dis- 
tinctive features. Instead of buttoning straight up 
and down it buttons in a circular fashion, following 
about the same line as the regular button boot. So 
when it is worn over a pump or oxford, it has practi- 
cally the same appearance as a cloth top button boot. 
No buckles are used on this type. The adjustment, 
which is provided by buckles in the other type, is 
taken care of by moving the buttons when necessary 
over the instep. 

One of the particular and commendable features 
of this type is the readiness with which it can be ad- 
justed to various types of feet and ankles. 


Proper Fitting Imperative 


No matter how good the quality or how perfect the 
pattern, both the beauty and the service of boot-tops 
depends to a great extent upon their being properly 
fitted. 

In the average store many sales are lost every day 
because the salespeople either through lack of teach- 
ing or lack of heeding have not learned how to prop- 
erly fit them. 

Properly fitted they add beauty and taste to a 
woman’s appearance, while the same article put on 
in a careless way, wrinkled and twisted, detracts from 
the general appearance of a woman’s costume. 


Be Careful in Selecting Sizes 


Unfortunately, size marked on spats cannot be de- 
pended on altogether in the selection. Most manu- 
facturers use measurements corresponding to D and E 
width shoe; in other words, a size 5 is expected to fit 
a foot and ankle that would ordinarily be fitted with 
a size 5 D or E shoe. 

Since shoes today are fitted long and narrow, the 
spat size must be selected smaller in proportion as 
the width of the shoe is narrower than D or E. 

The size of the ankle and calf of the customer must, 
of course, be taken into consideration in selecting the 
size. 


Points on Fitting Spats 


The greatest sin, however, in fitting spats does not 
come altogether from selecting the wrong size, but 
from not fitting them on properly after size selection 
is made. 

One of the most important points in fitting spats is 
to get the front seam immediately over the center of 
the foot, pulling evenly on both sides of the spats until 
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vamp of the shoe. 

The next point to be observed is to hold the outside 
at the lower button hole firmly in place, while the 
back part of the spat is drawn firmly around the heel 
and held securely in place at the back seam, 
while the button fly is pulled around so that the 
point can be held with the same thumb and finger 
that is holding the front part at the lower button 
hole. 

The next operation, which is exceedingly important, 
is to put the button hook through the first or lower 
button hole, and then pull the button through the 
button hole with the button hook. 


Improper Fitting Makes Wrinkles 


The amateur spat fitter usually puts the button 
hook through the third button hole from the bottom, 
and then uses the button hook as a lever to pry the 


the forepoint of the vamp rests securely against the 


bottom should be fastened first. It will be observed 
that the third button from the bottom of the boot 
top occupies about the same relative position 
on the foot as is occupied by the first button of the 
English spat, and consequently, the same results of 
smooth, pretty fitting will be obtained by observing 
this method. 
Fall Demand Large 


The Fall of 1920 will undoubtedly prove the biggest 
season the country has ever seen for the sale of 
women’s pumps and oxfords which means, of course, 
that it will be a correspondingly large season for boot- 
tops. 

At the present time, dark fawn and beaver brown 
constitute about 75 per cent of total sale. A few light 
greys, with a few light fawn make up the balance 
of the requirements, except in real bad weather, 
when many elderly women buy black. 







BOOT-TOP STYLES 


button through the button hole. This method usually 
results in straining the button hole and in throwing a 
series of wrinkles both up and down the front and 
back of the spat. These wrinkles once formed can 
never be eradicated, while if the method described 
above is used, each button comes to its place in the 
proper way and the button holes are not strained or 
pulled. A smaller spat can be fitted better in this 
manner than by buttoning the third button first and 
then going up and down in the ordinary way. 

When the fitting is finished, the spat has a smooth, 
close fitting, unwrinkled appearance, which is 
sure to appeal to the prospective customer and goes 
a long way toward completing the sale. 

This method of fitting is applicable both to the 
straight bottom English cut and the ‘“U”’ type. 


Boot Tops Require Special Fitting 
In fitting boot tops the third button from the 






Proper Fitting Helps Sales 


If store salesmen are thoroughly sold on boot- 
tops and are trained to properly fit them so they 
may instruct the customers how to properly fit them, 
many extra dollars will be added to the income of the 
store. But, if they are shown only when they are 
called for by the customer and then are not properly 
fitted, they will lose their popularity and the extra 
dollars will not be turned into the cash register. 


Cartons Are Helpful 


Several progressive merchants have found that by 
having boot-tops put up by the factory in single 
cartons and then having the salespeople show them 
in the original cartons instead of taking them out 
that many extra sales are made. Packed in single 


cartons they always have a smooth, attractive ap- 
pearance and the carton forms a good background. 
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Who Really Runs the Store? 


By E. C. Logan, Western Editor of the “Recorder,’’ at the Tex-Okla-La 


WO of the most overworked words of the English 
T language are “‘Efficiency”’ and “‘Co-operation.”’ 

They are, however, of such vital importance to 
retail merchandising that they must have consideration 
in planning and conducting our business. No matter 
how efficient a man may be as a merchant, how good 
a judge of merchandise, how closely he can estimate 
his needed quantities, bow clever in preparing his 
advertising, or how expert in picking styles, unless he 
has the co-operation, the confidence and _ the 
good will of his salesforce he has small chance for 
success. 





Difference in Store Systems 


Each one of you can no doubt recall some store 
that started with a splendid outlook, was well located, 
had good show windows, expensive interior furnish- 
ings, with apparently a splendid selection of merchan- 
dise, and yet that store either was only partially 
successful or failed. 

You have, on the other hand, seen stores that 
started in a modest way and gradually have prospered. 

No matter what reasons may be assigned for the 
failure of the one concern or the success of the other, 
a careful analysis in nine cases out of ten shows that 
success or failure was due to the co-operation or lack 
of co-operation between the firm and the salesforce, 
or the efficiency or lack of efficiency service to the 
consumer by the salespeople. 


Employes Must Be Considered 


Retail merchants are beginning to realize that all 
their responsibility does not consist in employing and 
paying their employes. Many a clerk has been given 
a chance to sell merchandise and failed to prove a 
success because his employer failed to give him proper 
co-operation. ‘ 

He was given no chance to acquire a knowledge of 
the business, nor were his ideas developed for the 
benefit of the customers with whom he came in con- 
tact. 

The human mind is a storehouse of thoughts and 
ideas, which are certain to be useful at some time. 

If you as merchants wish your salesmen to take an 
interest in your business, to know the merchandise 
on your shelves and to reflect. your ideals, it is neces- 
sary that you tell them what you hope to achieve, 
how your store can be improved and what they may 
hope to gain, so that they may induce your customers 
to buy more merchandise through personal magnetism. 

You and | are reflections of ideas, absorbed from 


Convention 


other people with whom we have come in contact 
either directly or indirectly. 


Your Individuality Reflected 


Your salesmen and your store policies reflect your 
individuality. They are constantly conveying, even 
though unintentionally, their impression of you, 
your character and your ideals, to the people in the 
store and out of the store whom they meet and with 
whom they talk. 


Build on Confidence 


Confidence is the cornerstone on which modern 
merchandising is built, and unless your employes 
have absolute confidence and faith in your honesty, 
integrity and ability, the cornerstone of your business 
is resting on a weak and insecure foundation. 

No man can be an efficient salesman and render 
real service both to his employer and to the customer 
whom he serves unless he is sold on the house and on 
the merchandise; unless he has implicit confidence 
both in the merchandise and in his employer. 

Confidence must come through contact. The 
merchant who holds himself aloof from his salespeople, 
who considers his employes as so many cogs in a 


“wheel, who does not take into account the human 


element in his relation to his employes is very apt 
to find something wrong with his business, and as a 
general thing is inclined to try to throw the burden 
of the error on somebody else. 


Cannot Pull Two Ways 


Did you ever see a team of horses balk and refuse 
to pull when you knew the driver knew that the load 
behind them was not beyond their power to move it? 
The horses had simply lost confidence in the driver; 
they would not pull together, there was no co-opera- 
tion. 

Precisely the same thing happens in many stores. 
The proprietor may be a good man. Each individual 
clerk may be fairly competent, but without harmony 
and co-operation the load does not move up the hill 
of business building. 


The Need of Organization 
In many towns and cities retail clerks have formed 
unions, become affiliated with National Labor 
Organizations, formulated a set of grievances and de- 
mands, actuated by the principle that “Might Makes 
Right.” 
Had the merchants themselves fostered an organi- 
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zation of salespeople, assisted them in filling their 
minds with the right kind of thoughts and ideas, 
taken them into their confidence, shown them what it 
actually cost to do business and given them an idea 
of what proportion of the actual profits was being 
paid to the salespeople, in all probabilities the friction 
could have easily been avoided. 


Harmony and :Co-Operation 

It is a scientific principle that no two bodies can 
occupy the same space at the same time. The law is 
just as true with mind as it is with matter. No person 
can harbor an honest, upright and sincere thought and 
a dishonest, degraded, malicious thought at the same 
time. Either the clerks are sold on the store or else 
they are not sold on it. Either they will fight for 
the employer or else they are ready to fight ageinst 
him. 

No one thing has a greater tendency to produce 
harmony between the management and the employes 
than an organization of employes fostered by the 
employers and to which the employers give a kindly 
assistance. 

Other speakers on the program have discussed 
different plans of paying employes and [ think every 
merchant here is convinced that in order to have 
harmony and co-operation and to get the best there is 
out of salespeople he should give them a just and 
equitable share of the earnings based upon the 
part of those earnings that each man produces. 


The Part the Salesman Plays 

Every man wants to be more than a piece of ma- 
chinery, more than a cog in the wheel that is oiled 
once a week with a pay envelope. 

He wants to know where he fits in the organization 
and what his part plays toward the ultimate results 
attained by the concern. 

If you, as merchants, are assisting your employes 

o realize that they are real men and women and im- 
portant factors in the community as well as in the 
store, then you are creating in them higher ideals 
and are building monuments which will be more last- 
ing and more to your honor than any monument of 
marble or granite that could be erected. 

Tt should always be remembered that what a man 
does and what he really is speaks a whole lot louder 
than anything he can possibly say, and it is the acts 
and thoughts of the salespeople that make the 
character and reputation of the store. 





New Shoe Store 


Schwartz’s Shoe Store Opens at Bluefield, West 
Virginia 
Louis Schwartz of Cincinnati, Ohio, has leased the 
building formerly occupied by the Summit City Shoe 
Company at Bluefield, West Virginia. 





March 6, 1920. 


Mr. Schwartz conducts an exclusive, up-to-date 
shoe store, known as Schwartz’s Shoe Store, and the 
public was invited to the opening, March 1. 
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uality— 
Kit & Style 


These are three important features of ANY shoe in which 
every woman is interested. 


It is the style which attracts their eye—it is the quality that 
comes in for a careful inspection—while the comfort and sat- 
isfaction which results from perfect fitting models, makes 
permanent and enthusiastic customers for any shoe depart- 
ment. 


H. & M. shoes have been meeting these problems of selling 
for many years and in the same convincing manner they will 
bu Id prestige and profit for YOUR shoe section. 


Helming-MKenzie 


Artistic Makers 


" I Shoe . 
Cincinnati 


WELTS ANDO TURNS EXCLUSIVELY 
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, \O analyze Lynn’s shoe manufacturing strength down to 
its elements reveals several interesting and certain unique 


facts: 

Many industrial centers have, say, ready availability of 
labor. Lynn has that and much more. 
Or, they have attractive banking inducements. Lynn has 
those and much more. 
Or, they have excellent transportation facilities. Lynn has 
those—and still much more. 
Lynn possesses an unequalled asset in the business harmony 


and cordial spirit of cooperation existing. between her fifty 
or sixty principal shoe manufacturing organizations. 


All of them are for Lynn—today, tomorrow and next year. 
All of them are strong for any new shoe manufacturing con- 


ALLEN, Foster, BripGEo Co. BarTLETT-SOMERS Co. 


Burpett SHOE Co. CoTTER SHOE Co. 
A. FisHer & Son Grecory & Reap Co. 


WHITE BUCK WELTS | 
fir GROWING GIRLS. 


MISSES and "3 7 
CHILDREN F 
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Making’ 


cern that desires to come to Lynn, install itself comfortably, 
pursue its business aggressively, and make money decently. 


It is this spirit that links Lynn’s Shoe Manufacturers’ 
Association, Lynn’s Chamber of Commerce and Lynn’s 
principal bankers into a loyal, energetic, always-on-the-job 
combination whose efforts are all the time bent toward mak- 
ing Lynn a safe haven for reputable newcomers to her princi- 
pal industry. 


No other great shoe manufacturing center has Lynn’s ad- 
vantages for comfortable living. Whether for working people 
‘or executives, Lynn’s residential sections offer all that could 


be asked. 


And her wonderful ocean front and boulevards constitute a 
playground that makes living in Lynn an enjoyment for every 
inhabitant within fifteen miles of them. 


P. J. Harney SHOE Co. HENNEsSSEY, MAxwe.it & HENNESSEY 
G. W. Herrick SHoE Co. _ — T. J. Krety & Company 
Watson SHOE CoMPANY WituiaMs, CLarK & Co. 





Bridgeo Co, 
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Before the visiting buyer, after a hard day’s work, 
seeks an evening’s diversion at the play, he gets 
an expert’s opinion on the best show. Likewise, 
if he is in. quest of good hosiery let him make 
inquiries, and every expert will tell him to buy— 





~ 
5 


“Onyx” @ Hosiery 








, 
i 


Constant users of “ONYX,” like those who have 
enjoyed a good play, are only too glad to ad- 


vertise its merits. 


| 
| 
| 
: 
| 
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Emery & Beers Companylne, 


Sole Owners of “Onyx”? Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


\Boston Office: Philadelphia Office: Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 


210 Pearl Street, Mutual Life Building 
Buffalo, N.Y. 








O uphold a high standard of 
style-quality and workmanship- 
quality is, in these times, a mark of 
real distinction in shoemaking. 
That is what we who make Watson 
fine welts for Women strive hardest to 
accomplish. 

We derive satisfaction from seeing 
the appeal of Watson Shoes to.dealers — 
and consumers grow _ constantly 
stronger and stronger. 


Women's Fine Welts Exclusively 





WatsonShoe Company 


LYNN, MASSACHUSETTS 
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BEACON SHOES | 


THERE ARE NO BETTER 


Stock Styles Can Be Shipped with Beacon Trade-Mark, 
Speedwell Trade-Mark or Unbranded 


——— 





(50 STYLES IN STOCK } 
Bals, Stock No. R067, Price $6.15 
D ELIVE RY Oxfords, Stock No. R069, Price $5.85 
ii CAMPUS LAST 
MAY 1 St —Brown Chrome Texo College 


Brogue Bal. 15-iron Heavy Sin- 
gle Sole. Stitched around the Heel. 
Bottom finished natural. Un- 
scoured Solid Leather Heel. 


STOP! THINK! 


A Genuine College 
Comer ont pie Brogue at $5.65 


po —* ~<a 
tur other ; 
manufacturers al How Can It Be Done? 


NO, WE DIDN’T STEAL THE LEATHER but a prominent tanner"gotjsick of holding it for his price so we own it now at our price. 

We were not afraid to buy it even though we had no orders for this’style,fbecause if hides should take a drop of 50% or more the tanners 
WOULD BE UNABLE TO PRODUCE MORE OF THIS LEATHER AT THE PRICE WE PAID FOR THIS LOT. 

You can sell these Brogues for $8.50 and offer your customers a TREMENDOUS VALUE, in fact they would represent wonderful value 


at $10.00. 
READ THE SPECIFICATIONS AGAIN. The Leather is a strong full grain Chrome Texo Stock. It will wear like iron. 


The sole is extra heavy single with natural finish bottom, unscoured, (no“camouflage). 

The heel is Solid Leather. 

We are positive that this shoe is going to CLEAN UP because of its"wonderful value. 

WE WANT ae SHOE DEALER IN THE COUNTRY TO SEE FOR(HIMSELF so we are going to send a pair from stock for your 
inspection ON REQUES 





F. M. HOYT SHOE CO., Manchester, N. H. 
STOCK DEPARTMENTS LOCATEDJAT 


18 South Wells= St. Manchester 
Chicago, Ill. New Hampshire 
Order from nearest point. © Latest catalogue sent on Request. 











FOR FItf FORSTYLE FORWEAR 


| BEACON SHOES | 


THERE ARE NO BETTER 


Stock Styles Can Be Shipped with Beacon Trade-Mark, 
Speedwell Trade-Mark or Unbranded 


Below we illustrate some of our STOCK STYLES READY TO SHIP 


(50 STYLES IN STOCK } 








Illustratin Stock No. B91 Price $6.52 14 


No. B91 ord 
CORDO RUSSIA OXFORD 
SIGNET LAST 


8-8 Wing Foot Rubber Heel 
Sizes: B, 6-11; C and D, 5-11. 


Stock No. B99 Price $6.85 


CORDO RUSSIA BAL. 
SIGNET LAST 


Otherwise same as above. 


Stock No. B81' Price $6.40 


CORDO RUSSIA BLUCHER 


I . 
gy OXFORD APEX LAST 
10-8 Heel. 


Sizes: C, 6-11; D and E, 5-11. 


Stock No. B70 Price $6.75 


CORDO RUSSIA BLUCHER 
APEX LAST 


| Otherwise same as above. 


F. M. HOYT SHOE CO., Manchester, N. H. 
STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. Manchester Havana 
Chicago, Ill. New Hampshire Cuba 
Order from nearest point. Latest catalogue sent on Request 
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Introducing a Part of Our High Grade 
Pennsylvania- Made Line of Shoes 





Patent Leather Mat Top Black Vici Kid Button 
2555—Sizes 3 to 8 2557—Sizes 3 to 8 $2.60 
Patent Leather White Washable : Brown Kid Button 

Leather Top 2560—Sizes 3 to 8 
2556—Sizes 3 to 8 a ; White Nu Buck Button 
Patent Leather Beaver Top Patent Soutiey White Cloth Top 2561—Sizes 3 to 8 $3 
$2 ace 


2559—Sizes 3 to 8 
608—Sizes 8% to 11 


609—Sizes 11% to 2 
610—Sizes 2% to 7 








Patent Leather Champ. Top Patent Leather White Cabretta Patent. Leather Ivory Kid Top 
2553—Sizes 3 to 8.. .. $2.15 High Cut Lace 2558—Sizes 3 to 8 $2.70 
2562—Sizes 3 to 8.. . 82.90 
1776—Sizes 8% to 11. wae 


HENRY KLEINE & CO. Chicago 


TERMS: 2%—10 Days, Net 30 Days 


208 to 214 West Lake Street 
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Bates Fall Styles 


EN’S shoe styles for 

next Fall are to have 

a pleasing, and per- 
haps unusual, amount of 
fresh, new “‘snap.” 


Bates Shoes for the coming 
season embody the improved 
ideas—carried out with a 
quality of materials and a 
nicety of workmanship that 
add further strength to the 
entire Bates Proposition. 


These shoes will emphasize 


even more vigorously than’ 
before our permanent policy 
of high values at moderate 
prices. 


Every present and new 
Bates Dealer owes it to him- 
self to see our Fall line. 


Bates salesmen, fresh from 
the helpful influence of 
their semi-annual confer- 
ence at the home office, will 
soon be on their routes with 
the complete line of Fall 
samples. Shall one of them 
call on you? 


A. J. BATES COMPANY 


Central Distributing House 


33 SOUTH WELLS ST., CHICAGO, ILLINOIS 


General Offices, WEBSTER, MASS. 
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THE SUMMIT 


of Shoe-making achievement 
for men who demand Durabil- 
ity and Comfort with fault- 
less Style, is reached in 


LUNDIN Shoes 


Originality of Design, quiet — 
Elegance, superior Workman- 
ship, careful selection of Ma- 
terials and reasonableness of 
Price make these Dress Welts 
the first choice of discriminat- 
ing dressers. 


The LUNDIN Shoe 
Is Right All Through 


LUND-MAULDIN Co, 


MANUFACTURERS 
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SAVE. 
10% in 


VAMP LEATHER 











Save 10% in Vamp Leather 


You can save three (3) feet of upper leather on every twenty- 
four (24) pairs of shoes you cut over your Blucher Bal Vamp 
Patterns. 











oe Vamp Moulding Machine Speeds up production. 
1 bhi Vamp Moulding Machine makes lasting a simple operation. 


E TRUFORM moulds the vamp to the true shape of the last in the 
throat. 


‘HE TRUFORM will pay for itself in 48 days. 


Write Today for Particulars. 


Manufactured by 
Conaway-Wadsworth Pattern Co. 
MILWAUKEE, WISCONSIN 


Eastern Agent, Boston Machine Works 
LYNN, MASS. 
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Not a Union Stamp 
But THE Union Stamp 





of the Boot and Shoe Workers’ Union 


<ool & SHOE 
WORKERS UNION 


nose 


Factory 





Here it 1s--- 


And it is shouting from the house-tops for more business for the retailers selling 
Union Stamp shoes. 


Every influential labor journal in the country is carrying the message week after 
week—month after month for union workers to purchase shoes bearing this stamp. 





Union Stamp footwear is made at all prices and for every member of the family. 
This is a real influence for a real healthy growth in your sales. 


You can get Union Stamp shoes—why not insist.on them. 


Let us send you a list of manufacturers making them. 


a 


Boot and Shoe Workers’ Union 


Affiliated with the American Federation of Labor 


246 SUMMER STREET - - BOSTON, MASS. 
COLLIS LOVELY, Gen’l Pres’t CHAS. L. BAINE, Gen’l Sec’y-Treas. 
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/~ Quartermaster Corps 


a STOCKS: - 


RUBBER BOOTS, OVERSHOES 








The Surplus Property Division 


Clothing and Equipage List No. 6 


The Surplus Property Division, Office of the Quartermaster General of the Army, offers for sale by negotiation items 
listed in this advertisement. 
Informal bids on this merchandise will be yy at any of the offices named in this advertisement until 3:00 P.M. 
(Eastern time) April 2nd. Bids may be made for one “minimum bidding unit” or any multiple thereof of any one lot 
or for the entire lot. 

The approximate quantity content of a bale or case as embraced in the specifications are not guaranteed. Bids must be 
submitted at so much per pair or per article instead of per bale or case. 

No deposit will be required when aggregate of bid or bids of any one bidder is $1,000 or Jess. When bid or aggregate bids 
is for more than $1,000 a 10% deposit thereof must be submitted with the proposal. Such bidders as may desire to do a 
continuous business with the Surplus Property Division, a term guarantee in the sum of not less than $25,000 may be 
— with the Surplus Property Division at Washington, D. C., or with the Zone Offices; such term guarantee is 
to be so worded as to bind the bidder to full compliance with the conditions of any sale with regard to which he war sub- 
mit proposals, that is proposals on any property offered for sale by the Surplus ape pf Division during the lifetime 
of the guarantee. A term guarantee will not relieve the bidder from the forwarding of his certified check for 10% of 
the amount of his purchase within 10 days from the notification of award. 

No special bid form is necessary. Complete conditions of this sale are embodied in this advertisement. Similar offerings 
will be made weekly. Deliveries will be made promptly. 

Each successful bidder will be required to certify before delivery is made, on items marked thus (*) that they will not 
be sold or offered for sale, directly or indirectly, for export. 


Watch for Succeeding Announcements 


They will contain unusual opportunities for retailers, wholesalers and manufacturers. 


INSPECTION: 
Goods are sold ‘‘as is’’ at point of storage. Samples are displayed at Zone Supply Offices and at the Surplus Property 
Division, Munitions Building, Washington, D.C. 
Samples of merchandise advertised in this list will not be furnished but they may be inspected at points named herein. 


oods shall conform with materials inspected will be considered unless the bidder shall have made 


merchandise at storage point. All such inspections must be made peer to the submission “4 
usal to accept any awar 
(Continued on page 92) 


No bid stipulating pera 


inspection of the actu 
a bid. Failure of a bidder to make such inspection will not constitute a warrant for his re’ 


made to him. 





SEE FOLLOWING PAGES 
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WAR DEPARTMENT 


QUARTERMASTER CORPS 
CLOTHING AND EQUIPAGE LIST No. 6 


Rubber Boots, Overshoes 





Bids on This List Close April 2nd 





RUBBER BOOTS 


RUBBER BOOTS 


OVERSHOES 





No. 604—C. 


*2,140 Pr. New Rubber Boots 
(Hip). Sizes 7, 8 and 9. Made by 
Apsley Rubber Co. Packed in case, 
12 pr. per case, weighing 125 lbs. 
Stored at Boston. ~Minimum bid 
considered—12 pr. 


No. 609-—C. 


*75,000 Pr. New Rubber Boots 
(Hip). Sizes 7, 8, 9, 10 and 11. 
Made by Hood Rubber Co. Packed 
in case, 12 pr. to case, weighing 125 
Ibs. Stored at Boston. inimum 
bid considered—12 pr. 





No. 605—C. 


*7,788 Pr. New Rubber Boots 
(Hip). Sizes 7, 8,9 and 10. Made 
by Beocen Rubber Co. Packed in 
case, 12 pr. to case, weighing 125 lbs. 
Stored at Boston. Tien bid 
considered—12 pr. 


No. 610—C. 


*153,520 Pr. New Rubber Boots 
(Hip). Sizes 7, 8, 9, 10, 11, 12 and 
14. Made by U. S. Rubber Co. 
Packed in case, 12 pr. per case. 
Weighing 125 lbs. Stored at Boston. 
Minimum bid considered—12 pr. 


No. 619—C. 


*2,423 Pr. New Overshoes. Sizes 
and quantities: No. 7—420 pr., 9—360 
pr., 10—44 pr., 11—392 pr., 12—79 
pr. Made by Apsley Rubber Co.; 
7—40 pr, 8—24 pr., 9—300 pr., 
10—72 pr., 11—68 pr. Made by 
Bourbon Rubber Co.; 7—80 pr., 
8—64 pr., 9—288 pr., 10—48 pr., 
11—124 pr., 12—20 pr. Made by 
Converse Rubber Co. All rubber, 
2 metallic fasteners. Packed in 
case, approximately 20 pr. to case. 
Weighing 115 lbs. Stored at New 
Orleans, La. Minimum bid con- 
sidered—20 pr. 








No. 606—C. 


*720 Pr. New Rubber Boots (Hip). 
Sizes 8, 9, 10 and 12. Made by 
Bourn Rubber Co. Packed in case, 
12 pr. per case, weighing 125 lbs. 
Stored at Boston. inimum bid 
considered—12 pr. 


No. 611—C. 


*2,119 Pr. New Rubber Boots 
(Half Hip). Sizes6to13. Made by 
U. S. Rubber Co. Packed in case, 
approximately 20 to case. Weighing 
115 lbs. Stored at Philadelphia. 
Minimum bid considered—20 pr. 


No. 620—C. 


*800 Pr. New Overshoes. Size 9. 
All rubber, 4 buckle. Made by 
Converse Rubber Co. Packed in 
case, 20 pr. to case. Weighing 115 
Ibs. Stored at New York City. 
Minimum bid considered—20 pr. 








No. 607—C. 


*11,124 Pr. New Rubber Boots 
(Hip). Sizes 7, 8, 9, 10 and 12. 
Made by Converse Rubber Co. 
Packed in case, 12 pr. per case, 
weighing 125 lbs. Stored at Boston. 
Minimum bid considered—12 pr. 


No. 614—C 


*14,056 Pr. New Rubber Boots 
(Half Hip). Sizes 7 to 13. Made 
by Firestone Tire Co., Goodrich, 
LaCrosse Rubber Co., Mishawaka 
Woolen Co. Packed in case, 12 
each. Weighing 115 lbs. Stored at 
New Cumberland, Pa. Minimum 
bid considered—12 pr. 


No. 621—C. 


*380 Pr. New Overshoes. Size 9. 
All rubber, 4 buckle. Made by 
Goodyear. Packed in case, 20 each. 
Weighing 115 lbs. Stored at New 
York City. Minimum bid con- 
sidered—20 pr. 








No. 608—C. 


*332 Pr. New Rubber Boots (Hip). 
Sizes 7, 8 and 12. Made by Good- 
year Rubber Co. Packed in case, 
12 pr. per case, weighing 125 lbs. 
Stored at Boston. inimum bid 
considered—12 pr. 





No. 617—C. 


*959 Pr. New Rubber Boots 
(Half Hip). Sizes and quantities: 
7—384 pr., 8—384 pr., 9—192 pr. 
Made by U. S. Rubber Co. Packed 
in case, 20 pr. each. Weighing 115 
Ibs. Stored at Boston. Wiakéee 
bid considered—20 pr. 





No. 624—C. 


*5,020 Pr. New Overshoes. Size 
9. All rubber, 4 buckle. Made by 
Hood Rubber Co. Packed in case, 
20 pr. each. Weighing 115 Ibs. 
Stored at New York City. Minimum 
bid considered—20 pr. 





SEE LAST PAGE FOR DETAILS 
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That Be Your 
Slogan 


Write Nearest Zone Supply Officer to Put Your Name on Our Mailing 
List for FREE WEEKLY. BULLETINS of GOVERNMENT OFFERINGS 








Bids on This List Close April 2nd 





OVERSHOES 


OVERSHOES 


OVERSHOES 





No. 625—C. 


*3,004 Pr. New Overshoes. Size 
12. All rubber. Maker unknown. 
Packed in case, 20 pr. each, weighing 
115 lbs. Stored at New York City. 
Minimum bid considered—20 pr. 





No. 626—C. 


*21,554 Pr. New Overshoes. Size 
9. All rubber. Maker unknown. 
Packed in case, 20 to case. Weigh- 
ing 115 lbs. Stored at New York 
City. Minimum bid considered— 
20 pr. 


No. 632—C. 

*12,121 Pr. New Overshoes. All 
rubber, 4 buckle. Made by U. S. 
Rubber Co., Hood Rubber Co.; 
Apsley Rubber Co. Packed in case, 
20 per case, weighing 115 Ibs. 
Stored at St. Louis, Mo. Minimum 
bid considered—20 pr. 





No. 644—C. 
*6,335 Pr. New Overshoes. Arc- 
tics. Maker unknown. Packed in 
case, 20 pr. each, weighing 115 lbs. 
Stored at Fort Mason, Cal. Mini- 
mum bid considered—20 pr. 


No. 633—C. 


*15,000 Pr. New Overshoes. Sizes 
6, 8, 9, 10, 11, 12 and 13. All 
rubber, 4 buckle. Made by Hood 
Rubber Co., U. S. Rubber Co., and 
Apsley Rubber Co. Packed in case, 
20 to 24 each. Weighing 115 Ibs. 
Stored at Fort Sam Houston, Tex. 
Minimum bid considered—20 pr. 











No. 627—C. 


*5,841 Pr. New Overshoes. Size 
11. All rubber. Maker unknown. 
Packed in case, 20 to case, weighing 
115 lbs. Stored at New York City. 
Minimum bid considered—20 pr. 





No. 628—C. 


*7,804 Pr. New Overshoes. Size 
10? All rubber. Maker unknown. 
Packed in case, 20 to case, weighing 
115 lbs. Stored at New York City. 
Minimum bid considered—20 pr. 


No. 645—C. 

*5,336 Pr. New Overshoes. Arc- 
tics. Size 10, all rubber, 4 buckle. 
Made by Bourne Rubber Co., Good- 
ear, Mishawaka, Apsley and Hood 

ubber Co. Packed in case, 20 pr. 
each, weighing 115 Ibs. Stored at 
New York City. Minimum bid 
considered—20 pr. 


No. 643—C. 


*18,313 Pr. New Overshoes. Arc- 
tics. Made by Beacon Falls: Rubber 
Co., U. S. Rubber Co., Bourne 
Rubber Co., Apsley Rubber Co. 
Packed in case, 20 pr. per case, weigh- 
ing 115 lbs. Stored at San Antonio, 
Tex. Minimum bid considered— 
20 pr. 











No. 629—C. 


*1,071 Pr. New Overshoes. Sizes 
7, 9, 10 and 11. All rubber, 4 
buckle. Maker unknown. Packed in 
case, 20 to case. Weighing 115 lbs. 
Stored at New York City. Minimum 
bid considered—20 pr. 


No. 635—C. 
*8,511 Pr. New Overshoes. All 
rubber. Size 9. Made by U. S. 
Rubber Co. Packed in case, 20 pr. 
each, weighing 115 lbs. Stored at 
Camp Knox, Ky. Minimum bid 
considered—20 pr. 





No. 637—C. 
*7,600 Pr. New Overshoes. All 
rubber. Size 11. Made by Apsley 
Rubber Co. Packed in case, 20 pr. 
each. Weighing 115 lbs. Stored at 
Camp Knox, Ky. Minimum bid 
considered—20 pr. 


No. 631—C. 


*7,557 Pr. New Overshoes. All 
rubber, 2 metallic fasteners. Sizes 
and quantities: No. 7—1,080 pr., 8— 
807 pr., 9—1,396 pr., 10— 24 pr., 
11—1,343 pr., 12—380 pr. Made by 
U. S. Rubber Co.; 7—340 pr., 
8—579 pr., 9—744 pr., 10—182 pr., 
11—352 pr., 12—306 pr., 13—24 pr. 
Made by Hood Rubber Co. Packed 
in case, 20 pr. each, weighing 115 lbs. 
Stored in New Orleans. Minimum 
bid considered—20 pr. 











No. 630—C. 


*1,985 Pr. New Overshoes. Size 
10. Maker unknown. Packed in 
case, 20 to case. Weighing 115 lbs. 
Stored at New York City. idinimom 
bid considered—20 pr. 





No. 638—C. 
*3,034 Pr. New Overshoes. All 
rubber, size 12. Made by Beacon 
Falls Rubber Co. Packed in case, 
20 pr. each, weighing 115_ lbs. 
Stored at Camp Knox, Ky. Mini- 
mum bid considered—20 pr. 





No. 648—C. 


*740 Pr. New Lumbermen’s Over- 
shoes. Leather top—lace. 5 pr. 
storm—size 6; 15 pr. leather top, 
size 6; 515 pr. leather top, size 8; 
24 pr. leather top, size 9; 4 pr. 
Lumbermen’s short, size 6; 42 pr. 
Lumbermen’s short, size 7; 53 pr. 
Lumbermen’s short, size 8. Maker 
unknown. Packed in case, 20 pr. to 
40 pr. to case, weighing case of 20 
r. 115 Ibs. Stored at Chicago. 
Misinue bid considered—20 pr. 





SEE LAST PAGE FOR DETAILS 
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WAR DEPARTMENT 


QUARTERMASTER CORPS 


_ CLOTHING AND EQUIPAGE LIST No. 6 
Rubber Boots, Overshoes 





Bids on This List Close April 2nd 





RECLAIMED 





No. 612—C. 

698 Pr. Rubber Boots (Half Hip). 
Reclaimed and renovated. Sizes 6 
to 11. Made by Goodrich Rubber 
Co. Packed in case, 12 pr. each, 
weighing 115 lbs. Stored at Camp 
Hill, Va. Minimum bid considered 
—12 pr. 





No. 649—C., 
1,205 Pr. Overshoes (Reclaimed). 
Sizes, 6, 7, 8 and 9. Leather top. 
Maker unknown. Packed in case, 
20 to 40 pr. each, weighing, case of 
20 pr. 115 Ibs. Stored at Chicago. 
Minimum bid considered—20 pr. 





No. 652—C. 


503 Pr. Overshoes (Reclaimed). 
Sizes and quantities: 7—48 pr., 
8—72 pr., 9—215 pr., 10—180 pr., 
11—48 pr. Maker unknown. Pack- 
ed in case of 24 pr. each. Weighing 
118 lbs. Stored at Philadelphia. 
Minimum bid considered—20 pr. 





No. 650—C. 


636 Pr. Overshoes (Reclaimed). 
Sizes 6, 7, 8 and 9. Leather top. 
Maker unknown. Packed in case 
20 to 40 pr. each, weighing case of 
20 pr. 115 lbs. Stored at Chicago. 
Minimum bid considered—20 pr. 








Watch for 
Later 


Offerings 





(Continued from page 89) 
NEGOTIATIONS: 


No special form is required for the submission of a-bid. Bids may be made by 
letter or telegram. 
All bids must be submitted by 3:00 P.M. (Eastern time) April 2nd. 


Bids should be addressed to the Zone Supply Officer at the nearest address. 


Army Supply Base, Boston, Mass.; 461 8th Avenue, New York City; 21st 
St. and Oregon Ave., Philadelphia, Pa.; Coca Cola Building, Baltimore, Md.; 
Transportation Building, Atlanta, Ga.; Army Building, 15th and Dodge 
Streets, Omaha, Neb.; Fort Mason, San Francisco, Cal.; 17th and F Streets, 
N. W., Washington, D. C.; Newport News, Va.; Jeffersonville, Ind.; 1819 
West 39th Street, Chicago, Ill.; 2nd and Arsenal Streets, St. Louis, Mo.; 
Audobon Building, New Orleans, La.; San Antonio, Tex.; New Cumberland, 
Pa.; Columbus, Ohio; or to the Surplus Property Division, Munitions Build- 
ing, Washington, D. C. 

And bid may be changed but sucb changes must be filed with one of the Zone 
Supply Offices or the Surplus Property Division, Washington, D. C., prior to 
3:00 P.M. (Eastern time) April 2nd. Bids must be for goods at point of stor- 
age as set forth in the specifications of the materials advertised. 

Each lot offered is identified by a number. Bids should include the lot num- 
ber or numbers on which the bid is made. Bids may be made for the “‘mini- 
mum bidding unit’ or any multiple thereof as specified in the description of 
each lot. o bid for less than one “‘minimum bidding unit” will be con- 


sidered 
NOTIFICATION: 


Successful bidders will be notified by mail on or before April 7th. In each 
case successful bidders will be advised of the quantity awarded to them. 
A deposit of 10% of the amount due under each award must be made imme- 


diately upon receipt of notification. 


DELIVERY: 
The goods offered are for spot delivery. Purchasers will be permitted to 
leave stocks which pe | may acquire in Government storage for a period of 
30 days after receipt of notification. Goods so held will be held subject to 
purchaser’s risk. 
IMPORTANT: 

The War Department reserves the right to reject any part or all of _ bid 
or bids. Inquiries relative to sales conditions or stocks offered should be 
addressed to the nearest Zone Supply Office. 


ACTION: 


Take advantage of the extremely unusual opportunities presented in this 
advertisement. Give careful consideration to each item listed in this and 
succeeding sales. Every item listed is available for immediate delivery. 


Surplus Property Division 


Office of the Quartermaster General, Director of Purchase 
and Storage, 


Munitions Building, Washington, D. C. 





March 6, 1920 
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Casko Satins 
(CASKO SHOE SATINS are especially made for shoes—for, as 


\ you know, ordinary heavy satins will not give the right service 
- in satin slippers. 





After long experiment for the “just right” combination of strength and 
beauty we have secured a real shoe satin that will give service far be- 
yond the ordinary. 


ASK FOR CASKO SATINS in your orders and let them prove 


themselves. Also specify for your white shoes 


No. 31 White Casko 


This is the finest, smoothest and strongest white mercerized shoe 
cloth produced anywhere. 


Like all CASKO specialties, it is the product of special study for 
the right shoe fabric in the right place. 


Every kind of fabric for the outside of 
a shoe will be found in the Casko Line 


Casko Shoe Fabrics Corporation 


Manufacturers and Distributors 
S.W. Corner Fourth and Arch Streets 


PHILADELPHIA, U.S.A. 
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Bos St. Louis : 
A. J. HAAS A. W. BLISS H. C. KORNDOERFER & CO. 


to Spruce Street 106 Beach Street Leather Trades Building 
Rochester H. J. FRALEY Cincinnati 
GEORGE C. SMITH a W. A. BENNETT, JR. 
4 Church Street Representative 1015 Second National Bank Bidg. 
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GLA ZED-MAT:- COLORED 


FOR that luxury appearance and silky softness that 
stamps a shoe with unmistakable quality specify 


HECO KID. 











HECO KID makes all the difference. 


TANNERIES SALESROOMS 
BETHEL, CONN. NEW YORK 


x ; HECHT & COMPANY 1 srruce st. New York City 
































ANNOUNCING 


Spring Styles In Stock 


en T nN ANE, 2 coe ws tls. Bodin nete bss occteni $7.50 
B446—Black Glazed Kid Oxford 

B447—Patent Leather Turn Pump 

B448—White Linen Oxford........................2..000- 5.00 
B449—Brown Cherry Kid Oxford........................- 7.15 
B451—Black Ooze Theo Tie 

B452—Patent Leather Theo Tie............ 7.10 

B453—Mat Goat Theo Tie................. 7.10 

B454—Russia Calf Brogue Oxford.......... 8.50 








STOCKED IN THE 
FOLLOWING SIZES AND 
WIDTHS: 


AAA—414 to 8 B—3 to8 
AA —4 to8 C—21% to 8 


A —3l4to8 D—2\4 to 8 





B452—Patent Leather Theo-Tie 


y 
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Largest Manufacturers in the World of 
Black Glazed Kid 


SURPASS LEATHER CO. 


FACTORY FACTORY 
Philadelphia, Pa. Gloversville, N. Y. 
SALES OFFICES 

New York Boston Philadelphia 
Cincinnati ‘ Chicago St. Louis London 





SURPASS LEATHER CORPORATION BOOTH & COMPANY (London), Ltd. 
Boston, Mass. London, Eng. 























g 
COLD FACTS! 


HERE IS PENNINGTON-CROWELL’S PROPOSITION 
TO YOU ON THEIR QUALITY WELTS FOR MEN 





SPECIFICATIONS 
No. 1926 (Above) 
Panama ‘‘Waukegan’’ Calf Blucher, High 
Grade Leather Facings and Trimmings, 





SPECIFICATIONS 
No. 1915 (Above) 
Tremont Last, Lotus Calf Bal, Same Material 


Full Size Felt Lined Tongues, ‘*Wing Foot” 
Rubber Half Heels, High Quality Full Grain 
Six-Iron Innersoles, High Quality First 
Grade Outersoles, Channel Welt, 
PRICE, $6.60 

- P gr loaperreapener B Novilla Kid 

e are ready to make any styles illustrated on rae ty Fe: : 
this page, on any of the laste, ther Blucher or Back Neville Kid...... 7.29 Brown Pony Kid 
Bal, from the following leathers. oe oe 
Creese & Cook’s Tony Red Calf, on any last,$9.50 Maheguny Call........ 7.09 
Creese & Cook’s Calf, Color 33. Price on any Mack Mat Calf. 2 eee. 

Lotus Calf....... : - 740 Gun Metal............ 


Waukegan Calf On Any Last. 


and Construction as No. 1826, Described in 
Opposite Panel. 

PRICE $6.60 

Less Discount 





Continued in opposite panel 

















N unusual line of good looking, good fitting, E are making our proposition to you on this 
well made men’s welts that are quality built j W page. Here are the lasts and a full description of 
from top facing to box toe. the leathers that can be selected with the price 

of each. We guarantee honesty of workmanship 
—closest inspection of every shipment made—and a 
cheerful adjustment of any misunderstanding should 
such an occasion arise. 


192 Can we bid for your business ? 


We are experienced manufacturers and you will do 
business with us direct. You will find us willing to 
stand back of our product in every way, shape and 
manner. 





HERE ARE THE SALESMEN THAT ARE SHOWING THESE QUALITY WELTS 
A. M. Peterson, Nebraska and Iowa B. L. Hopper, Georgia and Florida Charles A. Schmidt, Penn. and W. Virginia 
H. L. Willis, Tenn. and Ala. _ E. W. Kennedy, North and aay, eee rey d Paul Forbes, Massachusetts 
E. S. Van Pattan, Missouri and Kansas Pes ony = ond peal York City, Brooklyn an J. P. Brown, Maine, N. H. and Vt. 
Edward A. Gray, Philadelphia and Penn. C. Whyte, New Jer and Connecticut Richard Laird, Pennsylvania 
A. Z. Shaw, Mich. and Northern Ohio 


Martin J. McDonough, Pennsylvania M. B. Holmes, New York State " . 
Charles Johnston, Kentucky Rufus A. Gilbert, Oklahoma and Texas W. M. Wilson, Indiana, Illinois and Ohio 


PENNINGTON-CROWELL SHOE CO. 


Lc, MANUFACTURERS 
MANCHESTER NEW HAMPSHIRE 
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Write for Cat- 
alogue G. F. 
which illus- 
trates the en- 
tire line of 
glass fixtures. 


PROMPT 
DELIVERIES 


———__ 


= 
-- 
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OUR BEAUTIFUL GLASS SHOE FIXTURES 


The most effective fixtures extant. 

They are unobtrusive—forming a thoroughly harmonious blend—clean, bright and thoroughly serviceable. They are 
widely interchangeable, consisting of individual pedestals (in 4 heights) and a variety of artistic and graceful plate glasses, 
making possible the new “high up” method of window dressing, and varying designs may be produced from time to time. 

WINDOW RUGS 
Send for Circular (showing actual colors). These Rugs are made of beautiful and rich silk Velour with Art Borders. They are exclusive and very 
effectively enhance the beauty of a window display. (Quick Delivery.) 
WINDOW VALANCES 


A very large stock on hand for immediate shipment. 


SEND FOR SAMPLES 


ee edna 
areas oa 


Rees ee Sen = 


Decorating Plushes and Velours in Stock Visit Our Chicago or New York Show Rooms 





NEW YORK SHOW ROOM THE HECHT FIXTURE CO. 
Medinah Bldg., Wells St. and Jackson Blvyd., CHICAGO 


Between Broadway and 4th Ave. 
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| Four Style Leaders 











Your Trade 
Will Want 

















Here are four style leaders that have every quality of leadership. 
Rightly made, rightly priced, highest quality—All sizes 
ready for delivery now. We wish to take this 
opportunity to invite your attendance 
at the Northwestern Shoe 
Retailers’ Convention, 

Minneapolis, March 
15 to 19. 
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)|/HERE IS ONLY ONE 
THERE NEVER HAS 
BEEN ANY OTHER 


\ 
a | 



















(aly one firm makes or ever has 


made VICI KID. That firm 
is Robert H. Foerderer, Inc. 


“VICI” is our name just the same as 


VICTROLA is the exclusive property 
of the Victor Talking Machine Company. 







Itis an error to suppose that VICI KID is made 


by any kid manufacturer except ourselves. 





Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 






Philadelphia 





Pennsylvania 
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A Popular New York Style 


On Fifth Avenue—on the style street of any 
large city—this FRENCH MODEL ON 
AMERICAN LAST will be worn by well- 
groomed women. Feature it now. It was 
the big feature of our exhibit at the Boston 


Style Show. 


It is bench made—and Brooklyn made—and 


! 
i 
! 
" 
! 
| 
! 
| 
j __ of course of highest quality. 
N 
! 
i 
! 
i 
! 
| 


Black suede and satin are most in demand, 
but we also make it of all desirable fabrics and 
leathers, including gold and silver brocades. 














-(- STONE IMPORTING CO. 


(2-19-lb EAST 22° ST.,NEW YORK 
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Get Ready For Your White Business 


There are no better or better known dressings 
for all kinds of white shoes than GRIFFIN 


























GRIFFIN 
AUTE KIDINE 
wet oD 
taeme +S NOTHING LIKE 67 


GRIFFIN HFG.CO 
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GRIFFIN WHITE KIDINE 


For all white kid shoes. A perfect white 
cleaner that gives a kid glove finish. 


Small (15c) Size, $14.25 Gross, $1.25 Doz. 


Large (25c) Size, $21.60 Gross, $1.90 Doz. 


GRIFFIN MANUFACTURING CO., 
NEW YORK, U.S. A. 


GRIFFIN PEUERWHITE CLEANER 
For all white shoes oe kid. A thorough 
cleaner, not a whitew: 
3 1-2 oz. Folding Top Carton— 

$14.25 Gross, $1.25 Doz. 
5-oz. Size Neck Box— 

$21.60 Gross, $1.90 Doz. 


67-69 MURRAY STREET - - 


GRIFFIN LOTION CREAM 


In white, black, light tan, Havana brown, 
dark brown, light gray and — gray. 
Cleans, softens and wiles alt 

Contains no ae acids. na is to the 
leather what cold cream is to the skin. 


3 oz. Size, $21.00 per Gross, $1.80 per Doz. 


Inc. 





























Fred Rueping Leather Company 


FOND DU LAC, WISCONSIN 
Established 1854 


= 





REG. U.S.PAT.OFF 





BRANCHES 


Boston St. Louis 

New York Milwaukee 

Cincinnati San Francisco 

Chicago Montreal, Can. 
Northampton, England 
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SEMINOLE CALF 


Number 33 and 35 


A Light Tan and a 
Mahogany 


O better leather made for high 

grade shoes. Our trade mark 

is a guarantee of mellow leather, 

with a fine break and uniform color 
and flanks well worked out. 


We invite your most careful 
consideration. 


Fred Rueping Leather Company 


FOND DU LAC, WISCONSIN 
Established 1854 
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l 
gany* Bal., 
year Welt, Ace Last, 
3, 4 and 5 Wide, 
Single Sole, Good- 
year Wi 
Foot Rub- 
ber Heels. 


Single Sole, 
Goodyear 
Wing Foot 
Rubber Heels. 


No. 104—Mahog- 
any Whole!Quarter, 
Blucher Clyde Last, 
3, 4 and 5 Wide, 
Goodyear Welt 
Single Sole, 
Goodyear 
Wing Foot 
Rubber Heels. 
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‘Meakin Soles 
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gen SOLES on Brown Make Shoes will round out your stock, make new customers 
Many men are asking for Neolin Soles today and will 


and increase your turnover. 
make more satisfied customers for your store if you can give them what they want. 


And the Goodyear guarantee is on every shoe with a Neolin Sole that we manufacture. Our 


catalog, just issued, shows a number of handsome styles that will please any man. Let us 


send you a copy. 


WUWs Duos Gouge, 


Manufacturers 


ST. LOUIS, U. S. A. 



































SIDE AND VEAL 
UPPER LEATHERS 


By specifying Monarch Upper 
Leathers you are assured the 
right combination of STYLE, 


PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 


Specify Monarch veals and sides 
in the shoes you buy. 


MONARCH LEATHER, CO. 


CHICAGO NEW YORK 
BOSTON 
U.S.A. 














































































































































































































































































































THE TOURAINE BUTTON 





























































































































FALL SAMPLES 























ARE READY 

















Our salesmen are on their respec- 














tive territories with the latest 











creations in men’s and women’s 








fine turn slippers. Style and qual- 











ity combined in the highest degree 











of excellence. 














{SHOWN BY 








F.A.JMONTGOMERY and J. B. KRUGER 











from Denver to the Coast. 








FRANK W. LORD, Middle West. 











F. M. COLBURN, South. 











J. E. STEVENS, Eastern States. 








W. A. RAMSDELL, Northwestern States. 


























Hazen B. Goodrich & Co. 











Haverhill, Mass. 






























































ll EY 
. that has made good.’” 


Spell Sure Profits 


Possess a snappy 
appearance, and are 
noted for their 
sturdy wearing 


qualities. 


Footform Lasts— 
Smooth Tread— 
No Tacks or Nails. 


Shoes of Service 
and Style 


TRUITT BROS., Inc. 
BINGHAMTON - - NEW YORK 



































we 


“STATE 0’ MAINE” 
SHEEPSKINS 


Natural Color Maximum Strength 


Thoroughly tanned in pure hemlock bark. 
Selected in standard grades for weight and 
quality. 


Besse Osborn & Sdell 


INCORPORATED 





Sheepskin Tanners 





51 South Street 
Boston, Mass., U. S. A. 


Tanneries: 
Peabody, Mass. Clinton, Me. 
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Sterling 


Americans 
JAMES - K- POLK 


Born Nov. 2,1795~-Died June 15,1849 
Soldier . Statesman 
and President 








Firm Believer In America’s Commercial Supremacy 


‘Who shall assign limits to the achievements of free minds and free hands under the 
protection of this glorious union?” were the prophetic words of that Sterling American, 
President James K. Polk. The annexation of Texas and the settlement of the Oregon 
boundary were two of the brilliant achievements of his administration. 

THE PRESENT LIMIT OF ACHIEVEMENTS IN THE SHINY LEATHER WORLD IS MARKED 
BY THE QUALITY AND EXCELLENCE OF STERLING PATENT COLT AND STERLING PATENT 


KID. THERE ARE NO BETTER LEATHERS MADE TO WIN AND HOLD CUSTOMERS FOR THE 
MANUFACTURER AND RETAILER OF SHOES FOR PARTICULAR PEOPLE. 


Sterlitiq Golt Sterliig Kid 


BOSTON, MASSACHUSETTS 























BRISTOL PATENT LEATHER COMPANY 
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IN STOCK 
No. 352— Number 1 grade, gun 
metal calf, bal, mat. calf top, 10- 
iron single sole, No. 72 last (English), 
Ato D, 5%toll. Price...$10.50 


No. 150— Coco tan bal, same as 
above, A to D, to 


Me -TiL.f 


reputation for the manu- 
facture of quality shoes 
for men has been inherent in the 
minds of the shoe trade for many 


years. 


Never before has the TILT line of 
men’s Goodyear welts been so com- 
plete as it is this season, represent- 
ing the utmost in style and quality. 


Write for the TILT Catalog. 


J. E. TILT SHOE CO. 


CHICAGO 
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The Roll Top— 


YMBOLIC of old-fashioned ideas, has passed on. It has no 

S place in Harney modern business methods, as exemplified 

in our system of presenting to our customers an “approval 
shoe”’ to be cut exactly as his case lots are to run. 


Harney customers have enough faith in our practice to pay for 
their merchandise at the time of shipment and before the shoes 
are in their store. 


75 per cent of Harney business 
is closed by Trade Acceptance. 
A proven Record of Satisfaction. 


Merchants who pride themselves as being thoroughly modern will 
find that Harney shoes will satisfy their exact requirements in 
every particular. 


The Shoes You Order Are the Shoes You Get 


P. J. HARNEY SHOE COMPANY 
Manufacturers of Shoes and Good Will 


Factory and General Offices 


LYNN - MASSACHUSETTS 


BOSTON OFFICE: 183 Essex Street IN-STOCK DEPT., 78 Lincoln Street, Boston 
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THE SOLE THAT HAS MADE WHITE SOLES STAPLE 





WHITE SHOES ARE STAPLE 


P TO FIVE YEARS AGO, WHITE VAUGHAN’'S IVORY HAS MADE OF 

FOOTWEAR WAS GOVERNED BY WHITE FOOTWEAR A STAPLE AND 
THE WHIM OF THE MOMENT-—ONE CONSEQUENTLY A YEAR IN AND 
SEASON A POPULAR MERCHAN- YEAR OUT PROFIT-MAKER TO THE 
DISE, THE NEXT A DRUG ON THE MERCHANT WHO INSISTS ON HAV- 
MARKET. ING IT ON HIS SHOES. 


COSTS NO MORE 
THAN OTHER GOOD SOLES 


GEORGE C. VAUGHAN 


Tanneries at Peabody, Massachusetts 


IVORY SOLES — IVORY WELTING 
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No. 2979 No. 2034 No. 1381 No. 1120 





Our 18 Salesmen Are Now In§ 1 


SINBAC 


Tre Helthy- Fat line With Both Theff 5; 


TRADE MARK REG U.S. 





i: 
CHICAGOLIL The Most Complete Youn p, 


Infants to Young Women 
Stocked In Widths 


The Spring Stock Catalog— 
Did You Receive Yours? 
A Limited Number Leit— | 


48 Pages — Showing Several 
Hundred Numbers In Stock. 
A Copy Without Obligation. 





A SALESMAN. OR CATALOG HA 


March 6, 1920 BOOT AND SHOE RECORDER 


’ Ini Their Respective Territories 
Spring and Fall Lines 


ung People’s Line Known 


Turns — Welts — McKays 
Stocked In Widths 


No. 3618 


Sinsheimer Bro. & Co. 
215-17 W. Monroe St. 


48th Season 


DISPLAY STAND 


No. 3674 
17 x 131% inches finished mahogany. Accom- 


modates 3 infants’ flexibles. Enclosed without 
charge with flexible orders. 


YOUR SERVICE 
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Little PRINCE AND PRINCESS VWelts 
FOR CHILDREN 
are sturdy and scientifically built in all sizes and widths over healthful foot-conforming lasts to properly 
fit and support the arches, narrow ankles and heels of the growing children’s feet. 


Little Prince and Princess Welts are children’s shoes of character, and refinement, stylish in appearance, 
and will reflect credit to their users everywhere. 


Write us and our salesman will be pleased to call. 


arrrae 
PRINCESS 
FOR Bors FOR GIRLS 


“RAISE THEM ROYALLY” 





No. 115 
THE BROGUE 
Gensine Ea ish Brogue, 1 to 7, all widths. ee Last 
No: 4670 Brogue Oxford. 
T. LOUIS, No. 115 Mahogany 


BRAUER BROS. SHOE. @. °W.'s°A' 























HARDWARE 
PRODUCTS 


CERTIFIED QUALITY 





1920—1812=—108 YEARS’ EXPERIENCE MAKING 
— BUCKLES 





BUCKLES FOR FOOTWEAR 


[From New England Edition of Shoe Findings] 
secinneiipdticninss 


FURNISHED IN HIGHEST GRADE NORTH & JUDD 
MANUFACTURING CO, 


NICKEL OR BRASS PLATE NEW BRITAIN 
ee ee CONNECTICUT 
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Russia Bal. 


STYLE 
No. 967 


Price $9.25 


Rough weather calls for sturdy shoes. Brogues are 
popular as wear-without-rubber shoes. Replenish your 
stock from the “Barry” line. Here’s a good one. Im- 
mediate deliveries. Order'today. Single pairs 25c extra. 


BROCKTON, MASS., U.S. A. 


CHICAGO OFFICE 


ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. 187 WEST MADISON STREET 


ROOMS 201, 202, 203 
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Bese eeMmenmaneesns 


shoes you buy means that the 

highest standards of leather value 
have been incorporated. It means 
careful consideration by the manu- 
facturer and the shoe buyer—both the 
dealer and consumer. 
Character and style in shoes are en- 
hanced by the use of P & V Leathers, 
which are the result of three genera- 
tions of quality leather production. 


Pfister & Vogel Leather © : 2 
- Milwaukee, Wis. _|f 


\ NY of the P & V Leathers in the 
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A Woman’s First 
Thought 1s Style - 
—then Quality— 
then Price. 


You have all 
three in 








M-C-M‘KAYS 


Style Shoes That Wear 


It is the Style of M-C Shoes 
that will pleasantly surprise you 
by increasing the volume of your 
business in a _ steady, healthy 


manner. 


MITCHELL-CAUNT CO. 


FACTORIES - - - LYNN, MASS. 
BOSTON OFFICE - - 72 LINCOLN ST. 
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oo 9 a 6 em 6 ee m9 rm eter et ewer Seo fen 
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“Everything New That’s Good” 


The Howard & Foster 
line of men’s and women’s 
welts 1s ready for Fall. 


Howard & Foster Company 
Brockton, Mass. 
Boston Of fice, 183 Essex Street 
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Boudoir Slippers 


IN STOCK 


re 
re 
e 
Y 
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CUT STEEL BUCKLES 


‘Tees Mastontel ee eedells pecker numbers. Genuine cut steel, 
lerately priced and in-stock for immediate delivery. 
payne 
6465—Three row fine cut points 2x 1, ons 2) ae des. 
Sete — Four sow Sun cnt geintes 24 x 2, $36.00 per doz 
6549—Three row fine cut points with large olive point, 214 x 2, $36.00 per dor. 


We also carry a large line of Beaded and Rhinestone Buckles. 


“5 ASTENMMBro et 


At Once Delivery 


Blacks $1.65 
Colors $1.85 
Less 5% 10 days 


THE CONSOLIDATED SLIPPER CO. 


HAVERHILL, MASS rnd 





—— i... 


860 BROADWAY, ‘NEW YORK 
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Oxfords Are 


ig i nn sn es es ees 


Nath'] Adams 
Martin J. Bolger 
Jas. C. Hall 
Frank B. Newhall 
Frank Reese 

W. A. Seavey 
Frank J. Slagle 


For Next Fall \§ and Winter 


W ait Until You See The 
New Ball Strap Oxfords Which 


The Lucky Seven Are Showing 


Everyone agrees that oxfords will “go bigger” next Fall. 


We believe in them so strongly that we have made them 


a feature of our Winter line. 
No use to try to describe them here. All we can say is 


*‘Wait For The Lucky Seven’’ 


Lynn, 


“the warrant of value 
that makes you sure” 
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These Sturdy, 
ne Dainty, Honest B Vici, B 
Pat. Vamp, Dull Top, Tu rms ro ‘ean on, 


Button, Plain Toe, 
No. 25—1 to 5....$2.40 


Turn 
No. 125—3 to 8... 2.85 
No. 5—1 to 5S....$1.85 | , 
No. 105—3 to 8.... 2.30 IN ~ () C; Kk ee ee 


No. 205—814 to 11. 3.00 


GRIEB SHOE MFG. CO. 


PHILADELPHIA, PA. 


Send For Our New Catalog to See Entire Spring Line of Stock Shoes For Little Folks 


No. 125 


TDD, 


PSF? 


Two Special Numbers 


Right in the “heart of the season.”’ This 
is a very “Special Price’ for Pumps of this 
character and we have only a limited quantity 
to offer. 

Order Quick For Pre-Easter Sales 





hha lidhhddtitiAhietiiitty! 








This is 
No. 2360 
$5.85 
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Make Buyers 
Out of Passersby 


Make your windows sales producers. Attract atten- 
tion with distinctive displays. 
2360—Patent Chrome Seamless Pump, 18-8 Full Breasted Wood Better fixtures from Hugh Lyons ave helping PO, 


Covered Celluloid Heel, Aluminum Plate, Hand Turned Sole; r . 
Made over a New Pump Last; AA, A, B and C Widths, 24% ed sands of merchants to increase their business. 


PE cBame Pic cddints Gh URGIEAs ce dst aN atavese dake nee’ 
e as above in Dull Cleo Kid; AA, A, B and C Width, q Write for Catalog 
. Specia $5.85 


Novelty Shoes In Stock First - mitted. LYONS & ‘Ofe),. 4-5-4. Bb 4 
MAKE BUYERS OUT OF PASSERSBY 


(Tober. Saifer Shoe Co. ow voon LANSING ~ MICHIGAN, 


1312 Washington Avenue St. Louis, Mo. STREET hee 


SSS 1312 Weahindien: tresmne ._ B:iesie. Bien i) 
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ON, 


Brown Shoe on the Racer Last' 


AA, 7 to 12 
CK A & B, 6 to 12 
C & D, 5 to 12 
A beautiful finished shoe that is at the peak of popular $ 
demand. Uppers carefully matched for color, extra prime 











Oak outsoles, leather or wingfoot rubber heels, carefully 
,;made and finished, and then priced so you can make a 
nice profit. 


Wire Us Orders for Immediate Shipment, at Our Expense. 


NUNN, BUSH & WELDON SHOE CO. 
MILWAUKEE, WIS. 
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A “Wingate” Turn 
Of White Cloth 


AN ALL QUALITY 
OXFORD THAT WILL 
PROVE A BIG SPRING 
SELLER 


52 LAST. 17-8 FULL 
LOUIS COVERED 
HEEL, ALUMINUM 
PLATE 


Wingate Shoe Corp. 


Haverhill, Mass. 


NEW YORK OFFICE, 503 MARBRIDGE BLDG., West 34th St. 
E. BARNETT, Representative 
BOSTON OFFICE, ROOM 303, 183 ESSEX STREET 


PRAT COCO Se ete tees tar ntti et . 
ee a 
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HIGH GRADE LEATHER 





Retailer: 


You can increase your profits with little additional 
overhead by putting in a stock of “The Dayton” 


Cushion Insoles. 
Their comfort and health-giving properties are un- 
excelled. 








Write for a trial order. 


The Dayton Felt Products Company 


123 MILL STREET - DAYTON,. OHIO 
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FOR EVERY CHILD 


TRADE MARK REG.U.S.PAT OFF. 


Ready for You About March | 


Our Spring and Summer, 1920, 


Catalog De Luxe 


of Shoes for Young Women, Girls, 
Boys and Infants 


Ss DX nl) 
| 


If you are not on our mailing list we will 
be pleased to mail you a copy upon request 





Our Salesmen Are On The Road 
With Complete Lines Of Fall Samples 


A card from you will bring the man in your territory promptly. Write us if you are not a 


It will pay you to reserve your order for one of the following:— 


F. H. MALONE 


Large Eastern Cities Tennessee, Georgia 
T. R. SAMUELS W. F. WHITE 
Large Cities of Middle West Michigan 
ALEX. LIGHT HENRY ZELSMAN 
Ill., Ind., Ohio City of St. Louis 


MELVIN STEIN HENRY BLUMENTHAL 
Mississippi, Louisiana Southern Illinois, Indiana 


WILL NOBEL C. T. ASHFORD 
Kentucky and West ‘Virginia 


Missouri 
CLYDE ANTHONY COLONEL CROZIER 


Arkansas, East Texas Kansas 
JEROME LIGHT W. T. BLANKE 
Alabama, Florida Iowa and Nebraska 


regular customer. 


J. G. SAMUELS 


WALTER STORLL 


Denver and West 


GOULD F. DYER 
South and Central Texas 


LEON STEIN 
Oklahoma 

P. M. COHEN 
West Texas 


SAMUELS Snes Coe PA 


St Louis,, 
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FOR CHILDREN 
IN STOCK 


GUN METAL WELT 
554—Pony Cut Button, 111%4-2........... HAVANA BROWN KID WELT 
654—Pony Cut Lace, 11%4-2............. 5. 557—Pony Cut Button, 1114-2 
504—Reg. Cut Button, 814-11... 3 657—Pony Cut Lace, 11%-2.............. 
604—Reg. Cut Lace, 84-11 a 507—Reg. Cut Button, 814-11 eosee 
804—Reg. Cut Button, 6—8 607—Reg. Cut Lace, 844-11 
904—Reg. Cut Lace, 6-8 co. 807—Reg. Cut Button, 6-8 
907—Reg. Cut Lace, 6-8 








TAN VICI TURN, PLAIN TOE, CLOSE BLACK VICI TURN, TIP, EXTENSION 
_ EDGE, BUTTON AND LACE SOLE, BUTTON AND LACE, 4T0O8 

Spring Heel, 4to8 $2. Spring Heel 

With Tip... . . Same in Close Edge....................++ 2.60 

With Extension Sole . Same with Plain Toe..... cee ec. 2.80 


HYGRADE SHOE WORKS 


108-10 DUANE STREET NEW YORK, N.Y. 
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pecialists Wt en ps 


LAST CALL FOR EASTER! 


GET YOUR ORDERS IN AT ONCE 
FOR EXPRESS SHIPMENTS 


The Latest Styles Ready 
for IMMEDIATE 


Style 256 Deliveries. 





No. 256—Patent Eyelet Tie, Lea. 
Louis Heel, Flex. McKay, A-D . $6.00 


257—Same in Black Kid, A-D.. 6.50 


258—Patent Eyelet Tie, Cohen 
Heel, A-D 6.00 
259—Same in Black Kid, A-D.. 6.50 


Style 296 No. 296—Patent Pump, Full Louis 
Heel, Turn, A-D $6.00 


291—-Same Style, A-D 


294—Same in Dull Kid Turn, 
A-D 6.00 


246—Patent Pump, Lea. Louis 
Heel, McKay, A—D 5.50 
245—Same in Dull Kid, A-D... 
Similar Styles with Military Heels. 


No. 211—Dull Kid Colonial, Cuban 

Heel, A- $6.00 
. 7 212—Same in Black Kid, A-D.. 6.00 
Style 211 | ~~ 209—Same in Patent, A-D..... 5.75 
sa Oh epee in Patent, Black me = 


201—Dull Kid Colonial, Lea. a 
Heel, A-D 6.00 


200—Same in Patent, A-D.... 


No. 283—Black Kid Oxford, 
Louis Heel, A-D 
— in Patent Leather, A- 


Similar Styles with Military Heels. 











Style 283 
Send for Price List of High and Low Shoes In-Stock 


heB OARDMAN SHOE CO. 


64 ATLANTIC AVE. 


BOSTON "+ MASS. 
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HEN you are ordering 

your rubber heeled shoes, 
why not take an extra precau- 
tion for which your customers 
will thank you —specify 


cATS PAW 


CUSHION 
RUBBER HEELS 


We have taught the world that 
CAT’S PAW HEELS do 
not slip, and are, moreover, 
made to give the best all around 
service. 


Foster Rubber Co., Boston, Mass. 
105 FEDERAL STREET 


March 6, 1920 


oe 





Just look how easy it is 

F to use Stine Screw Holes! 

And there is no end of 

laces where you need them 

hey readily go into any ma 

terial where an ordinary screw 

will go, but think of the places 

you can use them where it 

would be impossible to drive 
a screw. 


Stine Screw Holes can be 
moulded into rubber, fastened 
into metal, fibre, con- 
> crete, marble or glass 
without oe They hold 
with an everlasting grip—can 
not pull out and will not wear 
out. Made in all standard 
screw sizes. Will hold parts 
permanenily against vibration 
and other severe strains. Suc- 
cessfully tested by the Bureau 
of Standards. Used in various 
departments of the U. S. 
Government. 


Write for suggestions and sam- 
ples. DEALERS! Get our 
proposition! 


The Stine Screw Holes Co. 


125 Main St., Waterbury, Conn. 























| 


|| jobbers included. 


l 








Shoe Trades Publishing Co. 
| 683 ATLANTIC AVE. ° BOSTON 


READY! 
1920 DIRECTORY 
OF 
Shoe 


Covering all the improved features of previous 
editions, thoroughly and carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 








Manufacturers 


production, etc. Remember this is the only 
Directory giving complete description of 
product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 


Price $2.00 Postpaid 
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hose 


Detter 
Sho C5 


for “women who care’ mean 
for syou better business and 


greater pros perity: 


The -public’s confidence in 
the cohn Kelly” shoe is* 


your best asset. . 


dohn Kelly: Inc. 
- Rochester N-V. 


New York City. Room/05 Graham 
Church and Duane Sts 7ir JohnC Halliwell 
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Genuine Mahogany Russia Calf Q (0) 
Shoes Priced At * 


Stock No. 518—“Park"” 








rage No. 685—New York 
last, Russia aa invisible 


eyelets, 9-iron sole, ,8-8 

a "A, Tl: B, ‘ell; 

C, 5-11; D, 5-11. 
Price 
$9.00 


Some hdenet Spring Oxfords 


Price Price 
$6.75 $8.25 


Spee] No. 1519—“Ko-Ko” cordo oxford, Stock No. 1518— ‘Ko-Ko” jRomia calf Stock No. 1540—“Ko-Ko” Russia calf, 
De re if last. A, 7-11; B, 6-11; C, 6-11; oxford, “‘Park’’ last. A, B, 6-11; sl ‘osname last. B, 6-11; C, 6-11’ 
C, 5-11; D, 5-11. 


Ready to Ship Unbranded in Plain Cartons 


Shoes made up as “Fiske’’ shoes are, and 
priced as low, promise trade advantages no 
dealer can afford to disregard. Our business 
extends from coast to coast, but we can 
serve more customers in this vast territory. 
Let’s get together. 


price SSD FISKE SHOE & LEATHER CO. 


Stock No. 7516—White Nubuck oxford, 717-719 Atlantic Ave., Boston 


white “Neolin” Sole, white rubber heel, ° 
ivory welt. A, 7-10; 'B, 6-10; C, 5-10; D. 301-303 W. Monroe St., Chicago 
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“EVANGELINE” 


SHOES for WOMEN 


IN-STOCK 
OUR SALESMEN ARE NOW ON NOW 


THEIR TERRITORIES WITH OUR 
COMPLETE LINES OF WOMEN 
SHOES FOR FALL AND WINTER. 


G)VSYN SHY SNY SNY SNY SN GNY Syn SnV Snn Envy Spy Sn Sy 


GOSS 
CARDS) 


No. 3642 
BLACK KID TONGUE PUMP, 87 LAST, 
19/8 LOUIS HEEL, GOODYEAR WELT, 
ALUMINUM PLATE. PRICE..... $6.40 


ae 


WELTS 
McKAYS 
TURNS 


Opeee 


NEW LASTS, NEW PATTERNS, No. 3634 
ALL UP TO THE MINUTE = @op¥ear WELT, 84 LAST, IMITA’ 
TION TIP WITH PERFORATION, 


NATURAL WELT, WHITE STITCHING, 
15 INCH HEEL. PRICE ....... $7.00 











IMPROVED CUSHION SOLE DAVIS 
FAMOUS SHOES, DR. A. REED PAT- ew Paocues 
Pan WOES Se, We are ENTEE, 1900, 1901. THIS IS 
ep U5-PaL 08) Lae A FLEXIBLE 
eg. oS. at. ° = 
VIOUSLY PATENTED BUT CUSHION SOLE 
SHOES HIS LATEST INVENTION. McKAY 
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Can We Send You Our Spring In-Stock Catalog? 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BLDG. 
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Buyers’ Easy Reference Directory 


PUAN HAVANA TANLEN HUNAN NAA NEA NA NUTUN NANT A ONAN NNN UENCE UeAU NNN NNN CN NUNN NEE: 


Sou 
o* D Conte 


147 LINCOLN STREET" 
BOSTON, MASS. 


“THEO” TIES 


A to D. 
Price... . $7.25 
UESTE 173 SUMMER STREET THE BIG SELLER FOR],THE NEXT 90 DAYS 
= ; t= aha eT eLe Tel el elitr 


IN STOCK 


At Once Delivery MEN’S OXFORDS MADE IN BROCKTON 


No. 676—Black Suede Ooze Calf, FOR ATjJONCE DELIVERY 
2 Eyelette Ox. Welt, Full Louis 

Mah Tan Wing Tip—B P. —English L 
Wooden Covered Heel, A-D, psig Wing Foot Rubber Heel smashed sr a 5 


$8.00 B7 to 10—C & D 5% to 10—$7.25 
Same in Straight Tip $6.75 


“hose totally different shoes * 
Women’s Brogue Oxfords 


IN STOCK No. 4558— 


Pfister & Vo- 
el’s Russia 


Go ear 
Welt, 12-8 inch 
Military Heel, 
Outside Wing 
Tip. | Widths 


PU el MM Uelineliiiiiieliiiiiit 








Complete Stock Catalog On Request 


EIGNER SHOE COMPANY LANDE-RUTKIN SHOE CO. 


178 Summer St., Boston, Mass. 104 READE ST. NEW YORK, N. Y. 














—nationally 
advertised 


—distributed 
internationally 


Welt Footwear \F Aan <a wats 
WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 





STANDARD FELT COMPANY 
WEST ALHAMBRA CALIFORNIA 




















: Kistler, an & Co. | Nos FLEXIBLE 


MOST 


SOLE LEATHER | Ae OMFORTABLE 
AND PEOPLE with foot troubles never cease 


looking for relief. When they find 


BELTING BUTTS i Sa coee soem | is ba 
name || See Poot Gtards 


] and continued com 
| St. Marys Mt. Jewett Burke Muskegon | fot. Cay eo Flexible Arch Support Company 


i} 332 Summer St. Boston, Mass. pee ms 
| 5 ; | for details. 69 E. 12th Street New York, N. Y. 
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VERY live retailer will get behind the big 
Beaded Tip Lace advertising campaign. 


It is helping him make two profits where only 
one grew before. 

Your customers are being taught to Buy An 
Extra Pair for those tragic moments when 
the old shoe lace breaks. They are being 
told why Beaded Tip Laces are America’s 
Supreme Shoe Laces. Quality—service 
from tip to tip, beauty, strength, 
fast color and full length. 

Hitch your store to ite 
advertising. 


















TRADE MARK BEADED 
On Every Wrapper 


fia be dara ene 
S 





United Lace & Braid Mfg. Co. .omcxstsss®,, Providence (Auburn), R. I. | 
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The Correct Position of the Foot to be 
Measured and the Clarke Foot Measurer. 


HOUSANDS of retailers asked this 
question at the Boston N.S.R. A. 
Convention. 


The ingeniousness of the Clarke Foot Measurer 
eliminates guess work, as shown in the accom- 
panying illustration, by registering the exact 
width of the foot, and the shoe size to be fitted 
based on two shoe length sizes over the actual 
foot measurement. 


Women’s Models 


Men’s Models 
AAAA to E 


AA to EE 


Models for men and women. Price $20.00 each, 
net 30 days, 5 per cent 10 days. Special dis- 
count rates for quantity orders. Send for our 
new descriptive circular. 


Made by 


The Clarke-Emerson Mfg. Co. 


Factory at Worcester, Mass. 


Sales Office, Room 510, 113 Lincoln St., Boston, Mass. 














THESE SHOES 
ARE READY! 


THEY WILL BE SHIPPED THE SAME 
DAY YOUR ORDER IS RECEIVED! 


THE FINEST OF WELTS! 





PRICE $7.25 


2054—Black Kid, Five Eye- 
let, Goodyear Welt Oxfor 
2058—Same with High Heel 
2052—Same, Havana Kid, 
Military Heel 
2051 me, Havana Kid, 
Louis Heel 
2055—Same, Tan Calf, Mili- 
tary Heel 
2053—Same, Gun Metal Calf, 
Military Heel 

2054 Widths—A—D 


PRICE $7.25 


2064—One Eyelet, Mat Kid 
Tie, Louis Heel 
2065—One Eyelet, Mat Kid, 
Military Heel 

me Eyelet, 
Kid, Louis Heel 
2066—One Eyelet, 
Kid, Military Heel 
These four numbers also in 
Two Eyelet Ties and Victory 


Pumps 
Widths—A—D 2064 
140 STYLES FOR IMMEDIATE SHIPMENT 


SAMUEL J. KATZ & CO. 
203 ESSEX ST. BOSTON, MASS. 


Patent 
Patent 

















Saclay 


ELITE SAMPLES WILL 


TELL YOU—WHY— 


ELITE SPATS will stimulate your low 
shoe sales—increase your turnover and 
profits—improve your service to your 
customers. 


—_—_———] 


—_—_—_—— SE SS 


Send for them today—we’ll make an 
immediate shipment. 


In felt, 10 button, a doz. $13.00 
12 button, a doz. 14.50 


Kersey from $24.00 a doz. up, 
all colors. 


Brooklyn Slipper Co. 
409 Osborn Street 
BROOKLYN, N.Y. 


= 
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The largest manufacturers in the world of 
juvenile footwear—with a daily output of 
30,000 pairs, is your assurance of the kind 
of service every shoe merchant wants in 
these times. 


THE HOUSE OF KREIDER offers the 
widest choice of shoes for boys, girls and 
babies — In Kreider’s POLLY ANNA Line 
particularly dealers will find shoes made 
popular by unusual style, appearance and 
good wear. 


Any of the Kreider branches listed below 
are prepared to ship from large stocks, and 
will forward complete catalogs on request. 


eS S KrewWer Co. 


New York-123 Duane St. 
Chicago-312 W. Monroe St. 
Philadelphia-51 N. 3rd St. 
Pittsburg-923 Penn Ave. 

St. Louis-1408 Washington Ave. 
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We Not Only Make Shoes, 
We Make Our Own Leather. 


6 se Shoes shown on this page are WE likewise pride ourselves on our 
made of beautiful full grain calfskin styles and our shoe making. Most 

produced in our own tannery. people who see our shoes ‘“‘can’t under- 

stand how we do it.” 

Ask your wholesaler if he carries this re- 

markable line. 


The saving thus effected is turned to our 
customers’ benefit. 


Globe Shoe Company 


Women’s Welt and McKay Shoes 


Salesrooms 


Factory 
207 Essex St., Boston, Mass 


Chelsea, Mass. 





‘ 
} 
1 
{ 
| 
f 


‘<4, eee 


These shoes are 
made in both Black 
and Mahogany 
Full Grain 
Calfskin 
of 


Our Own Manufacture 


SS 


SS SS es —s . ——— 
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COLORED CALF AND SIDE 
LEATHERS 


have attained a position 
of world renown and are 
found in the high srade 
footwear of discriminat- 
ing people of all nations. 


For Quality 























THE HME VF THE 


LUXVK LINE 


Tannery and General Offices 


THE OHIO LEATHER — 
COMPANY 
GIRARD - OHIO 


Boston - 33 South Street 
The Ohio Leather Corporation 


Philadelphia, 325 Arch St. 
The Ohio Leather Company 


New York, 29 Spruce St. 
Oscar Scherer & Brother 























Milwaukee, 258 4th Si. 
A. R. Mueller Company 


St. Louis, 1602 Locust Street 
Arthur S. Patton Leather Co. 


ae ee ee Be eS eS tases 
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Smith- Briscoe 


Oxfords and Spats 
promise to be almost 
as popular with men 
as with women nezt 
Fall. 


New Fall Styles 


WE welcome comparison of 

the new ‘‘Steadfast’’ sam- 
ples with those of any high 
grade manufacturer of men’s 
shoes. 


We are confident that you can- 
not find a line that embodies 


more of the youthful spirit that fis 
all men appreciate, and most fx aN 


all want in their shoes. 
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Smart Shoes 


Nothing smarter 
®ould be asked for 
Street Wear than this 
Heavy Enameled 
Brogue Oxford. 


Interesting Prices 


AS usual we have prepared 
well in advance for the ma- 
terials of which our Fall Shoes 
will be made. 


Consequently our prices are very 
much under the present market. 


Yes, you will do well to make 
an early appointment with one 
of our salesmen. 


SMITH-BRISCOE SHOE CO., Inc. 
Makers of Good Shoes for Men 


LYNCHBURG, 











- VIRGINIA 
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NOW | | 
IN 
STOCK 





Our salesmen are now on 
their merry way with the 
newest correct models 
for late Spring and next pena 
Autumn. Truly the MILITARY HEEL 
leading line “of shoes built Br eae 


M Brown Kid, 2% to 8, AAA to C 
up to the highest standard of eae se Ake 


character and absolutely de- Samples at Your Request 
pendable quality. 


ALGIER SHOE MFG. CO. 


138 BROADWAY BROOKLYN, N. Y. 
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SPATS: Ready to Ship NOW! 


and for the Fall 


a 


Our stocks for immediate shipment in time 
for your Easter business are wonderfully com- 


plete. 
KERSEY, FELT, MOIRE, SATIN 
All standard colors 
$11 to $30 per dozen 


AA-D 
Bookings for the Fall season demonstrate the 
value of our next. season’s lime. We think it 


A. PALAN SHOE CO. : the best we have ever shown 
ST. LOUIS Wy THE SIMON HALPERIN COMPANY 


121 W. 17th STREET NEW YORK 
We Also Manufacture Shoe Tongue Pads 


1814. Black Kid One-eyelet Tie, Very 
P. Fine Turn, AA-D 
1812. Same in Five-eyelet Oxford, $ 


J TE 
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Ready-to-Ship Styles of the 
“Dalton” Shoe for Men 


STOCK NO. 587 
BROGUE LAST 
Gallun’s 4 Norwegian 
Brogue Oxford, Rawhide 
rp Sole 
Sizes and Widths: AA and 
A, 5 to 11- 

Price $9.75 


Have you tried our stock department service? 
No! Well, you have missed something. 


Our Stock Department is for the convenience 
and accommodation of customers and our sales 
show they appreciate it. 


The shoes are constructed of the best material 
and are well made by high class shoemakers. 


The styles carried in stock are those that are 
in greatest demand. 


All shoes sent in plain cartons and unbranded. 


Send for Catalog showing full line of Dalton Shoes 


STOCK NO. 512 
DART LAST 


Cherry Calf Varsity Bal, 
Single Sole, LeatherjHeel, 
New Extreme Narrow 
Toe, Sizes and Widths: 
AA, A,7to 11; B, 6ftojl1; 

C, D, 5% to’ lla a 


Price $10.00 


STOCK NO. 524 
BROGUE LAST 


Gallun’s 4 Norwegian 
Brogue Bal., Rawhide 
Slip Sole 


Sizes and Widths: AA and 
A, 7 to 11; B, 6 to 11; 
C, D, Stoll 


Price $10.75 


THE DALTON COMPANY, INC. 


Makers of Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street 


NEW YORK: 651 Marbridge Building 


CHICAGO: 1415 Great Northern Building 
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1813—Women’s Diull y P 


Kid, 5-Eyelet Oxford, 
Turn, C d Loui 2195—Women’s Black 
urn, Covered Louis Heel, Viel Kid Chie Pump, 


A and B, 4to 8; Cand D, 
Goodyear Welt, Louis 
3 to.8. Price Heel, A and B,-4 to 8; 
C and D, 3 to 8: Price, 
' $7.25 


ARE YOU READY 
For EASTER 


Size up your Stock and 
order today 


Write or Wire 
1810—Women’s Patent 
Leather Pump, Turn, Cel- 


Order Shipped Same luloid Louis Heel, A and 
Day Received B, 4 to 8; Cand D, 3 to 8. 


R. P. SMITH & SONS Co. 


CHICAGO 


































































































































































































































































































2123—Women’s Patent 
Leather, 1-Eyelet Tie, 
McKay, Flexible Single 
Sole, uis Heel, A and 
B, 4 to 8; Cand D, 3 to 8. 
$8.25 


1814—Women’s Dull 
Kid Colonial Pump, Turn, 
Louis Covered Heel. A 
and B, 4 to 8; C and D, 


3 to 8. Price 
































ILLIKENS have risen to a 

very high point in the esti- 

mation of mothers who buy 
them as well as the children who 
wear them. 


That is why Billiken sales keep go- , 
ing up each year by leaps and 
bounds. Our sales are limited only 
by our capacity to make good shoes. 


Merchants ‘desiring to 
share in the tremendous 
success of Billikens 
should write for our 
Billiken proposition. 


M‘ElroySloan 


Shoe Compan 
St.Louis, ities Missouri 
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Wairremore’s 


NOBBY BROWN POLISH SATISFIES 
CRITICAL TRADE EVERYWHERE 





INTERNATIONALLY POPULAR 


Al tan leathers are brightened and kept serviceable 
by frequent use of it, Recommend it to your 
customers and therebyjbenefit yourself. All leading 
jobbers have Whittemore’s Polishes on hand. When a 
jobber cannot supply you write us. 


WHITTEMORE BROS., CORP. 


LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD 


BOSTON 
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ENGLISH OXFORDS 
Here They Are and They Are READY to Ship 


No. 948—Wine Cordovan, Imitation Foxed Oxford, 
Dunlap Last, Widths AA to D.. .Price $10.25 


No. 666—Cordo, Colored Calf Oxford, Wingfoot 
Rubber Heel, Victory Last, ‘Widths AA to 
Price $8.75 

No. 696—Colored Side Oxford, Kremlin Last, 
Widths A to D Price $7.75 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), Mass. 


New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 





























MORE FAST SELLERS! 


-All these shoes are quality numbers. 


The kind that will sell fast, 


£3 2057—Pat. Eyelet Tie, Leather Louis 
2450 Heel, “bla Grade McKay, B-D..... $5.60 
206)—Blac ck Cy Eye! t Tie, Leather 
Louis Hi h Grade McKay, "B-C 7.50 
2450—Brown Calf Oxford, 14/8 Heel, Imitation Eyelet Tie, Covered 
182 Bro = Kid Oxford, H a a Eau Hea E Eyelet ‘Ti, Military Hsel 
Weep ii ord, 14/8 Heel, ae High Grade McKay, C-D 
248i Black Kid Oxford, 14/8 Heel, Imitation 
Tip, Welt, 6.75 
be ~2, Kid Cease. Leather Louis Heel, iG 
Imitation Tip, Welt, B- 7.00 Ko) 
2453—Black Kid oxford Leather Louis Heel, 
{mitation Tip, Welt, B- 6.7 


SEND IN YOUR ORDER! 


Your shoes are shipped within 
24 hours of time order is received 


THE MERCHANTS SHOE CO. 


110 SUMMER ST. BOSTON 9, MASS. 
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No. 3255— 


THE SHOE THAT MADE THE 
“KINDER-GARTEN” LINE FAMOUS 


AINDER-GARTEN 


WELTS and TURNS 


“Every Pair is Full of Wear’’ 


We believe that “Kinder-Garten” Welts are more strongly con- 
structed, and longer wearing, with more satisfaction in every 
pair than any other welted shoes made for children. 

Our splendid advertising features for “Kinder-Garten” shoes 
will help wide-awake dealers to bring the children’s shoe trade 
to their stores, and we are absolutely confident that the “Sterl- 
ing Quality” materials, and specialty workmanship, in ““Kinder- 
Garten” Welts and Turns will keep these customers “‘sold for 
you’ and bring them back to you year after year. 

Blot Ka es eatin tip, Coemwcight ~— Wouldn’t you like to have us tell you about “Kinder-Garten” 


Black Kid Button, Imitation Tip, Chrome Elk 


Outsole, Extra Quality Hemlock Fi “fi Mbcizis 
One Piece ‘Leating Insole, Lenthes Caunn Advertising for 1920 and the profits we believe it can make 





This Shoe Has Two Full Soles 


Sole Leather Box Toe, Low Heel, 12% to f 

Beeches’) de teaecagaknse Sy cy thicze cS ts $3.25 or you. 

3255—Child’s, Same, 844 to 12........ 2.90 (Rs sin 
3256—Child’s, Same, 5 to 8............ 2.50 Made Stronger to Wear Longer 





Kinder-Garten Welts and Turns MITH- ALL ACE Kinder-Garten Welts and Turns 


“Every Pair Full of Wear” SHOE CoO. “CHICAGO **Smooth Inside—Strong Outside” 


TASLISHER 16 
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TURN 


No. 604 Price $6.00 


Dull Kid, Baby Louis Covered 
Heel 


The following styles are made 
exactly as the illustration above 


No. 603 Price $6.00 
Patent Colt 


No. 605 Price $6.50 
White Cabaretta 


No. 451 Price $5.50 


White Satin (In Stock March 
15th) 


Price $5.50 
Black Satin 


No. 450 


‘1, WESTCOTT 


INSTOCK 


Delivered 
Immediately 


STYLES 
THAT WILL 
INCREASE 

YOUR 

EASTER 

BUSINESS 


Samples 
Submitted Gladly 
Upon 
Request 


SIZES 
4 to 8—AA 
3% to 8—A 
2% to 8—B 
2% to 7—C 
2% to 7—D 
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TURN 


No. 538 Price $9.25 


Black Ooze Calf, Full 
Covered Heel 


Louis 


The following styles are made 
exactly as the illustration above 
No. 9017 Price $8.50 
Black Vici Kid, Welt 
- 9014 Price $7.35 
Patent Colt, Welt 


- 9021 Price $9.00 
Pearl Gray Nubuck Welt 
Price $9.00 
White Kid, Welt 


- 9020 


- 9016 Price $8.50 
Brown Vici Kid, Welt 


WHITMORE COMPANY 


SYRACUSE, N. Y. 
SPECIALISTS IN SMART SHOES FOR WOMEN 
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3 W’s LENOX 


FOR MISSES 
and CHILDREN 


Patent Leather Mary Jane Tie, McKay are recognized the 


6100—11}4 to 2, Dand E,. 
6101—8% to 11. DandE.. 


ecotenene ee , country over for 
tise aris pat merit, for beauty 
and economy. 


The new lines of low cuts 
shown here are in readiness 

for your Spring season. 
xford, Lenox Last (new) 
- They are attractive, sturdy, 
long wearing and moder- 


ately priced. 


They are shoes upon which 
you can build your chil- 
| dren's department and 
gen —Pac nie eae Saas build it solidly. 


6227—Tan Vici, 1144 to 2 


Weimer, Wright & Watkin Co. 


Manufacturers 


STOCK DEPARTMENT 


New York 
Bush Terminal Sales Building, 42nd and Broadway 


































































































THESE STYLES 


IN STOCK 


(UNBRANDED) 
FOR IMMEDIATE SHIPMENT 


FOR MEN 





gees Cordovan 
Bal Mahogany Cordovan 
Heavy y Single Sole P Brogue Oxford 
Ritz Last P ackard Service Heavy Sin poe _ 


itz 
means 
prompt attention to 


your orders 











625 
Mahogany Russia Calf Bal Mahogany Russ. Cf. Lace Ox. 
Biltmore Last Carlton Last 


602—Same style in Cordovan 601—Same style in Cordovan 
on Ritz Last on Biltmore Last 


M. A. PACKARD COMPANY 


BROCKTON, - MASS. 


Boston Salesrooms: New York Salesrooms: 
60 South Street 127 Duane Street 
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HESE four cloths combine real fineness 
with consistent quality in more than 
the usual way. 


Their use maintains an unusual standard 
of footwear—makes possible economy with 
the utmost in style and durability. 


HENRY & CO. 


BOSTON HAVERHILL NEW YORK ST. LOUIS ROCHESTER 


March 6, 1920 
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MAHOGANY CALF 
GOODYEAR WELT 
BROGUE OXFORD 


DONN D. SARGENT CO. 


WOMEN’S WELT AND McKAY SHOES 





SALEM, MASSACHUSETTS 


FACTORY BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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Dull Lunar Kid 
Theo Tie, Cut- 
out Quarters. 


Prompt Deliveries. 


—"SYDDDIDDDDDDDDDDDIDDDDDDDDD)DDDDDDDDDDDDD DDD ATE 


<— 









r= 


hens sé th 
i very Shoe < 
if “AN 
a Business y 


Builder” 


tf CECE 


Last 


Carries 17-8 
Full Louis Heel 
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Hopkins & Ellis’ Turn Shoes of Quality present such a satisfactory 
combination of style, workmanship and value that they are winning 
instant approval of retailers who cater to women of the better class, 
who demand not only style but real wearing qualities. They are 
made from carefully selected leathers on the very newest lasts, by 
men who have earned reputations as master shoemakers. 


HOPKINS &® ELLIS 


aie Agiariagemam : <-* MASS. 
BOSTON OFFICE: 108 LINCOLN ST Rd 
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BUCK-EL- 


‘Attach Buckles to Buck-El-On, NOT the Shoe!’’ 









The tail that wags the dog 






There wouldn’t have been much of a market for linen 
collars if someone had not invented the collar button. 













Until Reynolds presented BUCK-EL-ON the market for shoe 


Everywhere women 





ornaments had its distinct limitations. 
were dissatisfied with the devices and methods of attaching orna- 







ments to strip pumps. Now there is no limit to the possible 
sales of separate shoe ornaments. BUCK-EL-ON makes buckle 


It even makes the pump market wider because with 






sales! 
Buck-E]-On in her pumps—every woman can be comfortable— 
no matter how high her arch may be—no matter how tight the 







throat of the’pump may feel without Buck-El-On. 










| Acquaint Yourself 
with Buck-El-On’s 
Selling Features 







In its style appeal—in its comfort- 
making qualities—this little device 
is SENSATIONAL! We've a little 
circular that tells the story in a few 
words. Drop us a line—we'll send 
you a copy. 







ean 






If you're coming this way drop in at 
357 Westminster Street to say 
“Howdy.” 









ee 
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Welts for Little Folks 


Sturdy, Dependable, High Quality 


footwear for infants, children, misses and growing girls. 
Nothing but quality footwear ever leaves the K-Z factory. 
While the paramount idea behind K-Z shoes is quality, yet 
the K-Z factory is so efficiently organized that we are able 
to produce these shoes to sell at popular prices. 











No. 2081 


No. 2032 Patent Good yoo Wee Same, 
Gun Metal, Goodyear Welt Skuffer, ae Widths: Sizes . 
Tredshure No. 16. Sizes 5-8,D and E 8%-11 D and E Widths. uzeS lo. 2006 
Widths; Size 844-11, D and E Widths. ° Ch late Elk, Hi-Cut Lace, 
2044 No. 2080 Goodyear Welt Skuffer, Tred- 
No. shure Last No. 16. Sizes 5-8, 


fame) in pea x Metal. Sizes, D and E Widths; Sizes 8-11, 
Chocolate Elk, Goodyear Welt Skuf- Widths; Si an 
fer, Tredshure Last No. 16. Sizes 5-8, Se we Witte. D and E Widths. 


D and E Widths; Size 84-11, D and 
E Widths. 





K-Z salesmen are in their terri- 
tories demonstrating the quality 
features of these shoes to shoe 
merchants. A line from you will 
put our saesman in touch with 
you. 


Kalt-Zimmers Mtg. Co. pore. 
Milwaukee 
Wis. [| 


Tre | 
thy! SS : 
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Genuine 


CALFSKIN 


ON “OH! LOOK” LAST 
J IN STOCK 


Numser 212 Price *8.25 


Dark Mahogany Calf Oxford 
Widths A-D Sizes 6-10 


Also IN STOCK 
On the Same Last 


No. 210 - - $7.00 
Dark Tan Side Leather Oxford 


Widths A-D 
Sizes 6-10 














GOOD SHOES 


100% Leather—that’s why 
they are “GOOD” 


THE J. RALPH BAKER CO. Inc. 
Bridgewater, Mass., U.S.A. > 
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JOHNSON BROS. 


eC) SHOES FOR FALL 























A FALL OXFORD FROM BARNET’S NEW 
SHADE OF CALFSKIN. MADE OVER 
THE BEST FITTING OXFORD LAST 
THAT JOHNSON BROS. HAVE EVER 
SHOWN. 


7 
5 
a 
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A COMPLETE RANGE OF STYLES, LASTS AND LEATHERS §THAT WILL SATISFY’ THE! MOST 
DISCRIMINATING BUYER. OXFORDS AND BOOTS WITH HIGH‘AND LOW HEELS—AND THREE 
BRAND NEW LASTS— INTRODUCING THE SHORT VAMP STAGE AND THE MODIFIED FRENCH 
nee IS THE WORD THAT DESCRIBES THE LINE THAT {THE |SALESMEN ARE NOW 











PRICED FOR VOLUME 


OHNSON BROS. SHOE MFG.CO. 


H ALLOWELL, MAINE 
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GOOD BUSINESS ANTICIPATED 


Price Advances Confined to High- 
Grade Lines 


With the end of February, all the 
traveling salesmen of the wholesale and 
manufacturing houses have left for 
their territories, with a very few ex- 
ceptions. The month has been filled 
with dinners, meetings, etc., of the 
various sales forces getting ready for 
the road, while the factories have been 
pushing the samples through as rapidly 
as possible. One of the most serious 
difficulties has been the marking of the 
prices on the new lines in order to pre- 
serve a reasonable parity with costs 
and at the same time not lift such num- 
bers as must have higher prices put on 
them to a dangerous point. Ina 
general way, the advances have been 
confined to the high-grade lines. The 
mediums have been kept at approxi- 
mately the same level which has pre- 
vailed, while in some of the low-grade 
goods there have been reductions. So 
far as is known no salesmen have been 
put on a quota basis, but they will be 
kept under strict discipline as to changes 
in orders from time to time with es- 
pecial relation to sales. While there 
has been some slowing up of retailers’ 
buying during the past few weeks, it 
has not been regarded as anything 
more than the normal slowing up after 
the earliest portion of the market buy- 
ing season, and good business is antici- 
pated on the road. It will, however, 
take some few weeks to get a really 
definite line on conditions from the 
reports of the salesmen. 


NEW STYLES FEATURED 


Pumps Proving Popular as Retail 
' Leaders 

In the retail stores during the past 
week, the business has been a between- 
seasons’ matter, with busiaess, from a 
financial standpoint, showing a gain 
over past similar periods, but in pairs 
there has not been the volume of selling 
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ments im America’s Shoe 





St Louis 


usually accredited to the month of 
February, lower though it is than other 
months of the year. 

The advance Spring advertising in 
the shoe lines is beginning to take more 
definite shape. For instance, the Shoe 
Mart is featuring a strap pump in 
brown, black kid or patent at a moder- 
ate price and reports good results in 
drawing attention to the number. 
Sensenbrenner’s, the past week, featured 
one of the so-called French last types, 
but really made on a modified stage last 
with a cut-out, cross-strap effect in 
black kid and suede at $12.50 and 
$15.00, respectively, and while the quan- 
tities sold are reported as very satis- 
factory it did not demonstrate that 
there was any really active demand for 


the style which has been so severely ' 


condemned. Brandt’s has been show- 
ing the past week a square-cut tongue 
effect in a black calfskin and also in 
patent, the former at $13.50 and the 
latter at $12.50, both turned sole. As 
a style number it drew well. C. E. 
Williams specialized during the week 
on advance showings of colonials, 
pumps, oxfords and one-eyelet ties at 
$7.00 in glace and dull black kid, brown 
kid and patent. The results were good 
and the call from the medium trade 
was interesting in its evident desire to 
get a medium-price shoe in good style. 
The department store shoe sections 
played nothing up strongly, awaiting 
the formal opening of the Spring gar- 
ment season for their special features. 
The offerings of the stores generally, 
aside from those mentioned, were of 
single numbers selected from their 
Spring lines as teasers for the season 
soon to open in real earnest. 


McELROY-SLOAN BANQUET 
Big 1919 Business Gain Reported 


The McElroy-Sloan Shoe Company 
tendered a ‘“Seven-Million-Dollar”’ 
banqvet to its sales force and invited 
guests, Wednesday evening, February 
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18, about one hundred and forty sitting 
down to the spread which was held in 
the dining room of the new factory 
recently opened at Twenty-first Street 
and Washington Avenue. The dinner 
gained its title from the goal set for the 
sales force for 1920 and their pledges 
for the year justified it. 

William M. Sloan, general manager, 
was the toastmaster, and the guests of 
honor included Mayor Henry W. Kiel, 
Street Commissioner C. M. Talbert and 
F. W. A. Vesper, who, with Warren F. 
McElroy, W. B. Yater and C. L. Mc- 
Cain, were the speakers of the evening. 
One of the features was a mock trial in 
which three of the salesmen were put in 
the dock, accused of various offenses 
which might easily be charged against 
any salesman in a small town. The 
punishment meted out by “Judge” 
A. R. Schollmeyer fitted the crime. The 
witnesses were in the main selected from 
among the participants in the cabaret 
provided for the evening. The accused 
were W. B. Yater, C. L. McCain and 
D. D. Lynch. 

During the evening the first prize for 
salesmen was awarded to W. B. Yater. 
Twenty-five other salesmen were pre- 
sented with’ handsome leather belts 
with solid gold buckles. These were 
D. A. Honig, F. L. Craddock, C. L. 
McCain, David D. Lynch, Tom Crow- 
der, J. C. Espie, F. Doll, M. T. Cole- 
man, W. L. Sheppard, J. P. McElrath, 
J. Zimmer, J. H. Bernard, E. C. Watson, 
E. B. Fisher, J. Johnson, Charles Marks, 
Arch Jennings, E. E. Campbell, R. C. 
Herbert, J. S. Trimble, J. G. Jones, Jr., 
Pratt Harris, J. R. Prewitt and A. C. 
Hambrick, all now members of the One 
Hundred Thousand Dollar Club. The 
affair was under the direction of John H. 
Wilson,director of advertising and sales, 
and was throughout a most enjoyable 
affair. The company’s gain of a million 
and a quarter in shipments in 1919 over 
1918 under the pledges made will be 
handsomely exceeded in 1920. The 
menu card was illuminated with cartoon 
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Where to Buy 


Women’s Shoes 














COLLINS & STAPLES 
Makers ¢f HAND TURNED 
PUMPS 











HARTMAN SHOE COMPANY. 


AVERHILL, 





The Line of 100 Styles 
of mfort Shoes 


8 
TIMSON BROS. Ine. 
Boston, Mass. 








PHILLIPS-CRAM CORP. 
Successors to 


NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 
Immediate Delivery 
Patent Chrome Hand- 
Turned Opera Pumps, 
17-8 Cevered Louis Heel, 
C,D. 2-7. 


$4.50 








= 110-112 Summer St. ton, 
SAI 


Black Kid Hand Turned Seam- 
less Opera Pumps, Full Breasted 


Covered Louis Heel, A, $5 50 
Same in Patent .. . 5.10 
Terms 2%-10, net 30 
BARNETT SHOE CO. 


5 rer a 





In Stock Boudoirs 
Ne oe Red . ae} 
No, 201, Tam . 1.75 
No. 208,. Pink . 1.75 
No. 204, Blue . 1.75 


THE WESTCOTT-WHITMORE CO. 
Syracuse, N. Y. 











In-Stock Boudoirs 


“es $1.75 $1.85 $1.95 
1.75 1.90 2. 5 


THE ORIENTAL BOUDOIR CO. 








61 Essex St. Haverhill, Mass. 





BOOT AND SHOE RECORDER 


sketches of the officers and salesmen of 
the company. 


BIG BUILDING PLANNED 


To Be Home of James Clarke 
Leather Company 


The completion of the transaction by 
which the James Clarke Leather Com- 
pany will gain a new home across the 
street to the east of its present location 
will result in the construction of a ten- 
story building, somewhat larger than 
first announced, some of the excess 
space being occupied for the earlier 
period of the lease by a millinery house. 

The building will be 100 by 132 feet 
and front on Washington, Sixteenth and 
Lucas, the longer frontage being on the 
west, on Sixteenth Street. It will be a 
fireproof, concrete building with base- 
ment and will contain every practicable 
modern improvement available for 
wholesale houses of this character, in- 
cluding vacuum heating system, high- 
speed elevators, etc. The building has 
already been designed by the architects 
and is expected to be ready for occu- 
pancy by December 1 next. The James 
Clarke Company will, at the beginning 
of occupancy, utilize the west half of 
the first floor, the sixth, seventh, eighth 
and ninth floors and half of the tenth. 


IN THEIR TERRITORIES 


Johansen Bros. Shoe Company 
Salesmen Enthusiastic Over Lines 


The samples for the new lines of the- 
Johansen Bros. Shoe Company were 
spread this week and by Saturday night 
all the salesmen of the house were on 
the way to their territories. As in the 
case of most of the local houses, the de- 
parture of the traveling men was de- 
layed somewhat beyond the usual date, 
due to the general condition and also to 
the preparation of the new samples. 
Sales Manager Charles C. Strayer has 
been having an interesting time restrain- 
ing the enthusiasm of the men who were 
anxious to get into their territories, but 
once the lines were spread and the in- 
structions for the season given, the men 
expressed content with the arrange- 
ments made, and the prospects for the 
new season. 


$50,000,000 GOAL 


Brown Shoe Company Men on the 
Road 

The Brown Shoe Company’s sales- 
men are all in their territories and re- 
ports are beginning to come in, with re- 
lation to the conditions and the sales. 
It is, however, a little too early to de- 
velop any analysis of the general situa- 
tion from the statements and orders 
already placed? 
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Before their departure, the sales 
force was given the usual annual ban- 
quet, this being the Spring market 
season event at which the entire sales 
force is entertained. The banquet was 
enlivened by cabaret entertainment and 
a style show in which the latest in foot- 
wear was displayed to the assembled 
sales force, from a raised platform, so 
arranged as to project out into the ban- 
quet room and give all present -an op- 
portunity to inspect the new designs. 

A feature of the evening was the 
setting of a goal of $50,000,000 in sales 
for the 1920 business, and while this is 
something of a load, the salesmen ex- 
pressed themselves in their pledges as 
ready to make good. The officers of 
the company were in attendance, with 
Sales Manager T. F. James in general 
charge of the evening, and the arrange- 
ments under the direction of A. G. 
White, P. M. Fahrendorf and others 
of the promotion division of the com- 


pany. 
NEW DEPARTMENT STORE 


Famous-Barr Plans Expansion of 
Present Floor Space 


Business expansion has compelled 
the largest department store in St. 
Louis, the Famous-Barr, a subsidiary 
of the May Company, to increase its 
space, and it has arranged to take over 
the’ seventh and eighth floors of the 
Railway Exchange Building, in which it 
is already housed, occupying the first 
six floors and basement. New eleva- 
tors and additional escalators will be 
installed and other equipment. Addi- 
tional space is also to be occupied across 
the street, connected with the store by 
a tunnel under Locust Street, the total 
with what is already used making up a 
seven-story structure 125 by 125 feet. 
Under the new plans all mechanical 
equipment, stockrooms and workrooms 
will be eliminated from the main build- 
ing. The main building occupies an 
entire city block with four full frontages. 


NEW SHOE COMPANY 


Van Kleeck, Inc., to Make High- 
Grade Turns 


The new factory for Van Kleeck, Inc., 
which has been under reconstruction at 
1908 Locust Street, has been completed 
and the installation of equipment is 
under way. The new company will 
put out a very exclusive line of bencb- 
made turns of high grade, and expects to 
have its samples ready in a very short 
time. 

The head of the company was for- 
merly in charge of the American Lady 
plant of the Hamilton-Brown Shoe Com- 
pany, resigning te;develop his own en- 
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terprise. The initial capital is $50,000 
and the organization of an expert work- 
ing force has occupied the time of Mr. 
Van Kleeck for some weeks, as well as 
the obtaining of the necessary materials 
and the installation of equipment for 
operation. 


SHOE STOCK NEWS 


Few Willing to Sell at Present 
Prices 


Transactions in local shoe stocks on 
the St. Louis stock exchange continue 
interesting. During the past week, 
Brown Shoe preferred was held at 
$96.871% bid and $98 asked, while the 
common was quoted at $91 bid, ex 
dividend. Hamilton-Brown Shoe Com- 
pany stock was firmly-held at the prices 
which have been prevailing, and no 
sales were reported; and the same was 
true of International Shoe common and 
preferred, both of which are at a good 
premium. The operations of the St. 
Louis shoe houses generally have been 
of such a successful character that 
holders are disinclined to sell to any 
extent. 


LABOR SITUATION IMPROVES 
Upward Trend Noted in Output 


The labor situation in the St. Louis 
factories is reported as steadily but 
very slowly improving. It has not as 
yet been possible to get the plants much 
farther than 70 per cent of capacity, 
but new employes are being added 
wherever possible and green help is 
being broken in, with the result that the 
output is gaining at least in steadiness 
of volume, with some upward trend in 
the total. 
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All the factories report that they are 
in position to run well into the early 
Summer season on the business in sight 
for advance Fall shipment, together with 
the usual volume of product for the 
In-Stock Departments. The output 
generally is following the lines of the 
recommendations of the Allied Trades’ 
Council, save in the special designs 
ordered from the specialty houses by 
retailers looking for something for their 
own exclusive use. 


ST. LOUIS NOTES 


Live Wire News of Shoe Men and 
Events 


The annual convention of the Ditt- 
man Shoe Company’s salesmen was 
held four days of last week. There were 
meetings every day. Special lectures 
were given on salesmanship and ad- 
vertising. The men left for their re- 
spective territories the last of the week. 

The Acme Shoe Specialty Company 
has succeeded Block & Kohner Shoe 
Company, 1320 Washington Avenue, 
and will carry regular lines of shoes for 
men, women and children. Additions 
have been made in the personnel as 
follows: J. Weinbach will be house 
manager; E. Stroheim, formerly of 
Hurst-Zucker Neckwear Company, will 
represent the new company as salesman, 
and will travel in Oklahoma; L. W. 
Wessinger will take care of Texas trade. 

The Mound City Leather Company, 
manufacturers of leather novelties, 
traveling goods and also dealing in 
leathers, etc., has leased new quarters 
at 1200 Pine Street, to which it will re- 
move as soon as the building is in readi- 
ness. 


Chicago 


NEW TRADE ASSOCIATION 


Wholesalers, Manufacturers and 
Findings Jobbers Organize 


On Thursday, February 26, at the 
Hotel LaSalle, the leading shoe manu- 
facturers and wholesalers formed an 
organization to be known as the Chicago 
Shoe Trades’ Association. The object 
of this association will be the promotion 
of the interests of all those engaged in 
the production, manufacturing and dis- 
tribution of footwear and allied prod- 
ucts'in and from the city of Chicago, 
through combined exhibits, advertising 
and in such other ways_as the associa- 
tion and its Executive Committee may 
decide. 


The idea of forming the Chicago 


Shoe Trades’ Association was given 
form in the office of J. Harry Selz of the 
Selz Schwab Shoe Company, early in 
February. At his invitation a number 
of manufacturers and wholesalers got 
together to consider the proposition. 
On Thursday, February 19, a luncheon 
was arranged at the LaSalle Hotel and 
a decision to organize was reached. 
Present plans call for the selection of a 
permanent secretary who will give his 
entire time to the business of boosting 
Chicago as a footwear center. These 
plans look forward to the establish- 
ment of clubrooms for permanent head- 
quarters ,where the members of the trade 
ean frequently gather together. The 
dues per member will be not more than 
$100. 
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Where to Buy 
Women’s Shoes 
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WM. SUMNER SMITH 
Exclusive 
NEW YORK CHICAGO 


L 
WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS 
Outgrda, By ay Rie 








t. SCHAPIRO SHOE co. 
73 South St. poeton. Mass. 








QUALITY 


Boudoir Slippers 
In Fine Cabretta, $2.10 
In ited Satin, 2.40 
Also Women’s Turn Com- 
fort -_—— ~e_ and 

en’s ippers. ualit 
Always. Prompt chipments 





NO .READING. MASS. 


ABBOTT SHOE CO., No. Reading, Mass. 








HOUSE SLIPPERS 
In S 






Lees 5% 10 Days 
8 ts day or- 
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Baker Shee Co, 
280 River St. 
Haverhill, Mase. 







Turn Sole 
Sizes 24 to 8 








Turn Comforts—In Stock 
slat tine Hi 
ee. r + ned. 
Sold direct 24 pat 
case lots only. 8, 
Fin Ses mg ce 
ocbenene, i 











ALGIER SHOE M’F’G CO. 
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PARIS wen 
Highest Grade Women’s Shoes Turns and Welts 
138 Broadway, Brooklyn, N. Y. 











IN STOCK 


Patent Leather Hand 
Turn Full Louis Heel 
Pump. B,C, D. 2 to7 


$5.50 


LION SHOE CO., INC. 
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Where toBuy 


Men’s Shoes 
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The next meeting will be held and all 
meetings thereafter on the-second Tues- 
day in each month. 

The Committee on Organization, 
which brought about the formation of 
the Chicago Shoe Trades’ Association, 
selected J. Harry Selz of the Selz Schwab 
Shoe Company; E. B. Steere of the 
J. P. Smith Shoe Company; George E. 
Harrison of the George E. Harrison 
Shoe Company; E. P. Stanwood of 
Guthman, Carpenter & Telling; and 
C. W. Schaaf of the Florsheim Shoe 
Company. 

A Nominating Committee selected at 
last Thursday’s meeting will report at 
the first meeting in March for the 
selection of officers for the year consist- 
ing of the president, vice-president and 
secretary-treasurer. 


SHOE DEPARTMENT REMOVED 
Henry Kleine & Co. Increase Floor 
Capacity 
Henry Kleine & Co. have just com- 
pleted the removal of their Shoe De- 
partment to the building adjoining their 





































Manufacturers of 


MEN’S FINE 
SHOES 
BROCKTON, MASS. 








Stacy Adams Co. 




















Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 














FOR MEN 
who care to dress 
well~ °‘~ 


TDBARRYCO 


Brockton, Mass. 
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LOUIS CHARLEROY 


leather and finding business. This 
gives them four large floors for storage 
and warehouse purposes and one for 
stock and filling of shoe orders. 


Milwaukee 


NEW PLANT OPENED 
Beals-Pratt Has Four-Story Factory 


Another notable and material in-. 
crease in the output of men’s fine welt 





With the increased floor capacity, and 
the introduction of the latest methods 
and facilities, it will enable them to 
improve their service to the trade and 
accommodate the large volume of shoe 
business which has grown by leaps and 
bounds in tbe last few years. 

Quality has been strongly incorpo- 
rated in their largely increased line of 
juvenile footwear, which comprises a 
complete line of growing girls’, misses’, 
children’s, infants’, boys’ and little 
gents’ shoes. In addition to the above 
lines, a complete line of old ladies’ com- 
fort shoes will be carried in stock. 
Also a large assortment of high-grade 
felt slippers and warm lined shoes. 

All the activities of the Shoe Depart- 
ment are under the personal direction 
of Louis Charleroy, who, previous to the 
present connection, had ten years of 
executive and buying experience in 

juvenile lines with the largest dis- 
tributors of footwear in this country. 
He enjoys the good will and friendship 
of all the manufacturers of children’s 
shoes. 




























BIG CLEARANCE SALES 
Retail Stores Report Good Business 


All of the State Street retail shoe 
stores are offering the public an op- 
portunity to purchase footwear at re- 
duced prices. Hardly a store but what 
has had an inrush of business all during 
this month to take advantage of the 
reductions in price. 

Modified vamp lasts in pumps, eés- 
pecially for evening wear, are featured 
in all the leading stores, in their window 
displays. This newer type of women’s 
footgear is selling well here in Chicago. 
Full prices are being asked and obtained 
for this class of footwear. 


































Chicago Briefs 


W. C. Bowman has arranged to open 
a permanent office at 303 West Lake 
Street for the Toxaway Tanning Com- 
pany of New York, selling oak sole 
leather. Mr. Bowman was until 
recently manager of the Linen Thread 
Company of this city. 

The friends of Harry White, superin- 
tendent of the Clinton Shoe Manu- 
facturing Company of Clinton, Iowa, 
will learn with regret of his death last 
week. 





















shoes by Milwaukee will* come to pass 
during the coming week, when th: 
Beals-Pratt Shoe Manufacturing Com- 
pany, 85 Buffalo Street, Milwaukee 
commences operations in its new four- 

















March 6, 1920 


story factory of 2,600 to 3,000 pairs a 
day capacity at Watertown, Wis. The 
new factory supplants one which was 
established at Watertown, 50 miles west 
of Milwaukee, in 1904. It is well shaped, 
50 x 200 and 30 x 85 feet in size. The 
old factory, which had a capacity of 
500 pairs a day, will be converted into a 
warehouse, stockroom and shipping 
department. 

The new Beals-Pratt factory will be 
formally opéned to the public on Satur- 
day, March 6. The officers and em- 
ployes have decided that the opening 
shall be fully significant of the great 
advancement in the industry made 
possible by the new plant. In the after- 
noon and evening the building will be 
opened to the people of Watertown and 
vicinity, and there will be a dance on 
the third floor in the evening. 

The Beals-Pratt Shoe Manufacturing 
Company and its companion corpora- 
tion, the Beals & Torrey Shoe Co., 
represent one of the pioneer establish- 
ments of the Milwaukee market. The 
original concern was founded in 1867. 
The officers of both corporations are: 
President, F. E. Beals; vice-president, 
James H. Pratt; secretary, Robert W. 
Tait; treasurer, John G. Hafemeister. 


MAKES BURIAL SHOES 


Unique Enterprise Is Milwaukee’s 
Latest 


Time was when the Quality First 
Market was known largely for its work 
shoes. Today it not only makes some 
of the finest men’s dress lasts in the 
world, but in recent months the manu- 
facture of ladies’ fine boots has been 
given a decided boost. A case in point 
is the establishment of the Jocelyn Shoe 
Company, 2218 Clybourn Street. Now 
comes a new concern that is perhaps 
most unique of all and rounds out a line 
of production which makes Milwaukee 
the greatest all-around shoe-producing 
center in the world. 

This newcomer is the 20th Century 
Burial Shoe Company, the incorpora- 
tion of which was noted in a recent 
issue. It is capitalized at $25,000 and 
already has opened a factory, located at 
809-811 Teutonia Avenue, Milwaukee, 
with a daily output of about 100 pairs, 
which will be increased as rapidly as 
possible. It is one of three makers of 
burial shoes in the United States. There 
are two tiny shops of this character at 
Cincinnati and Dayton. 

Burial shoes are largely a matter of 
appearance, especially since the couch 
type of casket is so generally used. The 
burial shoes for men are made of patent 
oilcloth and those for women and 
children of satin in all colors to match 
the burial gown. 
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Albert Zuelsdorf, proprietor of the 
Milwaukee Shoe Repair Company, 140 
Grand Avenue, is the head of the new 
concern. Charles LeNair and T. W. 
Cushing are associated with him in the 
enterprise. . 


PAYS TO ADVERTISE 


Population, 6,000; Total Business, 
$600,000 


How a retail store in a town of 6,000 
people did a total business of $600,000 
in 1919 was related before the annual 
conference of Wisconsin and Upper 
Michigan wholesale credit men at the 
Hotel Pfister in Milwaukee by Fred P. 
Mann, proprietor of Mann’s Depart- 
ment Store, Devils Lake, N. D., and 
nationally known as president of the 
North Dakota Retail Merchants’ Asso- 
ciation. 

Mr. Mann gave as the keynote of his 
achievement, “Advertise!’’ He started 
as a little grocer with a stock costing 
less than $1,500 and now has six depart- 
ments which he hopes will do $750,000 
in 1920. 

“We advertised from the start and 
we have never relaxed advertising for 
one moment,” said Mr. Mann. ‘‘We 
spent $12,000 for advertising in 1919, 
and have appropriated $15,000 for this 
year. It’s good for your business, and 
it keeps the mail-order house wolf from 
your door.” 


RETAILERS HOLD MEETING 


National Convention Arrangements 
Discussed 


The Milwaukee Retail Shoe Dealers’ 
Association held its regular monthly 
meeting Thursday evening, March 4, 
at the directors’ room of the Association 
of Commerce. National Convention 
arrangements were in the forefront as 
topics of discussion. 

Reports also were received on the 
progress of arrangements for the State 
Association Convention, which will be 
held at Madison, Wis., from August 10 
to 12. The Park Hotel will be general 
headquarters, and the sessions proper 
will be held in the Assembly Chamber of 
the new State House, which cost more 
than $7,500,000 and is considered the 
finest capitol in America, not even 
barring the National Capitol inWashing- 
ton. 

NEW FIRM FORMED 


Stores in Three Wisconsin Cities 


Gleue Bros., Inc., has been organized 
in Wisconsin with a capitalization of 
$50,000 to conduct retail boot and shoe 
stores at Grand Rapids, LaValle and 
Madison, Wis. It takes over the 
William F. Gleue stores in Grand 
Rapids and LaValle, and the Ripp Shoe 
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Where to Buy 
Men’s Shoes 


Stock Dept. 5 <% 
Is at Your Service eS 


THE STETSON SHOE CO. (Ine.) 
South Weymouth, Mass. 


Men’s Welts 


UNBRANDED UNION MADE 


IN STOCK 
DIAMOND SHOE CO. 


Salesroom 
New York, N. ¥. 
















































Factery 
above’ ‘he Mark Breekton 

















THE“ TOQUGAS” sHoE 


BETTER THAN THE BEST 
Strengthen your line with the fast-selling 
men’s welts we can send you. In stock. 
Made to order. 


GEO. N. TOUGAS SHOE CO. 
161 Summer St., Boston 




















FINE FASHIONS 
FOR MEN 


Ready to ship, unbranded, plain cartons. 
Maximum style at minimum price. 
FISKE SHOE & LEATHER CO. 


717-719 Atlantic Ave., Boston 
301-303 Monroe St., Chicage 


























Where to Buy 


Men’s, Women’s and Children’s Shoes 


and Rubbers 































| DISTINCTIVE 
RUBBER 






FOOTWEAR 














Our Turn Shoes i= 
are scientifically constructed 
on nature form lasts and of : 
demonstrated Satisfaction. ' 


SCIENTIFIC SHOE CO., Ine. 
11-17 Hepe St., Breoklyn, N. Y. 


Boston Office, 207 Essex St. 
G. W. PFEIFFER, Rep. 





































IN STOCK — Specialties 
i} Women’s, Misses’ and Children’s 
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Where to Buy 


Children’s Shoes 

















Tredlite Steppers 

> for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
Henry Kleine & Co. 


Chicago 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 


DANVERS, MASS. 














WYC.G@oodger 


Manufacturer of 
Children’s Dlexible Wurn Shoes 
89 Allen St... Rochester, IV. D7 








SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


prices from 
$451 u wards. Also 
sx to 
traps 
and colors, 1 Tan 


and 2 pieces. 
NU BABY SHOE CO., East Lynn, Mass. 








Newcomb-Anderson Shoe Co. 
SOFT SOLES FOR 
JOBBERS ONLY 


Sold Up Solid to April, 1920 








“ELAM?? 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 
F. S. ELAM SHOE CO., Inc. 











H.H.FREELAND 








UESTIONS 
ANSWERED QUICKLY 


in ‘*Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 








rent problems in merchandising. 
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Company, Gay Building, - Madison. 
The latter was organized in June, 1919, 
by John Ripp of Madison and William 
F. Gleue of Grand Rapids. The con- 
solidation of interests is made to facili- 
tate administration, purchasing and 
general merchandising methods. The 
officers of the Gleue Bros., Inc., are as 
follows: 

President, William F. Gleue; vice- 
president, Henry Gleue, LaValle; secre- 
tary and treasurer, J...A. Freuden- 
berger, Grand Rapids; directors, Erwin 
W. Gleue, Conrad F. Martens, George 
P. Hambrecht and Robert C. O’ Malley, 
Madison; Guy O. Babcock and Frank 
Luzenski, Grand Rapids. The head of 
the corporation is widely known as 
representative of the ‘‘Hi-Press” de- 
partment of the B. F. Goodrich Rubber 
Company, Akron, Ohio, with a territory 
comprising 15 counties in Central 
Wisconsin. 


SHOE MEN IN DRIVE 
Near-East Relief Fund Fully Raised 


Milwaukee was engaged this week in 
the task of raising a fund of $300,000 
for Near-East relief. As in all Liberty 
Loan, war fund and other war relief 
drives, this city went over the top once 
more, furnishing eloquent answer to 
some who take pleasure in maligning 
Milwaukee and impugning its patriot- 
ism. The initial gift committee in 
charge of the local drive had among its 
members Albert Gallun, head of A. F. 
Gallun & Sons Company, tanners, and 
Frank L. Weyenberg, president of the 
Weyenberg Shoe Manufacturing Com- 


pany. 


INCREASE OF CAPITALIZATION 


By the Edmonds Shoe Company to 
$1,000,000 


The Edmonds Shoe Company has 
increased its capitalization from $350,- 
000 to $1,000,000, which is equally 
divided among common and preferred 
stock. The $500,000 worth of common 
stock is already taken, and although the 
preferred stock is not being handled by 
outside parties, more than half is al- 
ready subscribed for. This stock is 
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sold very rapidly on account of its un- 
asual features, which Milwaukee busi- 
ness men regard as an exceptional op- 
portunity. 

The Edmonds Workers’ Improve- 
ment Association of the Edmonds Shoe 
Company has for the past five months 
been publishing a weekly factory paper 
known as the ““Edmonds Workers’ Re- 
view.”’ This eight-page weekly, which 
is liberally illustrated, is edited and 
prepared for the printers by a large 
staff of editors and reporters working 
under the direct supervision of the offi- 
cers and councilmen of the Improve- 
ment Association. Edmonds Workers 
made merry at the “FOOT-FITTER”’ 
Festival, as held in the new one-shoe 
plant in the evening of February 13. 
This big house-warming event, which 
was attended by all Edmonds Workers 
and a few immediate friends, was quite 
similar to olden style events of this 
character. 


Badger Boot Briefs 


The Newark Shoe Stores Company 
has been granted building permits to 
make alterations costing about $3,000 
in its two Milwaukee branches, located 
at 226 Grand Avenue and 291 Third 
Street. New fronts will be installed 
and the interior remodeled. 

The New Fair Store at Wautoma, 
Wis., owned and managed by Louis 
Chaimson, is rebuilding and enlarging 
its building and making room for a new 
boot and shoe department, which is now 
overcrowded. The stock will be ma- 
terially enlarged. 

The dean of retail shoe dealers of 
Oshkosh, Wis., Robert C. March, was 
stricken with apoplexy at the front door 
of his store on February 19 and died 
shortly afterward. He was born in 
Germany 68 years ago and at the age of 
19 emigrated to America, locating in 
Oshkosh. For 30 years he conducted a 
successful business at 243 Otter Street. 

M. Polland, South Milwaukee, Wis., 
has moved his shoe store from 1011 to 
1023 Milwaukee Avenue. The old loca- 
tion is retained for the development of 
an exclusive woman’s shop, stocking 
dresses, cloaks, suits, millinery, etc. 


Cincinnati 


RETAIL OFFICERS RE-ELECTED 
Retail Shoe Selling Group Holds 
Meeting 


The meeting of the Retail Shoe Sell- 
ing Group, which includes the larger 


downtown shoe merchants, resulted 
last Thursday in the re-election of last 
year’s officers for the current year. 
Their services during the past twelve 
months have been so efficient that it 
was found unnecessary to select a new 
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ticket. The officers are as follows: 
D. E. Hayman of the Smith Kasson 
Company, president; Charles Voller of 
the Mabley & Carew Company, vice- 
president; W. E. Geisting of the Regal 
Store, treasurer, and Carl Adams, 
secretary. 


PLANNING NEXT FAIR 
Manufacturers to Lend Their Aid 


A meeting of the Cincinnati Associa- 
tion of National Shoe Travelers was 
held at the Hotel Sinton last Tuesday. 
Under the energetic leadership of Presi- 
dent Claude Orr, the association shows 
no indications of losing its momentum 
in its drive for new members, and at 
this meeting a committee was appointed 
to continue the drive. 

In appreciation of his diligent work 
as secretary of the association and of 
his untiring efforts in making the first 
Semi-Annual Shoe Fair and Style Show 
a success, Frank J. Weber was pre- 
sented with a handsome gold watch by 
the members of the association. 

Further plans were laid for the next 
Cincinnati Shoe Fair. The date for this 
event has not been set. The committee 
in charge has taken the matter up with 
the local manufacturers and assurance 
of their support has been given. 


WITH OLD-TIME PEP 


Furstenau, *“‘Neolin’? Man for Cin- 
cinnati, Has Recovered 


E. E. Furstenau, ‘“‘Neolin’” man in 
Cincinnati, who has been laid up sick 
in the hospital for six weeks, is dashing 
around again with his old-time pep. 

“Ernie,” as he is familiarly known to 
the trade in Cincinnati, has become very 
popular because of his cheery smile and 
inexhaustible energy. 

The word ‘Pessimism’ isn’t in 
“Ernie’s,” vocabulary. His motto is 
“DO-* 

Mr. Furstenau is an enthusiastic 
booster for the shoe industry and par- 
ticularly for the non-leather soled shoe. 


Trade Notes 


The local retailers have experienced 
somewhat of an in-between season lull 
during the past week. The special 
sales are virtually over, and on the 
whole have been very successful. The 
new stock for Spring and Summer has 
not begun to come in. The entire Fall 
and Winter season has been one of the 
best and it is generally conceded that 
this Spring and Summer season with 
the high-price levels still.in existence 
will also show a large aggregate of busi- 
ness. 

Otto Stengel, for thirty-two years 
with F. Schlochtmeyer, leather and 
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findings jobber of this city, recently 
became associated with Charles F. 
Pauli’s Sons Company. Mr. Stengel 
will handle the local trade. 


* Henry Hagemann, secretary of the 


* Ohio Valley Retail Shoe Dealers’ Asso- 


ciation, was confined to his bed recently 
with a slight case of grippe. Mr. Hage» 
mann is now back at his desk and was 
an active worker at the annual conven- 
tion of the association, held at Colum- 
bus, March 1, 2, 3. 

Last Monday, March 1, marked the 
fiftieth anniversary of the oldest retail 
shoe store in Cincinnati, the Pohl Shoe 
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Company, 208 East Fifth Street. The 
picture shown is that of H. William 
Pohl, owner of the Pohl Shoe Company. 
Mr. Pohl is sixty-nine years of age and 
is now retired. In honor of his fiftieth 
business birthday, he gave an elaborate 
dinner to all of his employes last Mon- 
day evening. Mr. Pohl is also the 
owner of the Walk-Over shoe store on 
Vine Street, it having been in existence 
for nineteen years. The Fifth Street 
store is now managed by A. Baumer, 
and the Vine Street store by Charles 
Hardebeck. 

The local retail] merchants spent the 
first three days of this month in Colum- 
bus attending the annual convention of 
the Ohio Valley Retail Shoe Dealers’ 
Association at New Southern Hotel. 
They were there virtually 100 per cent 
strong, and the manner in which the 
convention sessions were held, the round 
table method, made it quite profitable 
for all who attended. Many of the 
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SYSTEMS IN SHOE 
STORES 


uipment, accessories, specialties; 
what to use and where to get it, 
is a purt of “Recorder” service to 
merchants. 











EDITORIALLY, THE 
Boot and Shoe Recorder 
is the most alert, aggressive and pro- 


essive journal in the world pub- 
fished for the shoe merchant. 
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ATLANTIC PRINTING CO. 
Shoe Printers 
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our Service for 
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local retail merchants state that they 
find more valuable the State conven- 
tions than they do the National conven- 
tions, for the problems at the smeller 
convention are brought up and solved 
in the plain language of the smaller 
merchants. 


W. P. Clemens, sales and advertising 
manager of the Tweedie Boot-Top 
Compeny, was a visitor in Cincinnati 
this week. Mr. Clemens had just re- 
turned from Dallas, Texas, where he 
attended the Tri-state convention which 
was lauded highly for its great success. 
He states that he found a great demand 
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for high-grade boot tops in that part 
of the country, and that the sale of 
low shoes there the year round is 
virtually 100 per cent. 

C. J. Thomason of the Ginzberg 
Company, operating seven chain stores 
in Georgia, with headquarters at At- 
lanta, was also a visitor this week. 

Charles Voller, manager of the Mab- 
ley & Carew Company Shoe Depart- 
ments, returned this week from a buy- 
ing trip to New York. Mr. Voller 
states that from all present indications 
he can see no reason for lower prices 
for next Fall. 


Cleveland 


MERCHANTS BUYING LIGHTLY 
Staple Goods Only in Fair Demand 


Cleveland dealers, with few excep- 
tions, have been buying lightly for Fall. 
A great many of the largest retailers of 
shoes in this city have not started their 
buying for Fall. Most of those who 
have gone into the market have con- 
fined their purchases to the staple goods. 
When asked why this was done, A. C. 
La Rose, manager of the Chisholm Boot 
Shop in Euclid Avenue, said: 

“T do not think any one at this time 
can tell just what styles will be popular 
next Fall. We have not made any pur- 
chases for Fall, but expect to do so 
about the middle of March.” 

Merchants interviewed predicted 
that the low shoes would enjoy an un- 
precedented run next Fall. They based 
this prediction largely on the assump- 
tion that boots would command a 
higher figure, and that the cost element 
would be a big factor in increasing sales 
of oxfords and pumps. On the same 
theory the argument was advanced that 
the simplest styles, minus decorative 
effects that increase cost, would be in 
demand. Tan and black will be popu- 
lar, more so than ordinarily, if predic- 
tions of Cleveland merchants are veri- 
fied. Ivory, field mouse, different 
shades of gray, and otbers of the 
brighter colors will have to yield to the 
more conservative blacks and tans, it 
was argued. 

The discarding of the brighter colors 
will be brought about by the higher 
prices that such goods command. 
Merchants assert that the high price era 
is felt more keenly than ever before. 
They say that high prices one and two 
years ago did not mean so much to the 
consumer as now. Everybody skimped 
and saved during the war for patriotic 
reasons, and when that conflict ended, 
a wave of buying, backed by a long 


generated desire for wearing apparel. 
set in. High prices could not retard it. 

It is taken for granted that shorter 
vamps will be popular, and that the 
narrow toe will bave to be modified to 
meet popular demand. 


STYLES WELL ESTABLISHED 


Merchants Figure Out Demand in 
Advance 

Although the weather has been such 
as to discourage buying for Spring on a 
larze scale, yet there is a pretty well 
defined opinion among dealers as to 
what will be worn this Spring. It is 
based on sales made for the season. 

The extreme short French vamp will 
not enjoy a heavy run, although there 
will be calls for the style by people 
who want to dress differently from the 
average person. 

The 3% to 4-inch vamp is expected 
to come into popular favor, and the 
extremely narrow toe that has been in 
such demand will move slower. 


WINDOWS ARE ATTRACTIVE 

Easter Campaign On in Earnest 

The display windows with the ap- 
proach of Spring are taking on a more 
attractive appearance. Low shoes, 
remindful of the warmer weather just 
ahead, are seen in profusion. And 
everywhere there are reminders that 
“now is the time to buy for Easter.” 

The Stone Shoe Company says: 
“Spring and Easter footwear should be 
selected early. The brisk demand al- 
ready in evidence forecasts the deple- 
tion of many attractive patterns that 
it may be difficult, if at all possible, to 
duplicate.” 

At the Pocock-Wolfram store the 
“Cleo Tie,” a 1920 pump creation, is 
being featured extensively. It is a 
shoe that is said to have already proven 
popular in the Eastern style centers, and 
is expected to find its way into the 
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hearts of the fastidious dressers of this 
city. It is said to be bench made, has 
hand-turned sole, full French heel and 
comes in black satin. The one-eyelet 
tie at the ankle gives a touch of beauty 
to the shoe. Black satin and moire 
spats also are featured. 


SPECIAL SALE CONDUCTED 
Women’s Low Shoes Featured 


The Higbee Company conducted a 
special sale Monday, February 22, on 





BOOT AND SHOE RECORDER 





women’s low shoes. The patterns were 
said to have been selected six months 
ago and at prices that could not be 
duplicated today. In the list were dress 
oxfords of tan calfskin in the new Spring 
shades; welt soles, straight tips and 
14% or 13% Cuban heels. Another pat- 
tern was an oxford of dark brown kid- 
skin, with welt soles and 14-inch mili- 
tary heels. Walking oxfords of black 
kid, welt soles and 1%-inch heels also 
were on sale. 


Grand Rapids 


NEW LASTS OUT 
Prices Show No Radical Change 


For the new season, the Rindge- 
Kalmbach-Logie Company will bring 
out one new last, a dress shoe with 
French square toe. The Herold- 
Bertsch Company will have one new 
last in modified English type; and the 
Hirth-Krause Company will have two 
new lasts in work shoes. The new lasts 
will not show radical changes, and in 
price will be about the same as formerly. 
The Rindge-Kalmbach-Logie Company 
started its salesmen soon after the 
middle of February, and the others 
went over the top about March 1. 


PRICES AT TOP 
Is the Opinion in Grand Rapids 


The factories heré have had an ex- 
cellent Spring trade and are now hurry- 
ing up the deliveries to clear the decks 
for Fall. The impression here is that 
prices have reached the top, and this 
view seems to be shared by the custom- 
ers as indicated by the greater conserv- 
atism shown .in placing orders. No- 
body is plunging any more in antici- 
pation of further advances, but the 
orders given represent real business 
needs. Labor for the Grand Rapids 
factories continues to be scarce, but an 
improvement in labor efficiency is 
noted. The labor turnover is said to 
be not so great, and the workers seem 
to be putting more heart into produc- 
tion. 


ADD TO FACTORY 
Hirth-Krause Busy at Rockford 


The Hirth-Krause Company has its 
large factory addition at Rockford in 
full production and is getting its orders 
well in hand. The Spring business has 
been exceptionally good, both in work 
shoes, the factory production, the job- 
bing lines and dress shoes. A very op- 
timistic view is taken of the coming 


season. 


HOOD BUYS PLANT 
Takes Over Grand Rapids Concern 


The Hood Rubber Products Com- 
pany has taken over the Grand Rapids 
Shoe and Rubber Company, and W. E. 
Thompson, former manager of the 
Pioneer Rubber and Shoe Company at 
Minneapolis, has been made manager. 
The company will drop the jobbing 
lines in shoes and raincoats and will 
specialize in rubber footwear, tires and 
other rubber products. P. D. Leaven- 
worth has been made office manager 
and the store will have seven salesmen 
to cover its territory. D. T. Patton, 
for several years manager of the Grand 
Rapids Shoe and Rubber Company, has 
taken on a jobbing line in men’s wear. 


LEASE NEW QUARTERS 


Schwartzberg & Glaser Grow 
Rapidly 

Schwartzberg & Glaser Leather Com- 
pany has leased new and larger quarters 
and will add a jobbing line of shoes. 
The company started in a small way 
eight years ago, handling leather and 
hide, and has moved three times, each 
time into larger quarters. The company 
carries a line of shoe supplies, findings, 
leather, belting and other specialties. 


BETTER WEATHER WANTED 


Merchants Have Not Yet Shown 
Spring Styles 

The merchants are waiting for a 
change in the weather to make their 
Spring showings, and this applies to 
Michigan generally. Michigan has had 
real Winter since November 29, with- 
out even the traditional January thaw, 
and March 1 finds a great accumulation 
of snow and ice. Some of the mer- 
chants are cautiously showing a few of 
their Spring goods, but the main lines 
are being held back for sunshine. 

In the meantime, trade continues to 
be very good, especially in the better 
grades. Some of the dealers, however, 
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WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
Tongue and Back Strap. 

Send for booklet telling who 
you can sell these shoes too. 
A. H. Riemer Shoe Co. 
MILWAUKEE, WIS. 
Established 1887 
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BIG PROFITS IN THIS! 

Let us recolor your faded or off colored shoes 

to latest fashionable and permanent cordovan 
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are noticing a tendency on the part of 
women buyers toward more conserva- 
tism. Last Fall the best in the shop, 
as measured by price, was none too 
good, but there seems to be a better 
appreciation of the value of the dollar 
now. The demand, however, is still 
for quality. The retail trade is looking 
for a heavy demand for the lows this 
season, and the whites will also run 
strong. This applies both to men’s 
and women’s shoes. 

Deliveries both of shoes and rubbers 
have been very slow. One merchant 
expected his new goods in the latter 
part of January, and March 1 finds only 
about one-third of the stock on hand 
and the rest uncertain. The slow de- 
liveries have been especially embarrass- 
ing to the rubber trade. The season of 
greatest demand for rubbers has found 
stocks depleted. 


Grand Rapids Notes 


The Hirth-Krause Company is pldn- 
ning an advertising campaign for its 
work shoes through Michigan, to start 
early in March. The salesmen are now 
out with the Fall line and the early re- 
turns are reported very satisfactory. 
The jobbing lines will be out about 
April 1 and a strong demand for lows 
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and whites is looked for, especially in 
the resort districts. 

The Herold-Bertsch Company has 
about cleaned up its Spring shipments, 
and has started the salesmen with the 
Fall samples. 

The Grand Rapids manufacturers 
report an easier leather market, dupli- 
cating the conditions of a year ago. 
Tanners are now soliciting orders and 
are promising to be good in the matter of 
deliveries. 

The Houseman & Jones Clothing 
Company will add a line of men’s shoes. 

The Holland Shoe Company of Hol- 
land is adding a story to its factory, to 
increase its capacity about 50 per cent. 

Weiss Brothers, who conduct a retail 
store at 246 Monroe Avenue, have pur- 
chased the store at 217 Monroe Avenue, 
operated by Charles F. Waters, and will 
continue it with R. W. Nelson as man- 
ager. Mr. Waters has been in business 
at the same location for 24 years, and 
will take a vacation before resuming 
business. 

An elaborate exhibit of hardware 
merchandise and supplies was one of the 
features of the recent State convention 
of the Retail Hardware Dealers’ Asso- 
ciation, and three of the exhibits were of 
shoemaking and repair outfits and 
supplies. 


Indianapolis 


NEW STORES PLANNED 


Several Retail Institutions to Open 
Soon 


A new retail shoe store is to be opened 
at Washington, Ind., soon by Joseph I. 
Gordon and his two sons, Joseph, Jr., 
and Carl. Mr. Gordon formerly was in 
the retail liquor business. 

The Family Cut-Price Shoe Stores, a 
syndicate operating a chain of stores 
throughout the Middle West, have 
bought the N. Linthicum Cut-Price Shoe 
Store at 203 Main Street, Lafayette, 
Ind. The store will be managed by 
Abe Tanco, who has been employed by 
Mr. Linthicum for the last eight years. 

A 15-year lease has been obtained by 
the Feltman & Curme Co. on the store 
building at 212 Main Street, Evans- 
ville, and a retail shoe store will be 
opened there as soon as alterations can 
be made. The Feltman & Curme Co. 
has two retail stores in Indianapolis. 

L. S. McComb, formerly a traveling 
salesman, has leased a new store build- 
ing on West Market Street, Hunting- 
ton, Ind., and expects to open a retail 
shoe store about the first week in 
March. His stock will be carried 


throughout the store in cabinet and 
wall cases, this method enabling the 
customers to see every model and style 
without asking assistance from the 
clerks. 

The G. R. Kenney Shoe Company 
will open a retail store at 126 South 
Green Street, Crawfordsville, Ind., 
about March 1. The establishment 
will be up to date in every detail and 
will carry a full line of men’s, women’s. 
and children’s footwear. The company 
is incorporated and has about 60 stores 
in various cities of the country. 

M. Lauer & Son of Plymouth and 
Roy J. Netter of Warsaw have leased 
the three-story business building at 126 
East Berry Street, Fort Wayne, and 
will convert it into a retail shoe estab- 
lishment. The store will be conducted 
on a Cafeteria or self-service plan, and 
will be opened as soon as the necessary 
alterations can be made. 


EARLY CLOSING 


Seven Fort Wayne Stores Adopt 
Uniform Schedule 

Seven of the retail shoe stores in 

Fort Wayne, Indiana, have banded 

together in an early closing movement. 
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Seasonable Show Caxds! 


~the year ‘round, 


Your store can have cards like 


these with our copy, or yours, season~ 
able in design, of the finest workmanship 
without paying $50. a-week for a show card writer 


By syndicating our work we have 
brought the price way down to the lowest 
possible figure. 


You get 16 seasonable cards each 


month~.we also furnish youa set of? 


neat wooden display frames withholders and 
price tickets ~ this service is only #459a month. 


Think of the saving ~the new business they will bring 


and the attractiveness of your store. 


Only one shoe dealer ina locality can buy it~ write 
us now for further details ~ beat your competitors | 


STANDARD SHOW CARD SERVICE Inc. 
56 W.Washington St. Chicago beer. 
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Ready to Ship 
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hada pene sat shigeia nee aeenen $10.00 


Es cae Gi Oi Bhs FINI. ines vccsctcicecacts $9.25 D, 5 toll. Price.. 


High Cuts On Above Lasts 


Stock Style No. 136—Same style as Stock Style No. 176—Same style as 
No. 130, Cherry Red Brogan Bal. No. 170, Cordovan Brogan Bal. 


Price 


EAVY buying of “Just Wright” shoes keeps up. What better 
evidence of the trade’s appreciation of value could be asked for? 
In this line is found the latest styles. Leathers that have achieved 
popularity because of excellence are used in making. Workmanship is 
of a standard that has given us distinction. They're a buy no dealer 
who aims for quick turnovers at attractive profits can afford to pass up. 


Send trial order now. 
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E. T. Wright & Co., Inc., Rockland, Mass. 


Send All Orders to the Factory 


BOSTON NEW YORK PHILADELPHIA - CHICAGO DETROIT 
183 Essex Street Marbridge Building 1215 Market Street Republic Building Washington Arcade 





SAN FRANCISCO 
Pacific Building 
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These stores will close on Saturdays 
at 6 o’clock and on week days at 5.30 
o'clock. The stores in the movement 
are the following: Reed Shoe Company, 
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Lehman Shoe Company, M. App Sons, 
Walkover Boot Shop, Boston Shoe 
Company, Simon Shoe Company and 
Kinney Shoe Company. 


Brockton 


GOOD BUSINESS OUTLOOK 


Indicated by Early Fall Orders from 
Merchants 


Surveying the trade field at the be- 
ginning of the Fall selling season and 
setting aside temporary discomforts and 
disarrangements caused by transporta- 
tion difficulties, Brockton manufac- 
turers are optimistic as regards the pro- 
duction and sale of made-in-Brockton 
foot wear. 

“Faint heart ne’er won fair lady,’ ’ 
quoted a Brockton manufacturer, speak- 
ing of the trade outlook, “and,” he 
continued, ‘“‘faint-hearted business 
methods never won business success. 
Brockton business men are not the 
faint-hearted kind. Speaking for our 
own house, we sent our salesman out 
early with Fall samples, believing that 
merchants were ready to anticipate 
their Fall requirements. Our view- 
point is being amply justified. Despite 
higher prices, which are inevitable on 
high-grade footwear for the coming 
season, our traveling representatives 
are sending in excellent advance orders 
for Fall. They say their customers 
appreciate the price situation and are 
buying goods accordingly. We see no 
reason to doubt a continuance of Fall 
orders on an increasingly larger scale 
during the next two months.”’ 

The foregoing is typical of the opinion 
of Brockton shoe manufacturers. Prac- 
tically all the salesmen representing 
shoe manufacturing houses in this city 
are now on the road with Fall samples 
and are making favorable reports 
regarding the manner in which their 
customers are placing orders for the 
coming season. 


’ 


WOMEN’S NEW FACTORY 


To Produce Footwear in Modern | 


Structure 


An important building enterprise is 
that which is planned by George E. 
Keith Company, makers of the Walk- 
Over shoe. This will take the form of a 
factory to be built on Perkins Avenue in 
this city. The dimensions will be 400 
by 60 feet, with four stories and base- 
ment, the material to be of reinforced 
concrete. This type of construction 
gives a maximum of lighting for the 
interior. The entire building will be 


painted in mill white, making it what 
is called a “daylight factory.”” The 
new building will be No. 11 in the Keith 
Company plant, and devoted exclu- 
sively to the manufacturing of women’s 
footwear. The daily production at the 
beginning will be 3,000 pairs, with a 
gradually increased output to 5,000 
pairs daily, the full capacity of the 
plant. 

Treasurer Harold Keith of the con- 
cern says, in refering to the plans for 
the new building: ‘We have always 
been desirous of manufacturing as much 
as possible of our product in Brockton. 
A careful study of the situation makes it 
advisable to erect the proposed new 
unit in this city. We hope to begin 
production in the new factory in the 
late Fall of the present year. We intend 
to make the factory a credit to the city, 
and we hope the product will be 
equally creditable.” 


FALL SHOE BUYING 


Opinion of Manufacturer on the 
Trade Situation 

A member of the Brockton trade, 
who recently made a short business 
trip to Chicago and other points in the 
Middle West, gave his views in regard 
to the buying of Fall shoes as follows: 
“T found the small stores ready to buy 
their Fall goods now, while the larger 
stores will buy when they have deter- 
mined their needs as regards styles. In 
my opinion, buying will be heavy be- 
tween March 15 and April 1. This 
applies particularly to the Northern 
States, and, of course, goes for two 
weeks earlier in the South. Men’s 
oxfords will sell well for Fall, particu- 
larly in the brogue patterns. The latter 
are selling right now at local factory 
stock departments in quantities limited 
only by the ability of manufacturers 
to deliver these goods.” 

The South is “eating up’’ men’s 
brogue oxfords, right now. A wire from 
a leading retail shoe house in a Southern 
city recently received by a South Shore 
concern read, ‘““Have you men’s brogue 
oxfordsin black? Can use any amount.”’ 


MEETING AT FACTORY 
Convention of Traveling Men and 
Heads of Departments 

The semi-annual convention of the 
traveling salesmen and heads of depart- 
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ments of George E. Keith Company 
was held the present week. Sessions 
were formally opened on Monday by 
Treasurer Harold C. Keith, who ex- 
tended a welcome in the name of 
President George E. Keith, who is now 
in California. 

The opening meeting was under the 
direction of George H. Leach, director 
of sales. Speakers and subjects were: 
“Upper Leather Survey,” Harry Dun- 
bar; “Salesmen’s Responsibility to 
Buying Department,” David Perkins; 
“Selling ‘Ad’ Service in A, B and C 
Territory,” William T. Card; ‘“‘Mer- 
chandising Walkover Findings,’’ Edgar 
S. Lindsay; “Your Sales Opportunity,” 
Ernest A. Burrill. Charles E. Moore, 
director of production, had charge of 
the morning exercises, which included 
a talk by W. Everett Shaw and a 
general discussion. 

Following luncheon, the afternoon 
session was in charge of Treasurer 
H. C. Keith. The subjects taken up 
were in charge of Walter D. Leach, 
Frank E. Packard, William A. Farley 
and Arthur J. Chase. There was a 
demonstration of the new sizes plan of 
the company by George H. Wilkins, 
C. J. Porter, H. R. Churbuck, W. D. 
Pitcher, E. B. Carr, C. L. Taber, J. J. 
Condon and E. W. Baker. The final 
session took place on Wednesday under 
the direction of Vice-President Oscar 
C. Davis. Dinner was served and an 
entertainment enjoyed. 


UNDER NEW STYLE 


Shoe Manufacturing House in Old 
Location 


The Buckley Shoe Company is the 
style of a concern occupying the former 
factory quarters of the Kelly-Buckley 
Company. Membersof the Buckley Shoe 
Company are: John C., Thomas 
B., and James F. Buckley. Messrs. 
Thomas and James are sons of John C. 
Buckley. They were formerly in busi- 
ness for themselves, but have disposed 
of this business and will take up their 
work in association with their father 
as the Buckley Shoe Company. This 
concern will manufacture men’s welt 
shoes along the lines which the factory 
has been producing in years past. 


NEW SHOE CONCERN 


The Outcome of Partnership Dis- 
solution 
John C. Kelly Company is the style 
of a new shoe manufacturing concern 
which has begun business with factory 
located on the corner of Montello and 
Ward Streets. John C. Kelly, head of 
this new house, was formerly of Kelly- 
(Continued on page 181) 
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Editorial 


Simplicity and smartness are the marked 
features in women’s high grade shoes this 
season. 


The Tiffany tie, our exclusive model, js 
most effective when worn with the at. 
tractive afternoon frocks now being 
shown. The skirts of these frocks are 
shorter and the dainty instep bow on our 
Tiffany tie gives the desired effect; our 
inspiration came from Paris where the 
shorter skirts originated. 


For walking and morning wear the oxford 
is the fashionable shoe this season. Hal. 
lahan-made shoes for women are famous 
for fineness of leathers, skillful shoemak- 
ing and perfect fit. 


Our In-Stock Department enables mer 
chants in every section to get promptly 
the shoes wanted by their discriminating 
customers. 





Vorassonyitentatiw 


Makers of High Grade Shoes for Women 
Washington Avenue, 10th to 11th St. 
PHILADELPHIA 
New York Office London Office 
L. M. Gerson Bolton-Page Co., Ltd. 
Marbridge Building 125-126 Finsbury Pavement 
34th St. and Broadway House, London 
Chicago Office, 
Duncan Bros., Great Northern Bldg. 


/_.\\, HALLAHAN & SONS, Inc. 
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Style 26 


Chippendale Brown Kid 
Lustrous and Dark 


Circular vamp whole quarter 
lace oxford,blind eyelets, straight 
tip, 905 last, 1 7-8 Cuban leather 
heel, light welted sole closely 
trimmed. Price $9.75 











Style 18 


Finest Mat Kid 
Tiffany Tie 


Medium round toe, turn sole, 
2 1-8 kid covered LXV heel, 
812 last with 3 1-4 vamp, finest 
black silk Tiffany ribbon. Price, 

$10.50 


Style 9 


Mahogany Russia Calf 
Of Richest Shade 


Circular vamp whole quarter 
lace oxford, long imitation wing 
tip with centre perforation, 
blind eyelets, 890 last with 1 3-8 
Cuban leather heel, white Good- 
year stitch. Price $9.00 


‘ black silk Tiffany ribbon. P 


IN STOCK 


Ready to 
Ship 
March 20th 


Style 6 


The New 
Tiffany Tie 


Made of finest black glace kid, 
turn sole, 860 last (medium 
length vamp and forepart), 21-8 
kid covered LXV _ heel, finest 
ce, 


$10.00 


Our Illustrated Catalog Will Be Ready March 10 
All Stock Shoes Sold Net Thirty Days 


The following schedule of sizes and widths carried in Stock 


AAA 4% to 8 
AA 3% to 8 


A 3 


to 8 
B, C and D 21% to 8 

















Durable Shoes! 
Popular Styles! 


Lowest Prices! 
Always IN STOCK! 








> HAMTON SHOE (0. 


(inconPoraTeD) 


26 So. Wells Street °.. Chicago 

















BOOTZAND SHOE RECORDER March 6, 1920 











No. 668—Black Kid, 2-strap Sandal, 
12/8. heel. La ee C, D, E. 
? ce . 
No. 41—Bik. Kid Tongue Pump, No. 662-—Same grade, I-strap. In 


12/8 heel. Im Stock, A-B-C-D . Stock, B to 
Price $4.25 Salesmen now in Price $3.75 
their territories— 


Showing dependable 
styles for 
Spring and Fall 


No. 128—Blk. Kid Seamless Rubber 
Heel Polish, 9/8 heel. In Stock No. 223—Blk. Kid Pl. Toe Fox 
Polish, 12/8 heel. In Stock!B-C-D-E 


C-D-E 
Price $5.75 Price $5.85 
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CHAS. R. WILLIAMSON 


No. 117—Blk. Kid Pl. Toe Fox. 
_ 12/8 heel. In Stock B-C- 


Price $4.75 Send for Catalog 
showing 50 quick 
selling styles 
Black Kid Turn 


Specialties 


No. 127—Blk. Kid Pl. Toe 7 in. 
a 12/8 heel. In Stock B-C- 


Price $6.15 


No. 113-1—Black Kid, 6 Eyelet, 

Imitation Perforated Tip, Lace Ox- 

ford, 13/8 heel. In Stock A-B-C-D 
Price $5.85 


No. 4—Blk. Kid 
3% Fox, I the 
Perfora 

7 Vin. Polish, 1378 
heel. In Stock A- 


Price $8.00 

















A BARKER BR 


the way to See 
Work ShoeLine of REAL 
highly specialized class 
produce Work Shoes 
that’s what we have 
HUNTINGTON. 














: 


t 
7 





HUNTINGTON—THAT 
MEANS QUICK SERVICE! 


HUNTINGTON 


HUNT 
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€ fyou—to show you ¢ 
ALB MERIT! It require 
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Here’s One 
of our e 
Merit 
Numbers g 


Besides possessing REAL MERIT, 
BARKER BRAND Shoes represent excep- 
tional value. BARKER BRAND isa line 
that you can sell in any community. It 
appeals to those who demand QUALITY 
and to your customers who are looking for 
ECONOMY. 


So Oe 


455—Men’s chocolate elk blucher, soft toe, Munson 
2 30 d last,heavy oak single sole,SSOLID LEATHER THROUGH- 
7o—30 days OUT—all sizes and widths IN STOCK. Price $5.50. 


\ISHOE & LEATHER CO. 


TEINGTON, INDIANA 
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THEYRE OFF! & 
17 WINNERS ALL SELLING 


RKL DRESS WELTS 











M. D. Packer L. Wilkinsor :E. T Goffman 
CArcago Indiana © Southern Ohio South NY. Gity& Brooklyn 








A.A. Fre [z SA. Fineberg 
NW. Michigan ich. 0. Pa.8£astern Ohio. 








L. Maier J. W. Baldwin Henry Bart W. A. Rindge 
JS £. Michigan NE. Michigan Ichi Central Michigan 





F-W. Oesterlie Saino sear at ea CD Lathes 
West Michigan ee oad s Shed Sales Manager 








SINCE 1864~MAKERS OF GOOD SHOES 


gy RKL CO 


GRAND RAPIDS, MICHIGAN 
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BROCKTON 
(Concluded from page 171) 
Buckley Company, shoe manufacturers 
in this city. Associated with Mr. 
Kelly will be Simon M. Sullivan, in 
charge of the selling of the goods, and 
Alfred A. Junior, head of the manufac- 
turing department. The factory is 
now being fitted up with machinery. 
Production will begin in a few weeks’ 
time with an output of 30 dozen pairs 
daily of men’s fine welts. Mr. Sullivan 
started the present week on his initial 
business trip through New England for 
the new house. He has had extended 
experience in shoe selling with the 
Kelly-Buckley Company and enjoys a 
large acquaintance with the retail shoe 
trade. Mr. Junier has had long ex- 
perience as a factory superintendent 
and is well qualified for his new position. 


YOUNG MEN BUY BUSINESS 


Shoe Manufacturing Plant Has New 
Proprietors 


The Doyle-Mullins Shoe Company 
was recently organized to manufacture 
men’s welt shoes in this city with fac- 
tory on Montello Street. Its members 
are: Robert F. Doyle, a_ traveling 
salesman connected with T. D. Barry 
Company, and John L. Mullins of Ran- 
dolph. They have purchased the equip- 
ment, materials and shoes in process of 
making at the factory formerly occupied 
by Thomas B. and James F. Buckley, 
and will locate in that plant. Mr. Mul- 
fins, who was formerly in business in 
Randolph, will look after the produc- 
tion of the goods. Mr. Doyle will con- 
tinue his work as a salesman for the 
T. D. Barry Company. 


KEITH’S WOMEN’S FACTORY 
Its Erection to Mark Forty-Fifth 
Business Anniversary 
The George E. Keith Company will 
erect a mammoth structure for the man- 
ufacture of women’s shoes in Campello 
in the near future. This factory will be 
designated as No. 11. It is hoped that 
production in this factory will com- 
mence in the late Fall. When finished, 
the factory and its product will be a 
credit to this city. Its erection will 
mark the forty-fifth anniversary of 
George E. Keith’s entry into the shoe 

business. 

It is proposed to erect this factory 
east and parallel to the new storehouse 
now under construction, with an en- 
trance on Perkins Avenue. This fac- 
tory will be 400 feet long and 60 feet 
wide, 4 stories and basement; in the 
center a wing 80 feet long and 60 feet 
wide, also 4 stories and basement. 

The factory will be built of reinforced 
concrete walls, and windows of steel 
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sash with brick curtain walls. The in- 
terior will be of slow burning mill type, 
with heavy floor timbers, plank floor. 
This type of construction gives the 
maximum of light for the interior. 

The entire building inside will be 
painted with mill white, which will make 
it a daylight factory. 

The factory will be served by three 2- 


’ ton elevators running to all floors. 


Details of Description 


In the basement will be the last stor- 
age and miscellaneous departments; the 
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side of the building. This factory will 
be connected with the new storehouse 
by an overhead bridge. 

Heat, light and power are to be de- 
livered to the new building through a 
tunnel system connected with our main 
tunnel distribution. The building will 
be equipped with automatic sprinklers 
and supervisory fire alarm system. 


Capacity 6,000 Pairs 


Machinery will be immediately in- 
stalled for the production of 3,000 pairs, 
and the capacity of the factory is esti- 














No. 11. 


Mammoth Women’s Shoe Factory of Geo. E. Keith Company 


Campello, Mass., to Be Erected. 


first floor, the lasting room, cloth lining 
cutters and shipping departments; sec- 
ond floor, finishing and dressing rooms; 
third floor, gang room; fourth floor, 
cutting and stitching rooms. Toilet 
rooms, which will be fitted up to the 
latest standard, are located in the wings. 
There will be a rest room for girls on the 
fourth floor. Three stair towers run- 
ning to all floors serve as the main en- 
trances and fire exits. The office will 
be located on the first floor on the west 


mated at 6,000 pairs. The company 
proposes to manufacture the more simple 
types of women’s welts of its lower 
grade, similar to the welts now being 
produced in the Boston factory of the 
company. 

The company has always been de- 
sirous of manufacturing as much as 
possible of its product in Brockton, and 
is pleased that its careful study of the 
situation made it seem advisable to 
erect this unit in this city. 


Haverhill 


HIGH GRADE TURN SHOES 


Produced in This City by Skilled 
Workers 


Although Haverhill has been famed 
for years as the leading world center 
for the production of women’s turn 
footwear, the improvements which have 
been made in this class of goods during 
the past half dozen years are especially 
notable. Today, Haverhill stands high- 
er in the estimation of the trade as 
regards its quality of turn production 


than at any time in its long and honor- 
able shoemaking history. New ma- 
chinery evolved by skilled designers, 
and perfection of workmanship through 
constant “grading up” have brought 
about results which are most gratifying 
to Haverhill shoe manufacturers and 
their customers in all parts of the world. 
The edges on Haverhill turn footwear 
are today the admiration of all who 
know and appreciate good turn shoe- 
making. Not only the appearance but 
the wear of the Haverhill-made turn 
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1920 OUTPUT CAPACITY rl ty) ONE OF THE FEW LARGEST \ iP 
7500 PAIRS A DAY U BUILT IN EIGHT YEARS & 


**Look Like Shoes That Might Cost Much More’”’ 


HOW WOULD YOU KNOW IT 
IF WE WERE CLOSE MOUTHED 


B Keres our friends gladly talk us up. But our stock service supplies the styles in de- 
we take the liberty of getting to you mand, when needed most, from a supply of 
quicker and direct, with their messages. over 135 numbers; find that we carry more 
Now really, if thousands of the country’s shoes at prices that are better nine out of 
good merchants find that our shoes go off _ ten times and 
the shelves in double-quick time; find that 

The Racer 





IN A SHOE In Stock Now 


Better Grade Koko Calf 
Koko Russia Calf No. 733 


No. 724 $9.85 $8.50 


Gun Metal Calf 
No. 723 $9.50 











with ae Koko Russia Calf Lace Oxford; 


S00nvt i Foot Rubber Heel; Racer 
st. 


WING Boor Widths: A, B, C, D 
HEEL, Sizes: 51% to 10 


Same Style in 
Next Lower Grade 
No. 473—$7.85 








never{worse—isn’t it reasonable to maintain that you can 

|NEW CATALOG benefit too by our work? There’s lots of push in the way we FACTORY LINE 
Shall we send you a copy? put things over, but the greatest advantage to you comes as Our man in your state 
It shows powerfully good a worthy selling aid because will gladly call if you say 


men’s and women’s styles. THE PUSH IS IN THE SHOES, the word. No obligation. 








BRANCH IN BRANCH IN 


PHILADELPHIA CLEVELAND 
BALTIMORE ® DETROIT 
PITTSBURGH NC CHICAGO 
FACTORY | is * FACTORY 2 


MONTELLO CITY OF 
BROCKTON BROCKTON 








HOME OFFICE STOCK HOUSE SALES ROOMS 
UNBRANDED WELTS 196 CHURCH STREET, NEW YORK CITY no. stock or FAC- 
FOR MEN — WOMEN BOSTON OFFICE 207 ESSEX STREET TORY AS YOU WISH 
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shoe has been improved so that today 
it represents the best that money can 
buy. Higher prices have brought 
added efficiency in all departments of 
turn shoemaking in this city. Whole- 
sale and retail merchants who purchase 
this class of goods in Haverhill find 
them so satisfactory as to increase 
their regard for the product and to 
enlarge their sales from season to 
season. 

Traveling representatives who are 
now out with Fall samples are showing 
turn goods which will in every way 
maintain the most enthusiastic state- 
ments which can be made concerning 
them. In the opinion of the designers 
and producers, these will make ,ood 
wherever sold. Style, comfort and 
wear are today combined most effective- 
ly in Haverhill-made turns, and the 
most skilled workmen are employed in 
their production. 


BIGGEST IN BUILDING 


Haverhill Leads the Country for 
January 


According to statistics compiled by 
Haverhill’s building inspector, this city 
made the largest net gain in building 
operations during January, 1919, of any 
city or town in the United States. 
Out of 193 cities in the country re- 
ported Haverhill made the remarkable 
gain of 81.875 per cent. Of 20 Massa- 
chusetts cities reported that which 
came nearest to Haverhill was Worces- 
ter. 


SHOWING FALL STYLES 


Welts 
Attractive Patterns 


Women’s and Turns in 


At this season of the year Haverhill 
shoe manufacturers are sending out 
their traveling salesmen to the retail 
shoe trade with samples for the Fall 
and Winter season. Among the women’s 
lines which are showing especially 
attractive patterns is that of Emery & 
Marshall Company, known as_ the 
‘“*E. and M. Line of Quality.”” Salesmen 
representing this house will soon be in 
their respective territories with the 
latest designs in women’s high grade 
welts and turns. Low cut patterns in 
ties, straps and oxfords, also attractive 
styles in boots, are leading features of 
the “E. and M.” line for Fall. The 
expected popularity of pumps and ties 
for the coming season is emphasized 
by the large number of these patterns 
being shown by this concern. A pattern 
which will undoubtedly receive much 
favorable attention is the “Renee,” a 
turn instep strap pump of mat kid, 
carrying a full Louis heel, the strap 
being fastened with a black pearl button. 
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This pattern is also shown in black and 
brown satin, and patent calf. ‘‘Sweetie”’ 
and “‘Dardenella’’ are two other new 
pump patterns which, it is believed, 
will be received with much favor by 
the trade. Vice-President Charles L. 
Marks of the concern looks after 
Eastern cities and Southern trade with 


offices in Marbridge Building, New York 


City. J. B. Laughlin covers the Middle 
West, and Warren H. Tucker covers 
New England with office at 183 
Essex Street, Boston. Larrie H. Sass 
travels on the Pacific coast. 


DEMAND FOR EASTER GOODS 


Big Factory Production at the 
Present Time K 


Under conditions which handicap 
production and transportation, Haver- 
hill shoe manufacturers are putting 
forth their best efforts to supply mer- 
chants with shoes for the Spring trade. 
Easter Saturday comes on April 3 this 
year, quite an early date. This fact 
has brought a big demand from mer- 
chants all over the country for ship- 
ments in time for the Easter business. 
Many of these goods are now going 
forward, while others are being pushed 
through the works and into shipping 
departments as rapidly as_ possible. 
The severe weather which has prevailed 
in New England during the past two 
months has made delays inevitable, 
while sickness of many operatives as 
well as lack of materials with which to 
produce goods have crippled produc- 
tion to an hitherto unheard-of extent. 
Nevertheless manufacturers are doing 
their best to satisfy the incessant de- 
mand for Spring goods and are sparing 
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no efforts to deliver shoes for the Easter 
trade. 


HAVERHILL IN VERSE 
Clever Poem on City’s Industry 


In a recent issue of the Boston 
Herald there appeared three verses 
written by Rev. J. Malcolm Smith, 
Rector of the Trinity Episcopal Church 
of this city. These so well typify the 
leading industry of Haverhill, past, 
present and future, that they are 
worthy of a place here: 


HAVERHILL 


*‘What do you make in Haverhill?” 
The stranger asked me. Then I said: 
“‘Oh, we make shoes in Haverhill, 
And thus we earn our daily bread, 
And thus a social need fulfil.” 


“What did they make in Haverhill?” 
I asked the Past, and got reply: 
“Oh, they made shoes in Haverhill 
That shod the feet of men who lie 
At rest from toil of shop and mill.” 


“‘What shall we make in Haverhill?” 
The Spirit asks. Then I entreat: 
““May shoes we make in Haverhill 
Be winged sandals on the feet 

Of all who carry men good will.” 


MORE ROOM FOR BOUDOIR 


Secures Larger Factory 
Accommodations 

The Oriental Boudoir Company has 
removed its factory to 61 Essex Street, 
where it has increased accommodations 
for the production of the women’s 
black and colored boudoir slippers with 
which it is identified. The output will 

be increased to 2,000 pairs daily. 


Lynn 


NEW WOMAN’S PUMP 


Has Long Vamp and Cuban 


Heel 


Buyers seeking a combination of 
style and comfort will find one instance 
of it in the pedestrian pump, a North 
Shore creation. This pump has a long, 
graceful vamp, and a military heel 14-8 
high, said heel being of wood. The shoe 
is quite light in weight. It is turn sewed 
and is flexible. It will please those 
women who like a pretty pump, but do 
not wish a high Louis heel on their shoes. 


RED KID SHOES 
And They Are 
Too 


Quite a number of red kid shoes are 
made in shops of Lynn and the North 


Fairly Staple, 


Shore. They are sent all over the 
country, and even are exported. They 
are worn by children with their party 
dresses. They are of a bright and 
pretty red. 

These red shoes aren’t a novelty of’ 
the season, for they sell year after year. 
Just now, there seems an unusual 
demand for them. The reason is not 
plain. Some orders, recently placed 
with North Shore tanners, call for 
hundreds of dozens of red kidskins. One 
order alone called for 600 dozen. 


“SANDING”? SHOES 
Making the Finish More Hand- 
some 

Some observant buyers may have 
noticed that many lines of shoes look 
(Continued on page 191) 
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When the U. S. Walrus is held un- 
der a faucet or pump, every trace 
of mud washes quickly off its 
smooth rubber surface. 


One of the Season’s Successes 
—increasingly popular with dealers everywhere 


FYROM Maine to Califor- 
nia, we’re telling farmers 
this Winter about the new 
overshoe that’s ready for 
them at their dealers. 


And from California to 
Maine, men are saying to 
their dealers, ““Show me a 
pair of U. S. Walrus!’’ 


It’s just the overshoe that 
farmers and outdoor men 
have been waiting for: warm 
and handy as an arctic, with 
the smooth rubber surface of 
a boot. 


We were sure there would be 
a tremendous demand for 
such a type—if men only 
knew about it. That’s why 
we decided to give it national 
distribution, backed by 
coast-to-coast advertising. 


Results have proved conclu- 
sively that we were right. 


Dealers who handle the U. S. 
Walrus are delighted with its 
rapid turnover—its steadily 
increasing sales. 


United States Rubber Company 
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Rubbec Footwear 
The Market Situation - Prices and 
Style Information - Trade Notes 
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Too Much Winter 


Even Rubber Trade Has Had Enough --- Heavy 
Demand for All Varieties of Rubber 
Footwear Keeps Up 


Boots and Shoes 


Instead of improving the past week, 
weather conditions became _ worse. 
While a continuance of such weather 
may indicate the need for more rubber 
goods, it is past the stage where new 
business is needed at such a price, for 
the handicaps to transportation and 
manufacturing plants are such as to set 
back production in all lines. 

In sections of the country affected by 
the severe Winter, there has been an 
exceptional demand for rubber footwear 
which is warm lined and higher than 
the ordinary rubber or the cloth over- 
shoe. The increased demand for this 


line of goods is thought to be generally © 


due to the high price of leather foot wear. 
During the war period women who wore 
oxfords and pumps in warm weather 
continued to wear them for economy’s 
sake in the Winter months, wearing 
heavy woolen hose in place of silk 
stockings. The increased demand for 
high gaiters in women’s, children’s and 
misses’ sizes has caused manufacturers 
to give more attention to style and fit, 
and they are following closely the 
leather footwear styles in this respect. 

There has also been an increasing 
volume in the demand for men’s gaiters 
for city wear. Commuters make up a 
considerable portion of these new buyers. 
In the past these goods have been made 
chiefly in heavy styles and largely for 
workmen such as truck drivers, farmers 
and others who work in the open air. 
The city demand has brought about re- 
finements in the styles offered, and 
modes for men today are to be found 
in the prevailing English type of men’s 
lasts with a narrow, receding toe and 
low heel. 


Factories are now very busy and all 


indications point to the busiest season 
ahead in history to fill up the big gaps 
where stocks have been so reduced. 


CRUDE RUBBER 


Principal Business Has Been to 
Cover on Account of Low Prices 


There was little change’in plantation 
rubber the past week, although there 
was a little more activity noted at the 
close. Some concessions were offered 
by holders which induced some. orders 
from shorts, and covering operations re- 
sulted in a considerable amount of 
rubber changing hands. The market 
closed nominally at 45c for ribbed 
smoked sheets on spot and for March 
arrival, 47c for April-May-June, 484c 
for July-September, 49c for July-De- 
cember. Paras and Centrals were dull. 
First latex pale crepe 
Smoked sheets 
Brown crepe 
Upriver fine para 
UprivGl COGPG8s . 2.6 Sos 
Island coarse 
Caucho ball upper 
Caucho balllower............ 


Centrals and Mexicans 
Guayule (20% moisture) 


Scrap Rubber 


Dealers are softening on their quo- 
tations for boots and shoes which would 
seem to show a large supply. Around 
8 cents is the limit offered for this grade 
of scrap by large wholesalers. Quota- 
tions of more than 8%c have been 
turned down and only two reclaimers 
have been in the market for shoe scrap 
in the New England trade. There has 
been some activity in New York. 8.40 
was the price. 


S TsTACANCGUAGETAUATAGSOGAMO UAHA OTOL TECAAL 


Boots and shoes..............8%@— 
Arctics, trimmed..............6 @— 
Arctics, untrimmed...........5 @— 


Rubber Trade Notes 


Correct fit is quite as essential in a 
pair of rubbers as in any other article 
of footwear, is the advice of the United 
States Rubber Company. A pair of 
these overshoes of good quality will 
last nearly a season if the fit is good, 
but when the fit is bad they will work 
up and down and are likely to wear out 
in a few days. 

This matter of getting a good fit is 
up to the salesman and it is a subject of 
decided importance to the dealer who 
is building up his business by establish- 
ing a reputation for satisfying his 
customers. 

The time when a retailer can give his 
customers real service in the matter of 
rubber footwear is in the Fall when the 
customers are laying in their supply of 
Winter shoes. The dealer is wise who, 
after the order for leather shoes has been 
filled, calls to the attention of his cus- 
tomer the nearness of bad weather and 
suggests making purchases of rubber 
footwear while a full line of styles and 
sizes is available. 

Dealers who follow such a course will 
be much more likely to get the footwear 
business of their regular trade than if 
they waited for the first snowstorm to 
remind customers that it is time to 
put on rubbers. When that first storm 
comes, Mr. Customer is likely to be in 
some other part of town and will 
make a bee line for the first shop he 
can find to get his rubbers. 


Guy E. Graham Dies 


Was Former President of Southern 
Wholesalers 

Word has just reached Boston of the 
death on February 17 of Guy E. Gra- 
ham, an ex-president of the Southern 
Shoe Wholesalers’ Association. He was 
the first member to hold the office of 
president for two successive years and 
was active, as well, in the affairs of the 
national association. 
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“GREGORY & READCO. 
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HIGHEST GRADE MCKAY 
FOOTWEAR FOR WOMEN 


For Fall Buying 


ACH shoe in the Gregory & 
Read line has been designed 
to fit its particular niche. 


Care has been taken to insure cor- 
rectness in every detail— in fit, 
in material, in workmanship, in 
general appearance. 





If you are not already in touch 
with a Gregory & Read wholesale 
distributor, we will be glad to 
send you the name of the one 
nearest to you. 








GREGORY and READ CO, 
LYNN MASSACHUSETTS 
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THE HOUSE OF QUICK SERVICE 


—_—_— 





Fashionable Footwear 


2494—Black Glazed Kid, Five 
7#9—Black Ooze Calf, One Blind _—_ Oxford, Leather 
Pearl Button, Victory Pump, Louis Heel, Imitation Straight 


her Louis Heel, Flexible ‘ \ “G i Gon 
vekay. A ‘to Widths $5.75 . Pp year W 


186—Sa Jaa abov above in Bro Read to Shi YN 2495—Same as above, 
Paigdeirhina Ki. B "D y P SOON Lert ~ ma Heel, AA a PR 


Order Now 


1924—High nate Black Ooze 
Calf Oxford, 5 Blind Eyelets, 
New Process Flexible Sole, 
a outs Covered _ Heel, 

A sure seller on 
a Axia, B, \, B, C widths $9.00 


1922—Same cept Gaur 
Demi Glazed Kid.” a 
A, B, C widths... 


‘ 2500— » 
ie Soneles Havana§Brown Eyelet vat Ribbon Tie, Leativer 
Kid,g14/8 Cuban Heel,yImita- Louis Heel, Imitation T: 
tion Straight Tip, Blind Eye- AtoD widths e, $5.75 

lets,,Goodyear Welt Oxford. ee 
AA to:D_widths $7.25 2497—Same as above in Black 
2495—-Same as above in Black . eo Dawid 


Glazed: Kid. AA to D a 


 Noverry 


NOVELTY SHOE BUILDING 
32 S.WELLS STREET CHICAGO 
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There are 60 big popular sellers in 

the Martha Washington line—buttons, 

bals and bluchers in high, medium 
and low cuts. Oxfords, strap- 
sandals and side-gores. 


No. 14—Glazed Dongola 
Martha Washing- 
ton Lace, Plain Me- 
dium Narrow Re- 
cede Toe, Square 
Edge, 136 Inch Half MilitaryJHeel, 
Turn Sole, A-EE, 2% 8. 
No. 15—Button, B-EE, same as No. 14. 


i) Seeders Washington Shoes are a big factor in 
the Honorbilt Line. 

All our ladies’ fine shoes are called Martha W ashingtons, the sterling 
Honorbilt quality is built into every number. 


This quality is the rock foundation on which we have built our busi- 
ness. The national prestige of Honorbilt Shoes has been gained through 
40 years of strict adherence to making shoes of honest quality. 

Send in a sample order. It will be the beginning 


of a bigger and more profitable business for you. 
Get our catalog and suggestions for sales promotion. 





Milwaukee 


F. Mayer Boot & Shoe Co., wisconsin eGo 

















March 6, 1920 


LYNN 


(Concluded from page 183) 
more handsome. That’s because the 
shoes are ‘“‘sanded”’ better. ‘“‘Sanding”’ 
is a trade term for one part of the proc- 
ess of finishing shoes. 

Abrasive paper, No. 220 fine, is used 
in ‘sanding’? some shoes, just before 
the final finish is applied. This paper 
is so fine that one may rub it across 
the palm of his hand and “sand”’, or 
buff, the skin without scratching it. 
The “sanding”’ is done on the bottoms, 
of course. 

Abrasive paper, No. 320 fine, is used 
in certain work on fine upper leather. 
That paper is so fine that, like a 
celebrated cleaner, “‘it hasn’t scratched 


yet.” 
SHOEMAKER MINSTRELS 


Watson Shoe Employes Will Shine 
in Black Face 


Employes of the Watson Shoe Com- 
pany, Lynn, makers of welt shoes, are 
going to give a minstrel show for the 
benefit of their mutual benefit associa- 
tion. 

FINISH FACTORY 
Soon Be _ Built on Broad 

Street 


Ryan Ideal Stain & Blacking Com- 
pany has bought a parcel of land on 
Broad Street and Gas House Road, and 
will erect on it a factory especially for 
the making of finishes for shoes and 
supplies for shoe factories. 


Will 


* SILVER LINING 


The Big Snow Fall Will Help the 
Tanners 


There’s a silver lining to every cloud, 
and the extraordinary fall of snow, which 
bothered many a shoe manufacturer, 
will be a blessing to the tanners, for 
when the snow melts there will be an 
abundance of water, pure melted snow 
water, which is the best water for 
making leather. The large tanners of 
Peabody catch this melted snow water 
in their private water supply systems. 


SAMPLES LIMITED 


Lynn Manufacturers Make ‘Move 


A number of Lynn manufacturers 
are limiting the number of samples 
for . future seasons. Circumstances 
both favor and require some such thrift 
as this. Samples are more expensive. 
Sample shoes used to cost $3 or so a 
pair, and now cost $10-or so. If a 


manufacturer cuts the number of his 
samples to a third of what it used to be, 
then he keeps his expense for samples 
down to what it used to be. 
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Regulation of styles, conservation, 
and the new interest in thrift has led 
many a shoe buyer to consider well 
styles as they are. There’s no great 
call for radical changes in lasts, patterns 
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or leathers these days. So salesmen 
are able to get along with samples 
of shoes that sell, and are not compelled 
to take out samples of fancy shoes just 
to show to the buyer. 


Boston 


SNOWBOUND NEW ENGLAND 


Abnormal Conditions Prove Un- 
precedented Handicap to Industry 


Never, under modern industrial con- 
ditions, has the shoe and leather indus- 
try had the experience of bucking 
against a real full-fledged, well-developed 
Winter. It has been termed an old- 
fashioned Winter, but to our trade, as of 
now, it is decidedly new. 

The handicap to business of all kinds 
in New England and northern sections 
of the country has surpassed anything 
we have known of before. Extreme 
cold weather set in before Christmas, 
followed soon by heavy snowstorms 
and many days when the thermometer 
registered below zero. New England 
and Northern railroads and highways 
have never been fully cleared of snow 
and ice or anywhere near it, so fast did 
storm follow storm, with only enough 
melting to make ice. Tracks in some 
places are now covered with ice and 
miles of trolley lines are totally out of 
operation. 


Freight Suspension 


The far-reaching effects of this 
severity in weather are naturally well 
known to those in the vicinity. Many 
factories have been without freight 
facilities for. weeks. New England has 
also suffered a coal shortage and was 
further handicapped by the closing to 
operation of the Cape Cod Canal, 
through legal wrangling between the 
Government and the Canal owners or 
operators. Protest against this added 
burden is now being made. 

Railroads, manufacturers, express 
companies and municipalities, the busi- 
ness public in general, have lacked man- 
power, time and ability to cope with 
such persistent cold, snow and ice. 


Factories Without Supplies 


The immediate effect upon our own 
industry has been to cause a tie-up in 
freight to and from tanneries, shoe fac- 
tories and wholesale houses. Many 
have run out of supplies and hence the 
state of affairs has militated against the 
early delivery of Spring orders. 

To cite one case, a Lynn manufac- 
turer had some rubber soles started 
from Needham, Mass. (about 12 miles 
out of Boston), February 21. He re- 
ceived them March 2. An experience 





meeting would bring out hundreds of 
setbacks worse than this, and the end 
is not yet. In many towns snow and 
ice cover the ground to a depth of two 
or three feet and much more in places 
by drifts. . 


Not Equipped for Severe Winter 


The industrial section of the country 
affected is not equipped to cope with 
such conditions. In the old days, the 
comparatively small business was 
handled by sleighs and pungs. The 
auto and auto-truck were unknown. 
Motor vehicles have been out of com- 
mission much of the time and anything 
moving on wheels has been stalled at 
times from one hour up to days and 
weeks, according to locality. 

But all agencies have done the best 
they could under the handicap. The 
trade has taken the matter philo- 
sophically, getting some fun from Win- 
ter sports, and realizing that the end is 
in sight with the sun getting higher 
every day. 


HEAVY RUBBER DEMAND 


Rubbers and Arctics Unobtainable 
at Any Price 


The heavy storm we have been having 
throughout New England is the cause 
of an unprecedented scarcity of men’s 
and women’s rubbers and _ arctics. 
Women’s arctics especially have been 
practically out of the market for the 
last 10 days, but some retail merchants 
have, up to within a few days, been able 
to supply the demand for rubbers. 
Even these, however, are now cleaned 
out. Carloads of rubbers are lost in 
the drifts and will not be dug out for at 
least 10 days. 

One rubber man reports that he has a 
consignment of rubbers amounting in 
value to $140,000 frozen in the drifts 
between New York and Boston. The 
sad part of this particular case is that 
he paid cash for this lot on February 27, 
and by the time he receives the rubbers 
the abnormal demand will no doubt 
have ceased. The next few weeks 
should see conditions relieved. 


AT T. E. MOSELY COMPANY 


Housecleaning Days Nearly Over— 
Sale Ends This Week 

At the store of T. E. Moseley Com- 

pany a very good business has been 
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The Home of the ONE 
SHOE for Women 


Scientific production! This factory is devoted to this one last shoe only. 
Concentration on ONE last—in ONE factory—makes possible a shoe of 
maximum qualicy and minimum price—that’s the Jocelyn Shoe for women! 
ONE Last—popular and perfect fitting—medium. vamp. 

TWO Patterns—high cut and lace oxford. 

TWO Leathers—Havana Brown and Glazed Black Kid. 

McKay Sewed—by a special process—which makes the shoe as flexible as 
a hand turn—and more practicable. 

A shoe of remarkable value (see prices on next page). 
of any size or width on receipt of order! 


Immediate delivery 


Shoe Co. 
Milwaukee, Wis. 
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ONE SHOE 


- High and Low 
Brown and Black 


In 


No. 451—Black Kid Lace Oxford, plain toe, medium vamp, special 
McKay sewed, very flexible, single sole, 214 inch full Louis wood heel, 
sizes up to 8 and widths down to AA IN STOCK, Price $8.00 


No. 450—Havana Brown Kid, same as above, INSTOCK Price $9.00 


No. 401—Black Glazed Kid Lace Boot, 8% inch high cut, plain toe, 
medium vamp, special McKay sewed, very flexible, single sole, 244 


= inch full Louis wood heel, sizes up to 8 and widths down to AA IN 
TERMS 5%—10 DAYS Price $10.00 


No. 400—Havana Brown Kid, lace boot, same as above, IN STOCK 
Price $11.50 


_ Shoe Co. 
Milwaukee, Wis. 
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TIMELY SUGGESTION. 


CONSIDER WELL this line of MEDIUM 
GRADE WOMEN'S SHOES for your VOLUME 
BUSINESS for FALL. 


They are CONSTRUCTED with the 
GREATEST CARE, are PLEASING to the EYE, 
and are so PRICED that they are WELL 
WITHIN the REACH of EVERY WOMAN. 


ALL the ACCEPTED SHAPES are included, 
making this one of the CLEANEST CUT 
MERCHANDISING PROPOSITIONS in the 
SHOE WORLD. 


OUR SALESMEN cover EVERY STATE 
in the UNION, and are AT YOUR SERVICE. 


ca eel 
MANCHESTER, NEW HAMPSHIRE 
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Attractive Window of Goodyear Tire and Rubber Co., 


done this week in spite of unusual 
traffic conditions which keep  subur- 
banites at home. 

French boots and slippers are nowhere 
in evidence, as they do not anticipate 
any demand for them. 


NO RUBBERS HERE 
Expected Shipments of Rubbers and 
Arctics Delayed by Storm 

At the shoe department of Shepard- 
Norwell Company a normal business 
has been done in regular grades. Rub- 
bers for women, especially, cannot be 
obtained anywhere. Carloads of rub- 
bers and arctics are still lost in the 
drifts, making a shortage which will not 
be relieved for at least a week. 

AT REGAL 
New Spring Models on Display in 
Windows at Attractive Prices 

J. J. Buckley, manager of the Regal 
Stores in the Boston district, reports 
that while the season is backward, there 
are calls for women’s low shoes. Men, 
however, he says, are still buying high 
models. Sales of rubbers are decreas- 
ing. The new Spring merchandise is 
on display in the windows and a wom- 
an’s brogue oxford at $11.50 seems to 
be a leader, while a black’ or russet 
men’s shoe at $8.75 is equally as attrac- 
tive to the men. 


AT WALK-OVER STORE 
French Slippers, Pumps and Ties 
Meet with Customers’ Approval 
At the Washington Street store of the 
Walk-Over Shoe. Company - French 


slippers, pumps and ties have been in 
great demand. Customers, who can- 
not get them elsewhere, have bought at 
this store in quantity. 

Arctics and rubbers cannot be ob- 
tained to satisfy weather requirements. 


COES & STODDER’S 


Last Three Days of Sale Prices— 
Spring Styles Monday 

At the store of Coes & Stodder the 
clearance sale is drawing to a close. 
Prices run from $6.90 to $17.50, but will 
undoubtedly be much higher for Spring 
business. They have had a heavy de- 
mand for storm boots and rubbers. 


COES & YOUNG 


Quality Shoes for Regular Trade 
Satisfy the Demand 
The Spring business at the store of 
Coes & Young is opening this week very 
well, considering the unusual weather. 
The demand for boots and shoes priced 
from $12 to $18 is good and will be 
much greater by next week, when people 
will get into town more easily. 


SHOE DISTRICT INNOVATION 


Window Display Which Compels 
Attention of the Passer-By 


The Goodyear Tire & Rubber Com- 
pany of 181 Essex Street has estab- 
lished a precedent in the staid old shoe 
district of Boston, by attractively pre- 
senting a well-conceived window display 
of shoes from 40 shoe manufacturers 
who use Neolin soles. 


181 Essex Street 


The most attractive part of the win- 
dow is its complete simplicity, as shown 
in the accompanying picture. The fea- 
tures of the window are: First, Guaran- 
teed Neolin soles; second, the fact that 
these 40 shoe manufacturers have ap- 
proved them and use them on their 
shoes, and third, the Goodyear Wing 
Foot rubber heel window lettering and 
design. 

Interesting Set-Up 

The window is set up so interestingly 
that Bostonians who, following the 
precedent of years, would not deign to 
look at a window in the shoe district 
are attracted to this display. 

Space does not permit showing more 
than the above number of shoes in the 
window, but it might be well to state 
that 175 shoe manufacturers are certi- 
fied to attach Neolin soles. _ 

The Sole and Heel Department de- 
serves much credit for having put across 
an idea which will make hundreds of 
friends for the Goodyear products. 


A. J. MAYBERRY DIES 


Was Boston Manager of U. S. Rub- 
ber Company 

Alec J. Mayberry, manager of the 
Boston branch of the United States 
Rubber Company, died suddenly at his 
home in Boston early in the morning of 
February 25, of acute indigestion. His 
death was a severe shock to his friends 
and associates, as he was in apparent 
good health when he left his office the 
evening before his death. 

Mr. Mayberry was born in Bangor, 
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Johnson-Stephens & Shinkle Shoe Co. 


SAINT LOUIS U. S.A. 





Makers of Women’s Fine Shoes 


Wish to Announce 


Their sales representatives will leave the fac- 
tory on their spring trip March 3rd. _ It will 
be to the interest of all our customers to 
defer their purchases until they have seen our 
new line, which incidentally is the most com- — 
prehensive and stylish that we have ever shown. 


Qur continued success convinces us that we 
were right when we said, Price is a consider- 
ation—Style is extremely desirable—But— 


Quality is essential. 
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Johnson-Stephens & Shinkle Shoe Co. 


SAINT LOUIS U.S.A. 











Below Are Illustrated Two of Our Many New Models 
for Fall, 1920 





Norwegian Calf 
Brogue Oxford, 11/8 
Special Heel, 45 Last 






Brown Russia Calf 
Vamp and Stay, 
Brown Suede Quar- 


ter, 14/8 heel, 42 Last 





We have in our sales department a limited number of our Style Books for 1920 
which we will be pleased to forward with our compliments upon receipt of a postal 
card requesting us to do so. These books will convey to you the interpretation 
of milady’s demands as visualized by the JOHNSON-STEPHENS & SHINKLE 
SHOE CO. 
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CARRIED IN-STOCK 
Also a Full Line Made 


WITH NBOLIN SOLEs 
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NO. 3604 


BOY’S GUN METAL BAL, SIN- 
GLE SOLE, GOODYEAR WELT, 
CHICAGO TOE. 

SIZES 1-6. WIDTHS C, D AND E. 


PRICE $4.20 











MARSTON & TAPLEY ~ fee 
COMPANY SN ee / SrYes Tur ane 
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Maine, May 22, 1870. He attended 
the grammar and high schools in Bangor, 
and after his school days became asso- 
ciated with the retail shoe business in 
Bangor. He later accepted a position 
as traveling salesman for the Adams 














ALEC J. MAYBERRY 


Dry Goods Company of Bangor and 
resigned in 1897 to become traveling 
salesman for Converse & Pike in Maine. 
He remained with Converse & Pike and 
the Tremont Rubber Company until 
January 1, 1910, at which time he en- 
tered the Springfield Rubber Company, 
Springfield, Mass., as president and 
treasurer. In July, 1916, he was made 
branch manager of the United States 
Rubber Company at Boston. 


NEW COMPANY FORMED 


To Handle High-Grade Shoes at 
Wholesale 


A new corporation has been formed to 
be known as Edward S. McCloskey 
Company, with offices and salesroom at 
113 Lincoln Street. The officers of the 
corporations are: 

President, Fred B. Elliott of Flint, 
Michigan; vice-president, William L. 
Ratz of Detroit, Michigan; treasurer, 
Edward S. McCloskey of Boston, 
Mass. 

Both Mr. Elliott and Mr. Ratz are 
well-known retail merchants and have 
interests in several retail stores in the 
State of Michigan. Mr. McCloskey, 
who will manage the new business, has 
for eighteen years been identified with 
the wholesale distributing of shoes, 
both as a salesman and buyer. 
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The new company will specialize on 
women’s, misses’ and children’s lines, 
following style closely on women’s 
grades, featuring a particularly strong 
line of women’s comfort shoes and slip- 
pers, women’s felt and men’s leather 
slippers. The policy of the company 
will be to carry good shoes and to dis- 


EDWARD S. McCLOSKEY 


tribute them in volume to the jobbing 
and large retail trade at the closest 
possible figure. 


WHOLESALE BUSINESS 
Conditions Are Most Favorable— 
Fall Shoes Moving Well 

In the wholesale trade conditions are 
beginning to show up very prosperously. 
Many sales of Fall shoes are being made 
at higher prices. Low shoes are moving 
well, the proportion reported by one 
wholesale shoe house for Fall being 
40 per cent. 


NEW WHOLESALE HOUSE 
George N. Levy Commences Busi- 
ness at 134 Summer Street 

George N. Levy, for many years 
associated with the salesforce of Wil- 
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liams Clark & Co. of Lynn, Mass., and 
more recently with the H. & J. Shoe 
Company of Boston, has withdrawn his 
interest from the latter concern and 
embarked on the wholesale shoe busi- 
ness for himself, with offices at 134 








GEORGE N. LEVY 


Summer Street. “‘George’’ will special- 
ize in novelty shoes for women and ex- 
pects to soon leave on a trip to the trade 
with new samples for Fall. 


IN LEATHER BUSINESS 
Thomas W. Rich at 215 Essex Street 


Thomas W. Rich, formerly with J. A. 
MacDonald Leather Company, has 
started in the leather business on his 
own account at 215 Essex Street, 
Boston, Mass., where he will handle 
glazed kid and side leathers. Mr. Rich 
has many friends in the leather and shoe 
fields and made quite an extended 
European trip last year. 


New York City 


THE RETAIL TRADE 


Weather Retards Business Some- 
what—Exceptions Noted 


The retail shoe business in New York 
city is in the doldrums. Ice-caked 
streets are responsible for keeping some 
of the shoppers away from the at- 
tractive bargains which the retail mer- 


chants are offering to clear out their 
Winter stocks and to prepare for the 
Spring season. Many of the retail 
merchants believe that the actual 
Winter season is over and that the first 
return of warmer and better weather 
will bring in a call for Spring footwear. 
The slow business applies generally, 
but there are exceptions. 











AG ally rcteal Device 7 KUP 


There is a great demand for‘a satisfactory device that will hold a buckle in a firm, upright 
position on a pump, and as usual it has been necessary for Kescot Mfg. Co. to furnish an 
article that actually and literally fulfills such a demand. 


Our experts were put to work in an effort to sec ure or produce an attachment that would 
prove satisfactory under every possible condition. They made a thorough examination 
of every device on the market with the result that what is now known as the Kescot Klip 
was finally adopted as the one device that would meet satisfactorily every requirement. 
Immediate control of this patented article was secured and is now being manufactured and 
sold exclusively by Kescot Manufacturing Co. 


Is Interchangeable. Fits Any Size Buckle. 

Holds Buckle Firmly in Any Position. Permits Instant Changing of Buckles 
Does Not Mar Shoe. No Sewing or Stapling Necessary. 
Is Instantly Detachable. Positively Does Not Hurt Foot. 

One Size for Beaded Buckles. Put Up in Individual Packages. 

Two Sizes for Buckles With Bars. 


$24.00 PER GROSS PAIR 


KESCOT MANUFACTURING CO. 


67 Clifford St., Providence, R. I. 
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a2 beauty and sparkle of these magnificent ornaments are 
superior to the imported hand-made buckles that retail from - ‘ 


thirty-five dollars per pair upwards. Kes-Cut-Steels can be 
retailed at from three to five dollars per pair in the very highest 
grade effects. Unlike imported buckles, Kes-Cut-Steels are 
thoroughly guaranteed against every possible defect and positively 
will not rust. 


KESCOT MANUFACTURING CO. 
PROVIDENCE, R.I. 








see 


BOOT AND SHOE RECORDER March 6, 1920 








Bolas Sage 


i a a a apt Ras ag Tem 


; 
. 
§ 
: 
4 
: 
+ 








oe Sty © 


Preserved and Enhanced by 
D¥ Scholls Foot Comfort 


——— App! lances | 


ra i 
Pinay (| lu R. SCHOLL’S FOOT COMFORT 
Bee i © . APPLIANCES help you give your 

7 ie £ customers that much sought for 

advantage—foot comfort with stylish 


footwear. 


Dr. Scholl’s method of foot comfort 
service does not only embody the use of 
corrective appliances, but the every day 
comfort utilities such as home treatment 
sets, corn and callous pads, antiseptic foot 
powder, heel cushions, nu-grip heel liners, 
etc. 

Coupled with these scientifically per- 
fected comfort givers is a method—prac- 
tipedic—which enables any shoe seller to 
master every detail and render genuine 
service to your customers. 


Send for Literature and Plans 


The Scholl Mfg. Co. 


Chicago New York Toronto London Paris 
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SPECIAL SALES 


At Gimbel Brothers and James 
. McCreery’s 


Gimbel Brothers last week crowded 
their Men’s and Women’s Shoe De- 
partments with a special sale of 14,000 
pairs of shoes. The shoes sold for $4.95 
and $6.45, including 11,000 pairs of 
Walk-Over shoes and 3,000 pairs of 
Gimbel shoes. In advertisements the 
store stated that the prices were 25 
per cent below present wholesale quo- 
tations. The sale involved more than 
$78,000 worth of shoes, it was said. 

James McCreery & Co. also staged 
a sale of women’s pumps and oxfords 
in new Spring models last week. The 
price was set at $10.55, ‘“‘regularly 
$12.00 to $14.00 grades.’”” The shoes 
included dress and walking models in 
kid, buck, calf, satin and combinations. 


RUBBER FOOTWEAR 


In Big Demand—A Prize Story Re- 
lated 


New York’s icy and slushy streets 
brought about a larger demand for rub- 
ber footwear than the local retail mer- 
chants have ever before experienced. 
Stocks were depleted and some persons 
were forced to visit a half dozen stores 
before they were able to satisfy their 
need for rubbers. The prize story on 
the situation is related by one of the 
most prominent shoe merchants in the 
city, who asserted that he had to visit 
the store of a competitor to purchase a 
pair of rubbers for his personal use. 
“It’s pretty bad when a man can’t 
fit himself from his own stock,” he 
said, “‘but then we were all in the same 
boat.” 


CAMMEYER’S EXPANSION 


Will Erect Shoe Store de Luxe in 
January, 1921 


Cammeyer’s, who recently acquired 
a site on Fifth Avenue, between 53d 
and 54th Streets, hope to have their 
building erected and the new store 
fitted up by the first of next year. 
With good breaks in building construc- 
tion, asserted Dr. Hart, president of 
the concern, the store may be ready by 
Fall. Plans for the building have not 
been completed. All but the ground 
floor of the six or seven-story building 
projected will be rented to tenants. 
The building will be in keeping with the 
best architectural traditions of Fifth 
Avenue, and the new shoe store a 
“de luxe” retail emporium. Dr. Hart 
intends to carry out some new ideas in 
store construction he has had in mind 
for several years. The store will be 
about 100 feet deep and 50 feet wide, 





BOOT AND SHOE RECORDER * 


about half the. size of the firm’s large 
store on 34th street. 

Cammeyer’s Newark, N. J., store is 
now undergoing extensive alterations, 
including the installation of a bronze 
and marble front. 


STYLE SHOW 


At Bush Terminal, March 8—Fea- 
tures Silk Cloth Shoes 


Shoes of United States Government 
cartridge silk cloth will be demon- 
strated at a style show to be given in 
the Bush Terminal Sales Building for 
two weeks, beginning March 8. The 
style show is intended to demonstrate 
the various uses to which cartridge silk, 
originally intended to hold the powder 
for America’s big guns, can be put in 
peace time. The Bush Terminal 
Company, in conjunction with the 
McLane Silk Company, is disposing of 
the surplus of cartridge silk left on the 
hands of the Government at the close 
of the war. The shoes to be displayed 
will match the costumes designed by 
some of America’s leading style creators. 


NEW YORK BRIEFS 


Store Managerial Change—Slavens 
Off for Lyons Fair 


J. J. McLaughlin has resigned as 
manager of the Queen Quality store on 
34th Street. His successor is J. Kernan, 
formerly assistant manager of the store. 

A. L. Slavens, president of the Boy- 
den Shoe Manufacturing Company, 
Newark, with offices in the Bush Termi- 
nal Sales Building, sailed for Europe 
on February 25. He will visit the Lyons 
Fair in March, where he will have an 
exhibit. 


AFTER THE PROFITEERS 


Keynote of Message Given New 
York Merchants 

A glowing success in every way was 
the first annual banquet held by the 
Retail Shoe Dealers’ Association of New 
York at the Hotel Astor on Thursday 
evening, February 26. More than 250 
members of the organization and their 
guests, all shoe men, enjoyed an ex- 
cellent meal and several inspiring 
speeches. It was the first get-together 
public affair the organization has held, 
and much of its success was due to the 
untiring efforts of Maurice Miller, who, 
unfortunately, was unable to attend be- 
cause of illness. 

The most important event of the 
evening was the message brought to 
the trade by T. C. Mirkil, secretary of 
the National Association of Shoe Re- 
tailers. Mr. Mirkil announced that 
the officials of Washington had accepted 
the proposal of the National Associa- 
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tion to form its own Vigilance Com- 
mittee to “clean house” in the shoe 
trade. ‘Shoe men in every part of the 
country will be placed on this com- 
mittee,” said Mr. Mirkill, “to stamp 
out any unfair practices. It is re- 
grettable that a few stores of a specu- 
lative nature have sprung up in many 
cities. These stores are not adherents 
of the one-price policy. They will be 
given a chance by the committee to re- 
form. If they do not reform, they will 
have to suffer the consequences. The 
acceptance of our plan by the Govern- 
ment is a big step forward and gives 
official approval of the Government to 
our trade and our association.” 

John Slater, president of the associa- 
tion, presided as toastmaster. Another 
speaker was George F. Gilmour, head 
of the leather goods division of the Bush 
Terminal Sales Building, who urged the 
shoe merchants to take advantage of 
the latent possibilities of their organiza- 
tion. ‘Don’t wait,’’ he said, “until high 
prices begin to throttle your trade. 
Explain high prices to the public. 
Follow the lead of other organizations. 
Get together and use printers’ ink 
liberally. Tell the public why shoes are 
high. You can’t do it individually, but 
you can do it collectively.” 

Hon. Louis D. Gibbs, county judge 
of Bronx County, made a stirring ad- 
dress on Americanism. Evan Davies 
entertained the men with some excellent 
stories. During the dinner the guests 
sang various songs under the leadership 
of a community song leader. A string 
orchestra provided music through- 
out the evening. 

Seated at the speakers’ table, besides 
those who delivered addresses, were 
Charles T. Hoskins of the Bush Sales 
Building; Raymond P. Morse, presi- 
dent of the Shoe Manufacturers’ Board 
of Trade; W. E. Pitcher, president of 
the New York Boot and Shoe Travelers’ 
Association; E. C. Thayer, president 
of the Middle States Shoe Whole- 
salers’ Association; Alfred A. Kohn 
and Jesse Adler, members of the Enter- 
tainment Committee. 


“SUNNY”? LANDS 
Murray Sonnenschein with Lande- 
Rutkin 

Murray Sonnenschein, otherwise 
known as ‘Sunny,’ has become asso- 
ciated with the Lande-Rutkin Shoe 
Company in an executive capacity, and 
at the present time will interest himself 
mainly in increasing sales. 

Mr. Sonnenschein is very well known 
in the trade, especially in the metropoli- 
tan district, and has a host of friends, 
all of whom wish him the greatest suc- 
cess in his present connection. 


(Continued on page 231) 
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BRIGHTON BEACH PUMP 




















PATENT LEATHER 
GOODYEAR WELT : : LEATHER LOUIS HEEL 


A Width 4 -8 C Width 3 -8 
B Width 214-8 D Width 214.8 


PRICE $6.25 


Jinmediate Delivery Guaranteed 
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SALESMEN’S CONVENTION 


Semi-Annual Event of Dunn & 


McCarthy in Auburn, N. Y. 


Dunn & McCarthy held their semi- 
vnnual Salesmen’s Convention during 
the week of February 16 at the general 
offices of the company in Auburn, N. Y. 
Some of the men from the Western 
territories were delayed by the blizzard 
which blocked traffic in this region the 
first of the week, but by Tuesday “‘Bill’’ 
Codman, “Milt” Ikard and “Dick” 
Seel had got through from California, 
Texas and Oregon, and the group was 
complete. On the evening of February 
17 a “get-together” banquet for the 
salesforce and the Auburn factory 
executives was held at the Osborne 
House. Special entertainers had been 
secured and the evening was enlivened 
by music and stories. While “good 
fellowship”’ was the keynote, there were 
some informal serious talks by members 
of both the selling and manufacturing 
branches. 


Sales Problems Discussed 


Wednesday was devoted to a serious 
discussion of sales problems and 
inspection of the Auburn factory. A 
bowling match in the evening between 
the salesmen and the factory executives 
resulted in some good scores. Thursday 
the group went to the Binghamton 
factory. Part of the afternoon was 
devoted to a brief visit to one of the 
factories of the Endicott-Johnson Com- 
pany, near Binghamton, making men’s 
shoes. At 6.30 the salesmen gathered 
with members of the Binghamton 
factory organization at the Hotel 
Bennett for dinner. Later in the eve- 
ning they were guests at the launching 
of the Dunn & McCarthy Athletic 
Association by about 400 of the em- 
ployes at the factory. Boxing bouts 
and a wrestling match were staged, 
while singing by the “‘Knock ’em Dead” 
Quartet of the cutting room and 
music by the Bottoming Room Trio 
enlivened the intervals. Sandwiches 
and coffee were served in the factory 
cafeteria. Friday was given over to 
an inspection of the extensive plant at 
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Binghamton and in the evening the 
party returned to Auburn. Saturday 
was devoted to the final inspection and 
packing of the Fall, 1920, samples and 
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Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 
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of the largest, if not the largest, single 
factory in the United States which is 
making exclusively women’s fine welt 
shoes. The salesmen were especially 







Top Row: Carruthers, Chappell, Martin, Joss, Brown. Middle 


Row: Kimmel, Herendeen, Ensor, 


Kennedy, Steel, Ikard. Lower 


Row: Slater, Dillon, Meadows, Wheeler, Miles 


on Sunday the salesmen left for their 
respective territories with what they 
consider the best line they have ever 
carried. 


Feature Trade-Mark 


The Binghamton plant is now ex- 
clusively a welt factory, making it one 


impressed with the spirit of co-operative 
effort in this plant and there was no 
question but that with such a spirit 
among the workers, the manufactured 
product would be unexcelled. Another 
factory to be given over exclusively 
to the manufacture of McKay shoes 
is now under way. 
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In order to meet the demand for 
certain special styles of footwear the 
salesmen are carrying samples of these 
new lines, which it is expected will meet 
with a hearty reception from the trade. 
One of these carries a copyrighted trade- 
mark that is a feature. 

The general arrangements for the 
convention were made by A. Lester 
Slater, who is the Retail Sales Manager. 
John S. Meadows is in charge of the 
in-stock department in Auburn, N. Y., 
and Joseph H. Carruthers is the Auburn 
house salesman. The other salesmen 
who were present together with the 
territories which they cover are as 
follows: 

A. B. Brown, Pennsylvania; S. S. 
Chappell, Illinois, Michigan, Minnesota; 
W. G. Codman, California; Glen Cod- 
man, Nevada, New Mexico; J. M. 
Dillon, Indiana, Ohio and West Vir- 
ginia; Howard Ensor, New. York; Fred 
W. Herendeen, Indiana, Ohio; Milton 
ikard, Texas, Oklahoma; Chas. Joss, 
Rhode Island, Connecticut; W. H. H. 
Kennedy, Northern Michigan, Wiscon- 
sin; C. L. Kimmel, Maine, New Hamp- 
shire, Vermont, Massachusetts; W. L. 
Martin, Missouri, Kansas; J. M. Miles, 
Southern States; R. R. Seel, Oregon, 
Washington; Joseph Wheeler, Iowa, 
Nebraska, Colorado. 


IOWA NATIONAL 


Much Activity Noted—Annual 
Election March 10 


The Iowa National Shoe Travelers’ 
Association have outlined plans for the 
National Convention to be held in Des 
Moines, January, 1921. The members 
are most enthusiastic. A number of 
new members have been added. 
President L. D. Ream, who is also on 
the Baggage and Hotel Committee for 
the National Shoe Travelers’ Associa- 
tion, wants every claim that any mem- 
ber has along these lines turned over to 
him. Every member pledged his entire 
support, and the merchants, the hotels 
and Chamber of Commerce gave assur- 
ance of hearty co-operation. 

The next meeting will be held in Des 
Moines at the Hotel Fort Des Moines, 
today, March 6, at a one o'clock 
luncheon. The annual meeting will be 
held during the Retail Convention 
week. 

The annual election of officers 
will take place March 10 at 10 a. m. at 
the Hotel Fort Des Moines, Des 
Moines, Iowa. President L. D. Ream 
is busy with our poster, the National 
Emblem of the National Shoe Travel- 
ers’ Association, which he hopes to see 
on every trunk. : 
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WITH NEW LINE 


Rindge-Kalmbach-Logie Company 
mw» Salesmen Busy 


The salesmen of the Rindge-Kalm- 
bach-Logie Company of Grand Rapids 
are out with the new line, and the early 
reports are favorable. Buyers are 
showing some conservatism in placing 
orders and the spirit of speculation 
seems entirely eliminated. As an 
opener for the new season, General 
Manager Howard F. Johnson rallied his 
salesmen, department heads and factory 
foremen around him at dinner for a 
review of the old season’s business and 
discussion as to prospects. The com- 
pany’s city representatives in New 
York, San Francisco, Detroit and 
Chicago were among the 50 or more in 
attendance. This dinner meeting has 
been an established semi-annual func- 
tion for several years and has become a 
social affair, as well as a “‘talkfest’’ on 
business. 


NORTHWESTERN TRAVELERS 


Promoting Annual Style Exposition, 
March 15-19 

One of the very-much-alive organiza- 
tions of Minneapolis is the Northwest- 
ern Shoe Travelers’ Association, whose 
membership comprises practically every 
footwear salesman traveling out of that 
city. .The present officers are John W. 
Bates, president; and Eugene A. Bailey, 
secretary. The association maintains 
very comfortable and homelike club- 
rooms on the sixth floor of the Boston 
Block, Hennepin Avenue, at Third 
Street, which are in reality the shoe 
headquarters of the Northwest. The 
officers and members there dispense a 
most charming hospitality, and a visitor 
may be assured of a warm welcome from 
some of the most interesting and agree- 
able shoe men to be found anywhere. 


Enthusiasm and Energy 


The Northwestern Shoe Travelers’ 
Association has always identified itself 
with every movement toward the ad- 
vancement of the shoe trade of this 
territory and has in itself been respon- 
sible for much of the progress made in 
the scientific distribution of footwear. 
The enthusiasm and energy which the 
entire membership injects into its vari- 
ous undertakings are inspiring, to say 
the least. 

Needless to say, the present efforts of 
the association are centered on the 
Annual Style Exposition, to be held 
March 15, 16, 17, 18 and 19, in con- 
junction ‘with the annual convention of 
the Minnesota Retail Shoe Dealers’ 
Association at the West Hotel in 
Minneapolis. The officers and members 


of committees are busy; frequent mee 
ings are held and great progress reported . 


February Meeting 


A regular meeting of the association 
was held on February 14 at the club- 
rooms, about 30 members being present. 
President Bates presided and the candi- 
dacy of Mr. F. B. King of the Chicago 
Shoe Travelers’ Association for vice- 
president of the National Association 
was unanimously endorsed. J. H. 
Cleland, correspondent of the ‘Boot 
and Shoe Recorder,’’ was elected an 
honorary member of the association. 
Both he and Mr. McIntyre of the 
Northwest Commercial Bulletin spoke 
briefly, pledging the active support of 
their papers for the coming exposition. 


Committees’ Reports 


Reports of the exposition committees 
followed. G. M. D. Posie of the adver- 
tising committee stated that an elabor- 
ate campaign of publicity for the show 
was under way, literature comprising 
programs and lists of exhibits, with 
number and location, being prepared 
for more than 1,600 out-of-town cus- 
tomers of Minneapolis wholesalers. Ex- 
tensive advertising is also being pub- 
lished in the Northwest Commercial 
Bulletin, which will reach over 5,300 
shoe merchants of the Northwest. Mr 
Clark of the program committee an- 
nounced that its arrangements were 
almost completed and that an unusually 
strong list of prominent speakers had 
been secured for each session. Julian H. 
Chapsky of the committee on registra- 
tion reported that 91 exhibitors had 
registered for space and that $450 had 
thus far been received. 

Mr. Lyzor of the entertainment 
committee refused to give details of the 
evening programs, but promised 
‘“‘a-plenty.”’ A meeting of all commit- 
teemen was announced for Monday, 
February 16, at the Dyckman Hotel. 


ST. LOUIS TRAVELERS 


Some Interesting Items About Live 
Wires 

Peters Shoe Company has added the 
following new men to its salesforce: 
M. L. Anderson and W. C. Anderson, 
who formerly traveled out of Knoxville 
for a jobbing house, will cover Eastern 
Kentucky; R. P. Cauldweld, formerly 
of Beasley Shoe Company, Lynchburg, 
will cover the western part of Virginia. 

The Vinsonhaler Shoe Company has 
made several additions to its ‘sales- 
force: M. H. Markland, formerly of the 
Louver Boot Shop of Kansas City, will 
travel Missouri and Kansas; Vincent 
V. Canning, formerly of W. A. Me- 

(Continued on page 215) 
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DURABLE 





A Choice of Style and a 
Guaranty of Satisfaction 





From English brogues to working brogans, every 
style of service shoe your trade demands 1 is available 
now with Nedlin Soles. 


Your business sense tells you how important 
it is to stock a complete service line of Nedlin- 
soled shoes that meets the needs of the worker, 
the man of affairs, the romping schoolboy, and 
the woman who likes a sensible, comfortable 
walking shoe. 


Representative manufacturers are now offering 
more than 500 styles of shoes made with 
NeGdlin Soles—all fairly priced and all guaran- 
teed to yield the sole-comfort and sole-wear 
that only Nedlin can give. 


There is no more effective means of letting 
people know what good and good-looking foot- 
gear you carry than an attractive window 
trimmed with models selected from a full line 
of Nedlin-soled shoes. 


THE GoopyvEAR TirRE & RUBBER COMPANY 
Offices Throughout the World 


Goodyear Wingfoot Heels are the guaranteed walking mates of guaranteed 
Nedlin Soles. They're so good that more than eighty per cent of 
all shoes made in this country with branded heels are fitted with them. 


Soles 


- COMFORTABLE 
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Theo Tie! 
Certainly! 
Wemakit! 


At Once Delivery! 
Theo Ties are the Correct New Style 


605—Black Ooze Calf ..... ... . » $10.00 
606—Brown Ooze Calf. . ... .. . 10.00 
604—Chrome Patent Leather . .. . . 7.50 
506—Black Glaze Kid. ...... . 8.00 


Widths AA to C—High Grade— Turn Soles 
Full Louis Heels 


Atlantic Shoe & Slipper Corp. 


" United States Hotel Boston, Mass. 






































)Nowpen CWeilen 


Thi “igh Grade Shoe 3) 














Dark Mahogany Calf Bal., Lorraine Last, 
Perforated Vamp, Imitation Tip, Small In- 
visible Eyelets to Top, L Last, 1 5-8 as 
Heel. Sizes: AAA, S816: AA, 4%-8; A 
4-8; B, C and D, 3-8. 


Whitman & Keith Company 


Designers and Makers of Men’s and Women’s Fine Shoes 
Brockton, Mass. 


Boston New’ York Chicago San Francisco 
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Wek Pumps lo-Stock 


Early Delivery 


089 L—Mat Kid Lenox Pump, Lea. Louis; Irene $8.75 
289 L—Black Ooze Lenox Pump, Wood Louis; 
OS pe oe PRE cee 9.75 
589 L—53 Kid Lenox Pump, Lea. Louis; Irene... 9.50 
0289 L—Black Kid Ooze Lenox Pump, Wood 
WA NOD fii cooks dacs voce teres ose 75 
5289 L—53 Kid Ooze Lenox Pump, Wood Louis; 


EN RI ge pee Ae RN eee 10.25 


UPHAM BROS. SHOE CO. 


Stoughton, , Mass. 








Ss 


OS SOG toes 


——Z 
== 





OTT TTT MTT TTT 





Ready Now 
AA-C 


3516—Kid Full Louis Turn. 

3515—Patent Full Louis Turn. 
Price $8.50 

3518—Black Ooze Full Louis Turn. 
Price $9.75 


3513—Patent Full Louis Turn. 
3512—Black Kid Full Louis Turn. 
Price $7.75 


“She 
baa -Roth Shoe 


Footwear Specialti ties 
1251 West Sixth Street > 
Cleveland Ohio 
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RE-NEWS Heel 
and Sole Edges 


—and, better still, the newness 
lasts. It does not rub off. 





REPCO 
Heel and Edge 


ENAMEL 


adds a much-needed ‘‘finish- 
ing touch’’ to shoes. Favored in 
the home as well as the repair 
shop. It will not soil or harm 
clothes. Contains no varnish, 
shellac or other gummy sub- 
stance. To meet every modish 
need Repco can be had in Hav- 
ana Brown, White, Ivory, Light 
Gray, Dark Gray and Cham- 
pagne. Early stocking-up is 
advised. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


BRANCHES 


Aubura; Me ..o.g.06 vk ioe ove 87 Main jonas City. NVY......... 124 Main New York................37 Warren 
Brockton, Mass nn, Mass 306 Broad . K. Krieg, N. Y..........39 Warren 
Cincinnati 708 Broadway Marlboro,"Mass........... 11 Florence hiladelphia 221 North 13th 
Chicago.............18 South Market Milwaukee 258 Fourth ) ee SE rere ere 130 Mill 
Haverhill, Mass 145 Essex New Orleans........... . 216 Chartres L 1423 Olive 


ela eae a a 











She Fira Sy. lop | 
Soward a Sale 


is makin, a favorable impression—Your mer- 
chandise will be judged—show it to its best 
advantage—its qualities are best enhanced by 
using, our Window Display fixtures and Back- 
prounds. Send for Catalofue T illustrating 
many styles and finishes—shows intéresting, ideas 
for displayin?, merchandise that will help you 


The Decorators Supply Co. 


Archer Avenue and Leo Street 
Chicago, U. S. A. 
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New Colonial productions 
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H. J. LUCK 
Lunn & Sweet Shoe Co. 


Naughton Company, Muncie,‘Ind., will 
travel Indiana, and Henry Hoyle, for- 
merly manager and buyer of shoes for 
Harris Dry Goods Company, Dallas, 
Texas, will travel Texas and Louisiana. 

David P. Wohl Shoe Company has 
added Milton Frank, brother of Karl 
Frank, salesman for the above-men- 
tioned concern, to its salesforce. He 
will travel southern Missouri’ and Ar- 
kansas. MiltonFrank and MiltonRosen- 
thal, who travel Oklahoma, attended 
the Louisiana, Texas and Oklahoma 
Shoe Retailers’ Convention held last 
week in Dallas, Texas. Karl Frank 
was in the house for a few days last week 
after a “‘fill-in” trip. He left Monday 
for his territory with Fall samples. 


SWEET SALLY LUNN 


Represented by Parsons, Luck, 
Cleveland and Others 


M. H. Parsons, who has been repre- 
senting the firm of A. J. Bates Shoe 
Company of Webster, Mass., in the 
Mountain States territory, will represent 
the well-known line of Sweet Sally 
Lunn shoes, made by Lunn & Sweet 
Company of Auburn, Me., in the fol- 
lowing states: Colorado, Utah and 
Nevada. 

Mr. Parsons is very well known in 
these States. He has for years been in 
the retail game in Denver, having been 
with the May Company as assistant to 
George House, later manager and buyer 
of the Shoe Department at the Denver 
Dry Goods Company and later manager 
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Lunn & Sweet Shoe Co. 


and buyer for Harris & Frank of Los 
Angeles, Cal. 
Mr. Parsons takes over the territory 





ED WALD 
Lunn & Sweet Shoe Co. 


formerly covered by E. Goldman, who 
will represent Sweet Sally Lunn shoes in 
California. 
H, J. Luck 
H. J. Luck of Dallas, Texas, is a true 
Westerner, former Walk-Over man of 


“Dade dak ee 
5 


x 

















HARRY ROTH 
Lunn & Sweet Shoe Co. +¢ 


Dallas, Texas. Also one of J. W. Car- 
ter & Co.’s successful salesmen for a 
number of seasons in the West. He 
has put in several years on the selling 
end of the shoe business and will repre- 
sent Lunn & Sweet Company in West 
Texas, New Mexico and Arizona. 


Billy Cleveland 
W. C. Cleveland, known throughout 
the shoe world as “Billy” Cleveland, 
has joined the Lunn & Sweet selling 
organization, and is now in Pennsyl- 
vania, his old territory during the 
seven years in which he represented 
Thomas G. Plant Company. 
He will cover this territory with the 
Sweet Sally Lunn and Ye Olde Tyme 
Comfort lines. 


BATES MEN ON ROAD 


Leave Following Successful Sales 
Convention 


Although the sales convention of the 
A.J. Bates Company of Webster, Mass., 
came to a close Wednesday, February 
25, it was Saturday before the last of 
the men were able to get away. The 
delay was caused by the storm which 
tied up railroad traffic. 

In addition to the regular convention 
meetings, individual conferences were 
had with the salesmen by Vice-Presi- 
dent and General Manager F. I. Sears; 
S. D. Sullivan, factory superintendent; 
E. S. Strout, Credit Department, and’ 
W. F. Eddy, Order Department. The 
regular feature, or get-together banquet, 
attended by all the factory executives 
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Brogue Oxford 
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STOCK NO. S610 


GALLUN’S NO. 4 NORWEGIAN OXFORD, PERFO- 
RATED, PINKED TIP, FOXING AND LACE STAY. 
THOMPSON'S. BROGUE LAST, STITCHED HEEL 
SEAT. 
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WIDTHS, AA TO D 
SIZES, AA 8-11, A 7-11, B 6-11, C AND D 5-11 


PRICE $10.00 PER PAIR 


Send for stock folder of other stock styles. 


HOMPSON BROS .SHOE (0 


MEN'S FINE SHOEMAKERS 
BROCKTON 
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and the entire salesforce, was held 
Wednesday evening at the Joslin Hotel. 
President Edgar A. Bates attended the 
convention and L. F. Kunstman, man- 
ager of the Chicago departmen. 

On Display 

The Bates Line will be displayed at 
the Middle West conventions being held 
at Indianapolis, Des Moines, Kansas 
City and Minneapolis. The Indian- 
apolis exhibit at the Claypool Hotel 
will be in charge of Sales Manager 
Brewster, W. J. McCormack and J. W. 
Cole of the Chicago department; the 
Des Moines in charge of Special Repre- 
sentative and Style Man C. H. Raut, 
and L. F. Kunstman and Ben Teasdale 
of the Chicago department; and Kan- 
sas City, Baltimore Hotel, in charge of 
F. A. Brewster and E. F. McCabe; 
Minneapolis; West Hotel, in charge of 
Cc. H. Raut, F. B. Rawson and L. F. 
Kunstman of the Chicago department. 

Salesmen and Territories 

Bates salesmen with territories for 
1920 are as follows: 

J. D. Abelson, New York State; 
G. L. Beveridge, North and South 
Carolina and Virginia; W. J. Carter, 
North and South Carolina and Georgia; 
Tom Collins, Oklahoma and Texas; 
J. P. Dolly, Illinois and Wisconsin; 
W. L. Goodwillie, Pacific Coast; E. F. 
McCabe, Kansas and Nebraska; W. A. 
McCord, North and South Carolina 
and Georgia; W. J. McCormack, 
Indiana and Michigan; S. Minster, 
Ohio; U. W. Mitchell, Arkansas, 
Louisiana and Mississippi; T. A. Mullen, 
Western Pennsylvania; J. T. Powers, 
New England; J. H. Price, Kentucky, 
Tennessee and West Virginia; T. P. 
Priddie, Southern Texas; C. H. Raut, 
Special; F. W. Royer, New York City; 
F. B. Rawson, Minneapolis, North and 
South Dakota; F. J. Sharp, Eastern 
Pennsylvania; I. Telling, Illinois and 
Wisconsin; Joe Tilden, Rocky Moun- 
tain States, and W. T. Williams, Ala- 
bama and Tennessee. 


DITTMANN MEN MEET 
Sessions Are Held for Four Days 


The salesmen of the Dittmann Shoe 
Company of St. Louis completed their 
visit to headquarters last week and left 
for their territories. During their stay 
in St. Louis they spent four days in the 
headquarters building at special daily 
sessions, taking up different subjects 
each day under the direction of various 
executives of the manufacturing, sell- 
ing, leather buying and advertising de- 
partments. Incidentally, considerable 
attention was given to methods of sales- 
manship, and the expression was general 
from the men that they got more out 
of the present visit to headquarters 
than any which had preceded it. 
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~ SAMPLES NEARLY READY 
Vinsonhaler Men Are Coming In 


The salesmen of the Vinsonhaler 
Shoe Company of St. Louis, wholesalers 
of high-grade women’s shoes exclusively, 
who have been out on the road since 
early in January, are expected to begin 
coming in to headquarters again about 
March 20 for new instructions and 
samples. The advance trips which have 
been under way are reported to have 
been quite satisfactory, with sales quite 
up to the ability of the house to deliver 
under present shipping conditions from 
its sources of supply. 


E. U. (HAP.) BURDETT 


Adds Middle West to His New Eng- 
land Territory 


E. U. Burdett of the Burdett Shoe 
Company, Lynn, will cover the Middle 


E. U. BURDETT 


West in addition to his old territory of 
New England. In this way, the cus- 
tomers of the firm situated farther afield 
will be kept in closer touch with the 
factory. 

Mr. Burdett is the youngest son of 
W. B. Burdett, head of the firm, and 
brother of L. F. Burdett, who covers the 
Southern States for the company. 


JOHANSEN NEWS 
Production Readjustment  Ex- 
plained to Men 


The salesmen of the Johansen Bros. 
Shoe Company of St. Louis, who left 
for their territories last week Saturday, 
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were entertained at dinner at the Hotel 
Statler Thursday night preceding, Vice- 
President and Treasurer Harry G. 
Johansen presiding and Sales Manager 
Charles S. Strayer acting as toastmaster 
after the discussion of the menu. The 
readjustment of the enlarged factory 
was explained in detail, with the plans 
for the greater efficiency of the entire 
plant, which will be brought to its full 
capacity of about 4,000 pairs daily as 
rapidly as the help can be obtained and 
trained. The new samples and selling 
plans were also discussed, after which the 
meeting became a social affair and lasted 
until well toward midnight with the ex- 
change of experiences and stories by the 
selling force. The only absentees were 
Earl K. Buck, who was compelled to 
leave town; Fred Marks, who was un- 
avoidably detained, and J. E. Bruder 
and Vince Tiefenbrun, who were in 
attendance upon the Dallas Convention 
of Retailers. 


TWELVE NEW SALESMEN 
Wohl Out After Big Business In- 


crease 


The David P. Wohl Shoe Company 
of St. Louis, which has started the new 
season with a determination to win a 
million-dollar gain for the year, has put 
on some twelve new salesmen who will 
travel the South and Southwest in an 
intensive manner. The office force has 
been enlarged, and Frank Herbers, 
formerly with the A. S. Kreider Com- 
pany, has been put in charge as sales 
manager. In addition an advertising 
department has been created and J. L. 
Isaacs, for many years connected with 
the local newspaper field, has been 
placed at its head. 


LUND-MAULDIN NOTES 


Salesmen Leave with Men’s Fall 
Samples 

The salesmen of the Lund-Mauldin 
Company, having completed their visit 
to headquarters during the week end- 
ing February 21, have departed for 
their territories with the new sample 
lines of men’s shoes for Fall. The week 
was a busy one. Tuesday was spent at 
the factories, the morning at the High- 
land, Ill., plant and the afternoon at 
the new Vandalia factory. Thursday 
evening the annual banquet, given by 
the company, was held at the clubhouse 
of the Missouri Athletic Association, 
Secretary-Treasurer Thomas L. Maul- 
din presiding. 

Addresses were made by Sales Mana- 
ger and Vice-President B. White Wil- 
liams, Vice-President Wylie Creel and 
J. A. Chambers. Factory Superinten- 
dent M. E. Kannally outlined the pro- 
duction program for the year, and 
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THE E & M SHOE 
OF QUALITY 


‘““RENEE’’ instep strap 
Turn Pump. 


Made of Mat Cab on our 73 last. 
It is fastened with a black pearl 
button. The shoe carries a 17/8 
full Louis Heel. Can also be 
had in Black and Brown Satin 
and Patent Calf. 


EMERY & MARSHALL CO. 


HAVERHILL, MASS. 


WARREN H. TUCKER CHARLES L. MARKS J. B. LAUGHLIN LARRIE H. SASS 
In New England Eastern City Trade and Throughout the MiddleWest On the Pacific Coast 


Southern Territ with 
Office at 183 Essex St., Boston New York 
1008 Marbridge Building 
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Messrs. Lord, Brockway, Bass and Mc- 
Griff of the salesmen were called upon 
for short talks. On account of illness 
in his family, President R. L. Lund was 
unable to attend. The salesmen this 
season and their territories are: 

North Mississippi and Arkansas, Ed- 
win L. Bass; Wisconsin and Minne- 
sota, W. H. Brockway; Texas, J. E. 
Boyd; Ohio, J. B. Chambers; Virginia 
and Kentucky, Charles F. Denman; 
Pennsylvania and New York, L. Fleish; 
West Virginia, Perry Hardman; In- 
diana and Michigan, W. H. Holland; 
South Mississippi, Georgia and Florida, 
James A. Lord, Jr.; Arizona and New 
Mexico, P. T. Long; Oklahoma, J. W. 
Mason; Tennessee and Alabama, C. A. 
More; Louisiana, S. M. Montgomery; 
California, Nevada and Utah, F. C. 
McGriff; North and South Carolina, 


H. P. Sternberg; Kansas and Nebraska, © 


J. R. Thompson, Jr.; Montana, Wash- 
ington and Oregon, N. W. Violette. 
Messrs. Wylie Creel and James A. 
Chambers will devote themselves ex- 
clusively to the sale of the company’s 
product in the larger cities throughout 
the country. 


WITH MARION LINE 


J. R. Lester Travels Georgia and the 
Carolinas 


J. R. Lester travels Georgia, South 
and North Carolina this season for the 
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J. R. LESTER 


Marion Shoe Company ofgMarion, Ind. 
He is one of the live wires in that terri- 
tory. From 1907 to 1912 Mr. ‘Lester 
sold Selz shoes in Georgia and Northern 
Alabama; from 1912 to 1917 he repre- 
sented the F. M. Hoyt Shoe Company, 
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traveling Georgia. In November, 1917, 
he resigned from the Beacon salesforce 
to join the A. E. F. and serve under the 
Stars and Stripes in France. He was 
with the M. T. C. in France from 
January, 1918, to June, 1919. 


FEATURING NEW LINE 
Haines Benedict Sells J. Ralph 
Baker Line of Men’s Shoes 

Haines Benedict, son of Arthur I. 
Benedict, in charge of the shoe section 
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HAINES BENEDICT 


*at the Bush Terminal Sales Building, 


has, since January 15, been selling the 
J. Ralph Baker line of men’s shoes made 
at Bridgewater, Mass., in New York 
and New Jersey. Mr. Benedict for- 
merly sold the Knox Shoe Company’s 
line of men’s shoes. 

When the war broke out, Mr. Bene- 
dict rallied to the colors and served over- 
seas in the 27th Division, 102d Regi- 
ment, Military Police. He was in 16 
different engagements, serving from the 
very beginning of the war. 

Mr. Benedict is one of the very suc- 
cessful young salesmen going out from 
the New York territory, and states that 
business for Fall is looking exceptionally 
well in his territory. 


B. C. BARFIELD 
Now with Lynn Firm 


After seventeen years with the J. K. 
Orr Shoe Company of Atlanta, where 
he started in as an office boy for the 
salesmen who travel for this ‘Red 


Seal’? shoe house, B. C. Barfield has 
severed his connections with the com- 
pany, to go with the P. J. Harney Shoe 
Company of Lynn, Mass., as a road 
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salesman. He will travel the States 
Georgia, Florida, Alabama, North and 
South Carolina, Mississippi, Virginia, 
Tennessee, Kentucky and Louisiana. 


NEW PHILADELPHIA OFFICE 


Frederick P. Parker to Represent 
Sam B. Wolf Shoe Company 


Frederick P. Parker, formerly with 
Joseph M. Herman & Co., Millis, Mass., 
manufacturers of army shoes, but whose 
most recent connection was with the 
C. E. Wethey Shoe Company, covering 
eastern Pennsylvania, has just com- 
pleted arrangements to represent the 
Sam B. Wolf Shoe Company, Cin- 
cinnati, Ohio, throughout the entire 
state of Pennsylvania. He started out 
about March 1 with this high-grade 
line of ladies’ turns, welts and McKays. 
His headquarters will be in Philadel- 
phia, where he will open an office. 








Goes to Milwaukee 
W. V. Mathews Now with F. Mayer 


W. V. Mathews, until recently 
general superintendent of the Tetrault 
Shoe Manufacturing Company of Mon- 
treal, has been made general superin- 
tendent in charge of all factories of 
the F. Mayer Boot and Shoe Company 
of Milwaukee, Wisconsin. Prior to his 
connection with the Tetrault Company, 
he was in charge of manufacturing for 
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W. V. MATHEWS 


the Amalgamated Ames Holder and 
James McCready companies and prior 
to that%was in charge of the production 
of the J.fand T. Bell Company of Mon- 
treal, to_which company he came from 
the Victoria Shoe Company of Toronto. 
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Kling White—the improved USA white shoe 
dressing—just as the name implies, clings and 
adheres to the shoe. Jt does not rub off! 


NTA A 
IEA: 
Kling White contains no acids. It will not 
injure any fabric. It is — and quickly 
applied. Dries evenly an idly. It 
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IN STOCK 


“CRAWFORD’’ OR UNBRANDED 


B538 


Mirror Patent Oxford for Danc- 
ing and Dress Occasions. Light 
weight construction with flexible 
Winsor last. AA-—D. 


Price $8.00 


sole. 








We will exhibit at: Minnesota Re- 
tailers’ Convention, Minneapolis, West 
Hotel, Second;Floor, Room No. 229, 
March 15th to 19th. 





CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


BOSTON—183 Essex Street ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street DETROIT—461 Book Building 
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The é Its Users Are Its Best Recommendation 


Counter Flexit 


E know you will want one of these wonderful little . 
machines if you once try it out. Of the hundreds Price 


hine iV we have sold we have yet to hear one complaint. When $17.50 
may we eliminate your counter troubles? . 








WE believe that any retail merchant who buys one of your machines 
will find after using it awhile that it will be almost impossible to 

get along without it. 

Our salesmen are enthusiastic over it. It will pay for itself over and 

over again in the saving from broken heels caused in softening counters 

by hand. 


T. J. REED SHOE CO. 








COUNTER FLEXITY MACHINE CO., Lynn, Mass. 

















Per 
$7.2 Dozen 
-—— Pairs 
No. 885. BABY SOFT 
SOLE. Button, made with 
Patent Vamp and Collar— 
in White, Champagne and 
Gray Kid Tops. 
Packed assorted or solid 
colors. IN STOCK. Very 
exceptional value. Send 
Sizes 0 to 4 for samples. 


Orders Filled Same Day Received 


LITTLE CHICK SHOE CO. 


103S. WELLS ST., - - CHICAGO 











We Make Translations 
of all kinds from French to English and 
vice versa, including letters, pamphlets, 
catalogs, etc. 


We do the translation work of The Export 
Recorder, 207 South Street, Boston. 
Write them. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 












































WO big reasons why people boost 
the merchant who sells them 
Converse Rubbers: 


1. The patented leather-in-the-heel 
feature. 


2. The sturdy Converse construction 
of fine tempered rubber. 


The heel of an ordinary rubber 
always wears out first. And it’s true 
that there is as much wear from the 
inside out as from the oufside in. 


The heel of a Converse Rubber 
consists of an inside leather “lift,” 





onverse Rubbers 


Leather -in-the - Heels - 








against which the shoe-Heel fits, and a 
pure gum tap outside. 


The leather (you can see it through 
a “window” in the lining) catches the 
inside half of the wear, and the tough 
gum tap, the outside half. This “win- 
dow” gives Converse Rubbers the best 
identification of any rubbers on the 
market—they are unmistakable. 


The line is complete—for every mem- 
ber of the family, to fit every shoe. 


Write for full information. We sell 
only one dealer in a town. He’s the 
busy one. 


CONVERSE RUBBER SHOE COMPANY, Malden, Mass. 
Makers of 


“Big Nine” Outdoor and Athletic Shoes, “Ace-Hi’ Mining Boots and Pacs, etc. 
Service Branches: 


New York—142 Duane St. 





Philadelphia—20 North Third Street 


Chicago—618-626 W. Jackson Blvd. 
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THE ADVANTAGES OF 


P erfection 
Circlettes 


D 


With the Sharp Shoulder and Broad Wear- 
ing Surface 


They don’t scratch floors They do protect 

They don’t wear slippery They do stop uneven wear 

They don’t drop out They do prevent runover heel 

PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 82. 




















THE “ESSEX” 


The favor that this hotel has won among 
men associated with the shoe and leather 
trade has been due to worthy reasons. 


One of them is the handy location of the 
Essex. It is in the center of the shoe and 
leather district, opposite the great South 
Terminal Station. Being easy to reach, 
it is an ideal place for making appoint- 
ments. 


The reputation that it has of being the 
headquarters for the shoe and leather trade 
in Boston makes it always possible to 
find a face here that you know. 


The Essex Hotel Co. 


McCARTHY BROS., Proprietors 
ATLANTIC AVE., ESSEX AND EAST STS. 


Boston, Mass. 


400 Rooms—300 Baths—$1.50 a Day and Up 
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=> She % 
GHEE ear Welt 


Nature Shaped Shoes for Children 
IN STOCK STYLES 


White Nu-Buck Polish 
$3.50, 4.25, 5.00 
No. 2080 
Button as above 
$3.50, 4.25, 5.00 
SIZES 
5-8, 814-11, 

1114-2. 


CHIPMAN HARWOOD CO. 
564 Atlantic Ave. 
: . ™ . ° MASS. 





COMFORT SHOES 
IN-STOCK 
IMMEDIATE DELIVER Y 


Black Kid Comfort Ox- 
ford, Cushion Sock Lining, 
Leather Lined, Rubber 
Heel. Sizes 4-9. Widths 
C, D, E, EE. 


PRICE $3.75 


PENTUCKET SHOE CO., Ine. 
HAVERHILL, MASS. 











Trade-marks in Foreign 
Countries 


Do you Realize the Importance of Protecting your Foreign 
Trade in Cuba, Mexico, the South American Countries and 
also in Europe, Asia and Africa? 

Certain Foreign Countries award exclusive trade-mark rights 
in a trade name or mark to the first applicant, ve of 

rior use by another. This allows the piracy valuable 
rade-marks in such countries. ial 

The Boot and Shoe Recorder maintains a Patent Trade- 
mark Department fully equipped CT -! handle your 
applications for Registration of rad: in all Foreign 
Coantries, as well asin the United States. Address all Inquiries 
to Boot and Shoe Recorder Patent and Trade-Mark Depart- 
ment, 207 South St., Boston, Mass. 




















When a White Shoe comes into 
your Store — get down a Case of 


The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 


“*Blanco’ keeps White Shoes White” 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 
shoe to put it on. 

It Whitens; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 


in a moment. No trouble, no “ messiness.” 
Clean and Handy. 


You don’t have to stock “Blanco,” 
you just sell it—or rather, it sells itself ! 
Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 


Manufactured by 


JOSEPH PICKERING & SONS, LTD. 
SHEFFIELD, England. 





IN STOCK 
TGrrect Dodg e 


FOR ALLS OCCASIONS 

















Stock No. X251 QPERAS _ Stock No. X252 


“THESE Slippers are made on our 
31 Last, which is a slight modifica- 
tion of the real extreme last recently 
in vogue. The Vamp is 3% inches. 
[hese Pumps will certainly meet the 
demand for a Shoe that is not extreme. 
No. X251—Patent Leather 
Opera, 2% inch Full Louis 
Wood Covered Heel, $6.50 
No. X252—Same in Dull 
eg a ne 
Sizes and Widths: AAAjto C; 24% to 8 


| 
) 
; 
| 
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Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 
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Style Shoes of Quality 


Better Than Ever 


Style 274 A 


Woman's Victor Kid quarter and vamp overlap 
turn lace boot, 9-inch height, Juanita last‘ 
blind eyelets, plain toe, 2}4-inch leather full 
Louis heel. Not carried in stock. Made only 
on order. 


Style 384 S 


Woman’s Dark Brown Ooze Calf, seamless 
welt, lace boot, 9-inch height, Iroquois last, 
Madura brown kid underlayed lace stay blind 
eyelets, plain toe, 24-inch wood-covered full 
Louis heel. Not carried in stock. Made only 
on order. 





Prices Will Be Quoted by U. g D. Co. on Request 


Any manufacturer who can show a consistent continuous 
growth in prestige, as well as sales, year after year for 40 years 
is a manufacturer with genuine merit. 


We increased our business by making “‘StyleShoes of Quality.”’ 
You can increase yours by selling them. 


Shall we have our salesman call on you this season? 


UTZ & DUNN CO. 


ROCHESTER ~ NEW YOK 


LOS ANGELES OFFICE NEW YORK OFFICE DENVER OFFICE 


8 Bldg., Los Angeles, Cal. Bush Terminal Sales Building 218 Charles Building, Denver, Colo. 
G. C. McA EE, Representative 130-132 West 42nd St., Room 1521 TIGER & McNUTT 
S. A. McOMBER, Representative Represen tatives 
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AZTEC 
CALF 


ZTEC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


NORWEGIAN 
VEALS 


NE of Gallun’s specialty leathers— 

a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 


























Pat IT EET 


RE 





H. A. ELY, Manager, 











Four Staunch Leathers for Spring, 1920 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. ‘They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


VIKING 
CALF 


A STRONG grained mellow calfskin 

that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 










BAN SENN SS SE 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 


A. F. GALLUN & SONS, Inc. 
11 EAST STREET, BOSTON, MASS. 
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Severe Winter Handicaps 


Transportation Almost Paralyzed in Storm-Ridden 
Sections---Factories without Freight Facili- 
ties for Weeks--- Values About the 
Same, but Little New Business 


Transportation matters have had 
more consideration during the past ten 
days than anything pertaining to the 
matter of price.. Not within a genera- 
tion have New England and the North- 
ern sections of the country sustained 
such handicaps from severe Winter 
weather, and certainly not since the 
leather and shoe industry has attained 
its present large proportions. 

Many factories have been without 
freight facilities, incoming or outgoing, 
for several weeks. In some cases it has 
resulted in a virtual closing down of the 
plants. It has been almost impossible 
to keep anything like an adequate 
supply of materials on hand. Receipts 


from the tanners have been almost nil, ° 


and shoe factories in many instances 
were dependent upon the meagre sup- 
plies which they had on hand. This 
shows that shoe factories were not very 
well supplied with leather. 


Speculation Passing Out 


There seems to be a variance of 
opinion as regards leather stocks. One 
large tanner told the writer that there 
are ample stocks of leather throughout 
the country. If this is the case, they 
are in sellers’ hands. Another trade 
development which bids fair to material- 
ize is the decadence of speculation as 
indulged in last year. This, together 
with the lessened foreign demand, 
should serve to stabilize this market 
and even help to scale down leather 
values. Some tanners, in fact, have 
told the writer that leather prices, with 
the possible exception of high-grade 
kid, should be lower about the first of 
next year. 


Brogue Leathers Popular 


Among the more popular leathers for 
Fall are the hand-grained brogue 
leathers for use in men’s heavy footwear, 
and to some extent in women’s sport 
footwear and heavy oxfords. These 
brogue leathers are mostly made to 
resist snow and water and made from 
heavy calf and veals. They are also 
imitated in the better side leathers. 
Dark colors will be popular in all types 
of shoes, both in kid and calf. Some 


“a Bowes 


ew of Leather 
Supplies and Prices 
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beautiful kid leather is on the market 


for high-grade 


shoes, with especial 


attention given to the tannage, so that 


it will not scuff, scar nor chafe. 


This is 


dyed all the way through and retains a 
wonderful polish. Owing to its mellow 
pliability it insures shoes holding their 
shape after the hardest kind of wear. 
The tendency appears to be for two 
distinct kinds of leather for the better- 


grade shoes. 


One the heavier leathers 


for brogue oxfords and heavy high-cut 
storm footwear, and the other the finer 
calf and kid finishes for fair weather 


and dress wear. 


Tightening of Credits 


Desirable leather is still going for- 
ward on old contracts, but buyers will 
soon be compelled to replenish supplies. 
The better grades and selections, both 
of upper and sole leather, are moving at 

(Continued on page 230) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Sole Leather 


Hemlock sole, heavy, No.1.............. 
Hemlock sole, seconds, mid.............. 
Cn oii TNO: 2 NO sg Soa Sante ce ae oe 
Oak sole, No. 1 backs, all weights......... 
a ee” en ae i ane Pe 


as ico). a Fda ns 0 6 an oo 


Offal, hemlock heads.................... 
Offal, hemlock bellies.............4..... 
Offal, hemlock shoulders...................... 
eee, NNN. Gods. ois ks ches 
N55 a dhs ee hecateas 


Chrome, S. A. dry hide, 7% to 10 iron sides 


Chrome, green hide, 6 to 8 iron sides............ 


1910 1919 1920 
Cents per pound 
ee 25 @26 56@57 56@ 58 
ane 23 @23 54@55 54@ 56 
soya 45@— 85 @92 1.05@1.15 
2 ee 43 @— 80@85 90@1.00 
ee 33 @35 84@85 88@ 90 
er 80 @83 90@ 92 
beset 17@18 1I6@ — 
sh deine 23 @25 20@ 22 
38 @40 36@ 38 
si ony 24@25 21@ 22 
see le 27@28 25@ 27 
Cents per foot 
43 @50 60@ 65 
—@50 —@ 60 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


Heavy native steers. . 


Heavy mative cows. . 5 sick os oi deen: 
(ASI ET rarer ee a emcee Se 
Chicago City calfskins.................. 


Me IN oo occ n Vic bop dics ap oaks 


1911 1919 
Cents per pound 
..-— @13 28@29 


degnle os 12 @12% 26@27 
eA abs 10 @10% 19@20 
ey 1534 @16 
nEPY 21 


35@55 


@23 37@39 











1920 


—@ 
—@ 
25@ 
50@ 
49@ 
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Flexible ~C 
Adjustable Noo Metal 





Combined With 


H SUPPORTS 


NATHAN “Nature-Shape’ Wedge Inserts 


Relieve Your Root troubles 


"Fitting Nathan 
**Nature- Shape” 





Sectional view at ball of 
foot showing how for- 
ward arch is lifted and 
supported by the Nathan 
adjustable, cushioned, 
“Nature-shape” wedge 
inserted in forward 
pocket of Nathan Foot 


Arch. 
| & 


|), Mee 


_ 


Showing how the main 
arch is restored tonormal 
position. The Nathan 
cushioned, “Nature- 
shape” wedge is adjust- 
able in side pocket of 
Nathan Foot Arch. 

















the earlier ideas of foot correction. 


the normal circulation of the foot. 


Profusely Illustrated 


55 FIFTH AVENUE, NEW YORK CTI 














ward arch of the foot 
with Nathan adjustable, 
cushioned, “Nature- | 
shape” wedge relieves 
the pressure on the cal- 
loused spots, giving im- 
mediate comfort, and 
removes the cause of 
callouses, cramps ahd 
burning sensations in 
the ball of the foot. i. 











= 


Nathan Foot Arches 
contain side and for- 
ward pockets of ample 
depth and length which 
allows inserting Nathan - 
adjustable, cushioned, 
“Nature-shape” wedges 
to meet varying condi- 
tions of foot troubles. 








Nathan Arch Supports. are in direct contradiction to 


Nathan Arch Supports are made WITHOUT metal, 
.and help Nature to correct the trouble without impeding 


Write for Free Educational Book— Most Up-to-Date Treatise on Feet 


NATHAN ANKLET SUPPORT CO., | NEW YORK 








March 6, 1920 


current quotations, although there have 
been some concessions on off lots. The 
tightening of credits by banks, the ex- 
port situation, so far as European busi- 
ness is concerned ,and the severe weather 
form the principal topics of trade dis- 
cussion, and these conditions are only 
offset by the fact that there is much 
confidence in the outlook for a brisk 
shoe business the coming season. 








WANTED TO PURCHASE 





We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close-outs. 


NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from reta or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 





CHOWN 








NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 














MISCELLANEOUS 








Milbradt Rolling 
Step Ladders 











RECORDER” all the time. 
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MISCELLANEOUS 








Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 

Wire or Phone us 

Correspondence Confidential 
- Established 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 








We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or any 
other m 
Bor 30 9 ao i, 
gs pn our specialty. 





snooKLYN ge ate > epemaaas 


610 Broadway, B —— 
Phone, Stagg 1757 





“FISHER” 


Trade Mark 


HEEL and 
SUPPORT 





bo. 


Without 
Weak 


Prevents the. Counters of Boots voi 
os from Runn Over. Easily Ap; 
ied. No Repair ent should 
without ee 


The New ss Sess Enaieawed 
-<_. ¥.” 
SHOE STRETCHER 


will ad ust counters or stretch 
shoes two whole sizes without 









—ae- mi 
F. W. WHITCHER CO. 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to in- 
vestigate and make offer upon request. 


Max Kalter Mercantile Co. 


591 Broadway, w York City 
Fens Spring 5160-5161-5162 











DO YOU CONTEMPLATE 


Retiring A going out of business? 
Shoe value for your entire or surplus 


stock 0 o! 
a short term to run taken 
over. ae ished 25 years. 
I. OLENICK 





413 Broadway, New York Tel. 9531 Canal 





Every Shoe Store Needs 
a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The vse d Dipper 
made which is just 
the right shape to cut 
out tacks on the in- 
side of shoes. 


““Manchester” 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are made of 
high-grade tool steel, 
nickel plated with a 
curved jaw that ena- 
bles you to cut the 
tacks close to the 
insole. 

Be sure and specify 


“MANCHESTER” 


curved jaw when or- 
dering. 

Write us direct if 
your dealer cannot 
supply you. 


Price, $4.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 


Chicago Branch 
Boston, Mass. 323-325 “W. Lake St 
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NEW YORK 
(Concluded from page 203) 


NEW SLATER STORE 


Unique Interior Decoration Skil- 
fully Carried Out 


From the standpoint of store archi- 
tecture and interior decoration, one of 
the most interesting of the New York 
shoe stores is the custom shop of John 
Slater, recently opened at 24 East 57th 
Street. 

The front is of simple copper design. 
An iridescent tinseled fabric of fine 
texture forms a valance and rear 
drapery for the windows, the floors of 
which are parqueted in light-colored 
oak. Each window contains a pedestal 
of moderate height, on which a single 
shoe is displayed. 

In the color scheme of the interior, 
antique gray predominates, while the 
decorative detail work is set off by 
pastel shades of pink, blue and green. 
These are also interwoven on a gray 
background in the tapestry with which 
the walnut chairs of an early English 
period are upholstered. 


Tables for Display 


On the lower floor, which is carpeted 
in gray, small walnut tables of antique 
design have proven a great improve- 


ment over the ordinary case for pur- 
poses of display. Before each of the 
full-length mirrors with which the shop 
is profusely provided, single boots have 
been placed. In the rear is the stock- 
room. 

It is the upper room whichis to be used 
exclusively for those patrons who wish 
to order or be measured for custom 
shoes. Here the hardwood floors have 
been painted black, waxed and partially 
covered by a black rug. In the middle 
of one wall an arch-headed mirror, 
surrounded by oblongs of black glass 
framed in dull gold, heightens an effect 
which is further carried out by the use 
of black lacquered tables exhibiting 
harmonizing models. A gold stand on 
which buckles are displayed forms a 
bright spot in the center of the room. 
The entire front wall of the upper floor 
is of plate glass overlooking 57th Street, 
and it is doubted that the darkest days 
will force the use of artificial light here. 


NEW NEWARK STORE 


Boston Firm Makes Long-Term 
Lease 


A long-term lease, involving over 
$250,000, has just been closed through 
the offices of Louis Schlesinger, Inc., in 
which the Traveler Shoe Company of 
Boston, Mass., will occupy the premises 








at 827 Broad Street, two doors south of 
Branford Place, Newark, N. J. 

The Traveler Shoe Company has its 
headquarters and three retail stores in 
Boston, and conducts a chain of 25 
stores, located throughout the Eastern 
and Middle States. They were repre- 
sented in the negotiations by their 
president, I. Wit. The other officers 
of the company are Max D. Wit, vice- 
president; Manuel Wit, secretary, and 
Samuel Wit, assistant treasurer. 


OFFICE REMOVAL 


Pioneer Products, Inc., Located at 
35 West 39th Street 


The Pioneer Products, Inc., manu- 
facturers of Air-Peds, have removed 
their offices from 30 East 42d Street 
to 35 West 39th Street. 


Leather Man An Author 


An interesting series of articles on 
the New York police force, written by 
J. Stevens Ulman, Special Deputy 
Police Comissioner, is appearing in 
the Evening Telegram of that city. 
Mr. Ulman, who is president of Amal- 
gamated Leather Co., Inc., is playing 
a leading role in building up the New 
York police department into one of 
the most efficient organizations of its 
kind in the country. 






} 
; 

















BOOT AND SHOE RECORDER March 6, 1920 


232 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT — 
P Minimum WANTED—Three cents per word for 


“Recorder” rates for space less than one-eighth me 
Minimum amount accepted, sixty cents. For other “Want” = 


page per issue: —— > five cents per w for each inimum 
Space 1 time 7 times 13 times 26 times 52 times amount accepted One Dollar. Ads under this will be received 


linch....$4.00 $3.00 $2.75 $2.50 $2.00 oy te Sro capes Tessie Ea withen eden See angree 
Zinch.... 8.00 6.00 5.25 475 4.00 When advertisers d 


to their address, co 
3inch....12.00 9.00 7.75 7.00 6.00 
4inch....15.00 12.00 10.00 9.00 8.00 





POODEDASOEDONOOEREL EB LOGAs ka. 


senneeeseuennnes 


each 
advertisement and paid for accordingly. Answers to ads must be sent 
under letter postage. 








Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 





SALESMEN WANTED 


SALESMEN WANTED 


POSITION WANTED 





VERGAITER SALESMEN wanted who had 

experience selling overgaiters. Must be live 
wires. One for Eastern States and one for Western 
States. Write full particulars in first letter. Ad- 
dress B735, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


ANTED—First-class retail shoe salesman. 

Give reference and state experience. Good 
permanent position with good salary. W.T. Cain, 
Princeton, fi. 





ANTED—Salesman on a commission : basle, 
with an established trade, to carry asa side 
line our infants,’ children’s and misses’ fine turn 
shoes and sandals, in Western Peaneyivente Ohio, 
Indiana, Michigan, New York and New England 
and Southern States. Only hustlers with non- 
conflicting lines need apply. Address Lock Box 
186, Orwigsburg, Pa. 
IRST-CLASS salesman wanted to sell a new 
- shank piece which is in big demand. Commis- 
sion only. A special arrangement whereby you can 
make a fortune. Call at once. Steinbrecher Mfg. 
Co., 1311 N. Clark St., Chicago, III. 


EXPERIENCED shoe salesman to carry com- 
plete line shoes and rubbers covering Jersey 
trade. Experience essential. Address K276, care 
Boot and Shoe Recorder, 127 Duane St., New York. 


GALESMAN wanted for Southern Jersey to carry 
line of women’s shoes in stock. Five per cent 
commission. Experienced man with established 
trade required. Address P112, care Boot and Shoe 
Recorder, 929 Chestnut St., Philadelphia, Pa. 











" Send ‘ 
‘Address B611, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


St eee 
commission. henestonss Metal Shoe Co., Dept. 24, 
Racine, Wis. 


ANTED, SALESMEN—Retail trade on com- 
mission. all line of misses’ and children’s 
medium price McKays. High and low cuts, cor- 
rect styles. Give full information. _B692, care 
eeet and Shoe Recorder, 207 South St., Boston, 
aes. 


GALESMEN WANTED. Best side line. 

six samples. Retail trade on commission west 

and south of New York. Men's Goodyear welt 

bals and bluchers. Stylish shoes $5.50 to $6.00, 
y and ge The Arebest 


i lines carried, 
hoe Recorder, 207 














ee ae a salesman to call on 
jobbing and trade, yr | Western 
Pennsylvania, Ohio. Indiana and pert of Mic —— 
with line of welt and stitchdown 
po high calibre, familiar with this trade te be 
| x: full particulars in first letter, 
which will be treated confidential. B693, care 
Poot and Shoe Recorder, 207 South St., Boston, 
ass. 








GHOE SALESMAN wanted by a well-established 
wholesale house in Boston. In-stock depart- 
ment. Territory, Chicago and the West. Only 
_ wires with a following in this territory need 
apply. Salary or commission. Give experience and 
particulars in your reply. Address B729, care 
Boot and Shoe Recorder, 207 South St., Boston, 
ass. 


ALESMAN to carry as a side line in stock 

misses’, children’s and growing girls’ McKays 
and welts for New Jersey, Bennsyfvania and Ohio 
on a straight 5 per cent commission basis. Refer- 
ence must accompany first letter or no considera- 
tion given. Address B725, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


HERE is a chance to sell big and make a real 
income. Men of the ten-thousand-dollar-a- 











POSITION WANTED 


YOUNG MAN, 19 years of age, attending school 
of Business “Administration, and having had 
several years’ experience in shoe business, desires 

ition with small, progressive manufacturing 
“ , which will eventually lead to the selling 
end. Address B724, one = and Shoe Recerder, 
207 South St., Boston, M 


RETAIL shoe ay 28 x° ars of age, seven 

years’ experience, would like to connect with 
manufacturing or oo sethng concern as outside man. 
Hustler and willing worker. Address K275, care 
Boot and Shoe Recorder, 127 Duane St., New York* 











year class should be interested. We want 
who have sold jobbers and big case lot stores to 
carry our line of children’s shoes. You need only 
show the line. It sells for itself. Address K278, 
gret Boot and Shoe Recorder, 127 Duane St., New 





WE ha have a real money-making line tor real live- 

wire shoe salesmen who can show results. 
The Virginias, Carolinas and territories farther 
south are open. We also nave some of the Western 
States open. Our line consists of everything in 
boys’, girls’ and infants’ shoes. Goldover Shoe 
Co., 104 Reade St., New York City. 


GALESMAN for Greater New York, Whole- 

sale house featuring strong line of infant's 
and children’s turns. Address B713, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


QVERGAITER salesmen wanted for various 
states to carry high grade line of over, iters. 
Only queries and high class men 
ion basis with drawing account. Address 
B718, cam re Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


Site. cary t WANTED—Live wire salesmen 

ante in p Rag: Fo State our line ne infant’s 

's three to eight turns, 

elbo cbikiron's ve to cicnt: to 11 welts. Every 

number manufactured in our Rochester factory and 

carried IN STOCK ready for immediate delivery. 

We pay highest commissions and in return desire 

salesmen with A-1 established Ya Apply 
Staud Shoe Corporation, Rochester, N 








YOUNG MAN, 21, with 1 year of college educa- 
tion, desires position in wholesale leather or 
shoe house. Thoroughly experienced selling shoes 
= also general office work. Salary not of primary 
nce, as are the chances of advancement. 

‘Ad dress B732, care Boot and Shoe Recorder, 207 

South St., Boston, Mass. 

ANT to t out-of-town manufacturer in 
New York and Brooklyn. Established trade 
with six pow feny 2 experience. dress K277, 
gre! Boot and Shoe Hecerder, 127 Duane St., New 








MAN: 28 gee 31. married, now mana ing and buying 
for sh ent in one of Indiana’s largest 
general Borg esires location in tae South, in same 
capacity, on conan of wife’s health Familiar 

with all” markets and ? = work. Address 
B734, care Boot and ecorder, 207 South 
8t., Boston, Mass. 


ELLING Rates ges WANTED— Young 

po e » presently employed, desires 

bo yng a or shoe trade. 

iene B722, care _— and Shoe Recorder, 207 
South St., Boston, M ass. 


a buyer and manager of shoe 

ent desires to change and is now 

po ora preposition. At present connected but 

available; 19 years’ experience, married. Address 

B712, care Boot and Shoe Recorder, 207 South St.. 
Boston, Mass. 


YOUNG man would 
connect with high de Women 's shoe manu 
facturer May Ist. roughly experienced de 

signer who can build attractive patterns and lasts 
that fit. Will invest money with live wire house 
Address B710, hg a and Shoe Recorder, 207 
South St., Boston, M 


To competent young man will 

igh grade retail propo- 
sition as general salesmanager or and 
buyer for large retail organization. Best references. 
Would consider investing money in Shoe Depart- 
ment for well established Department store. 
Address B709, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








consider opportunity to 











HELP WANTED 


XPERIENCED man or woman to sell nation- 

advertised woman’s article to -grade 

retail shoe trade and department stores. Exclusive 

territory, liberal commissions. Give age, experi- 

ence, line now carried, territory desired and two 

references in first letter. Address replies to P. 0. 
Drawer Box 450, Duluth, Minn. 


WER have a DI pew open at this time for a first- 

class lel maker in pom | —. Shete 
experience, ye expected etails in first 
letter. B714, care Boot and Shoe Recorder, 207 
South St. , Boston, Mass. 














SHOE BUYER WANTED 


HOE BUYER WANTED-—A progressive De- 
partment Store ina Pennsylvania city of 100,000 
inhabitants desires the services of a competent man 
25 to 40 years of age to do the buying and manage 
of women’s, men’s and — 

Position will 





ibilities for future advancement. - 
728, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








N. E. REPRESENTATIVE 





Wr , poy = shoe salesman with 

Boston office is whe for ——_ with 

manufacturer as New d States representa- 

tive to the largest and best yor Address B719, 

care Boot and Shoe Recorder, 207 South St., 
ton, Mass. 








Traveling Position Wanted 


By man now holding an executive position in 
manufacturing com omen. No previous travel- 
xperience. ucated, good personal- 
ity and hard worker. and commission 
basis. Will not consider any but staple line, 
$4,000 to be attrac- 
tive. dress 
Recorder, 207 Be: 73%, Boston, Mass. 

















LINE WANTED 





EXPERIENCED salesman in established trade 
Wisconsin wishes to are with manu- 
, men "s or 


faotuner of medium -grade 
39 w. Madison St., 


and 
Foe ae Address B7: 





Tritt tn 


peeeeenne 


